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1. [ TR C B A, LM EE ]
What could the woman see from the room?
A. The waterfalls. B. The power plant. C. The mountains.
[%%]1B
[#bT]
[ 5321 M: How was your vacation? I heard you stayed in a hotel by the Victoria Falls.
W: Yeah. We were expecting to see the falls and mountains from our room, but instead, we only had a view of the
power plant that was fed by the falls.
2. DHEALWTRRBOH OGS E 5, 8 £ EE ]
What will the woman drink?
A. Coffee. B. Soda. C. Water.
[
[#bT]
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[ 5321 M: Would you like a cup of tea and some biscuits?
W: Well, I don’t drink tea. Do you have any soda? Or coffee?
M: I can make you some coffee but we don’t have anything else besides tea and water.
3. [BLACFTHEBUM S E I, LRI ER]
Why did the sweater get smaller?
A. It was dry-cleaned. B. It was dried in a machine. C. It was washed in hot water.
[%%]1B
(]
[)5232]1 W: What happened to your sweater?
M: Well, I remembered not to wash it in hot water, but after I washed it, I put it in the dryer and it got smaller.
W: Sweaters need to be line-dried.

4, [ULAbnTFEBOH IS 40, 15 LM% 1 What do the speakers think of the new office manager?



A. Strict. B. Unfriendly. C. Emotional.
[%%]1B
b
[J5232] M: Have you met the new office manager yet?
W: Yes. I tried to talk to him and he must have been in a bad mood.
M: Well, I tried to make an appointment with him and he told me he didn’t have time in a very cold tone.
5. [UBAbTTHREBOHKR SO, BRI EE ]
What are the speakers talking about?
A. The weather. B. A picnic. C. A disaster.
[E%] A
b
[)52321 M: They say they are expecting a thundery shower.
W: How can that be? Look at the bright daylight outside.
M: You remember last time we were on that picnic and it started raining all of a sudden?
W: Yeah, but that was just a spring shower.
B GE 15 ME; BAME LS 4, WS 225 4))
W N I — BUBKO T, R BT AN . L AL AT JE O 5G& A, 1 E AR ]
6. What is the relationship between the speakers?
A. Host and guest. B. Neighbors. C. Strangers.
7. What are the speakers complaining about?
A. Limited parking spaces. B. Annoying noise at night. C. People’s parking randomly.
[%4%16.B 7.C
b
[)5232] M: Hi Carla, I hope my guests didn’t disturb you when they left last night. I told them to leave quietly,
but it was pretty late.
W: Hi Richard, no, not at all. But thanks for thinking of me. You’re one of the only considerate ones on this street!
M: Don’t get me started! People just leave their cars wherever they want, including places they’re not supposed to
park. This neighborhood’s really going downbhill.
W: Yes, and it’s definitely happening more and more. It’s so annoying! Wy [l — Bt &KX E,  [BIZ LR /N,
CUEAb T RETBOR R B A0, i 25 A5 D

8. What is the man doing?



A. Having a job interview.
B. Attending the new staff training.
C. Discussing his career development.
9. What does the woman’s company offer?
A. Competitive salaries. B. Flexible working hours. C. Promotion opportunities.
[%5%18 A 9.C
b
[)52321 W: So, James, why do you choose to work for us?
M: Well, I’ll be honest. I’ve had offers from other companies with higher salaries, but that’s not my priority.
W: I see. And are you aware that with this job, you may have to work late?
M: Yes, I’'m fine with that. My concern is that if I went to a bigger company, I’d be stuck in the same position for
years. But your advertisement says that there are opportunities for better positions in the future.
W: That’s correct. And we encourage people to be active about their career growth here.
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10. What is the woman going to do next week?
A. Make a mailing list. B. Meet all her customers. C. Mail the printed materials.
11. How many pages did each of the ordered brochures have?
A. 10. B. 20. C. 100.
12. What will the man do next?
A. Carry the brochures out.
B. Offer his credit card number.
C. Return the overcharged money.
[%%110.C 1LA 12.C
(]
[ )i ] M: Hello, Ms. Parkinson. Are you here for the brochures you asked us to print?
W: Yes. And I really appreciate that you were able to print them so quickly. I’'m going to mail them out to all my
customers on my mailing list next week.M: No problem. I hope they prove to be helpful to your business. Here are
the brochures.
W: Thanks. Oh ... I think you gave me an extra one. I just ordered a hundred 10-page ones, but there seems to be a
20-page one here as well. Have I been charged for that one?

M: Oh, sorry, yes ... 'm not sure how that happened. I’ll give that amount back to you now if you give me your



credit card again. While I’'m doing that, my colleague will carry these out to your car for you.
W: Thanks a lot.
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13. What was the most challenging for Amy in the first stage?
A. Avoiding wasting the ingredients.
B. Reflecting her character in the dish.
C. Buying enough things within budget.
14. What did the competitors do in the second stage?
A. They cooked for the restaurant.
B. They submitted a four-course menu.
C. They prepared a dish for the judges.
15. What happened to Amy in the second stage?

A She failed to use the oven.

B. She forgot to take the pizza stone.
C. She made the same dish as her competitor.
16. What was the judges’ reaction when tasting the food?
A. Excitement. B. Calmness. C. Disappointment.

[%7%113.A 14C 1B 16.B

(b

[ i3] M: Amy, I heard you took part in the Young Chef competition. What was the rule of the competition?
W: Well, in the first stage, everyone had to submit a four-course menu for consideration. We had a budget and had
to reveal our character in the dishes. We also had to make sure nothing was thrown away — that was where I really
had to think.
M: And you got through to the second stage!
W: Right! That involved cooking a dish for the judges. We prepared our dishes in the kitchen of an actual restaurant.M:
Did everything go as planned?
W: Not exactly! I was relieved to find no one was making dishes anything like mine. But as I was about to start
cooking, I realized that the pizza stone I wanted to cook my pizza on was in the back of my mom’s car, and she’d
gone home! Anyway, the oven did the job just as well. However, it was tense watching the judges taste the food.

Their faces completely lacked expression so I had no idea whether they liked it or not. But they loved my dish and I



won!
M: Congratulations!
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17. Where does Richard Florida mention the importance of choosing a living place?
A. In a book. B. In a program. C. In a piece of news.
18. What is Los Angeles famous mainly for?
A. Manufacturing. B. Financial services. C. Film production.
19. What are residents of Boston like according to the talk?
A. Active. B. Disciplined. C. Hard-working.
20. What does Ellen Coyle mainly talk about in the end?

A The industries in different cities.

B. The qualities required in the workplace.
C. The impact of residents’ personalities on urban industries.

[%%117.A 18.C  19.A  20.C

(]

[ )i 3C ] W: This is Ellen Coyle with Talk About the News. In today’s world, some might argue that it doesn’t
really matter where you live. That’s not true, according to Richard Florida.
In his book Who's Your City? Richard Florida says the decision about where to live may be the most important one
you make. Richard thinks that people tend to gather in certain cities according to the work they do and even the type
of personalities they have. Some cities, such as Boston, lead the way in technology and innovation. New York and
London are financial centers. Cities like Los Angeles make quality films. Others like Guadalajara are known mainly
for producing various products. Why are some cities centers of creativity while others are more likely to focus on
producing things? Richard uses recent research to suggest that personality may play a role.
Cities like Boston are home to people who are open to experience. They like high levels of activity and new ideas.
Most technology companies are in or near these centers of creativity. In cities like Guadalajara, residents are both
hard-working and agreeable. They tend to follow rules and work well on teams, qualities that are important in
manufacturing.
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Chinese Baijiu| Most Popular Liquor in China
When it comes to alcohol, China is most famous for baijiu. There are so many varieties of baijiu in China and
all are typically high proof, so expect a heavy burn when drinking it and be sure to drink this one responsibly.
Baijiu translates directly as “white liquor” and is made from sorghum (%51%42), white rice, sticky rice, wheat, corn, or
a blend of these ingredients.

Here are the top brands of baijiu I suggest trying in China:

BRANDS FEATURES

* China’s premium brand of baijiu

* the drink of choice for China’s top government officials and business
Maotai elites

* among the most expensive you can buy

*a best choice of gift

*a blend of the sacred “5 grains” in China
* with an abundance of flavor
Wuliangye * popular among Chinese

* slightly less expensive than the Maotai brand

* one of the four oldest distilleries in China
* originated way back during the Ming Dynasty
Luzhoulaojiao * with valuable tradition behind how it is made

* with good flavor

* the Chinese equivalent of a cheap vodka
Erguotéu
* easily available at any Chinese convenience store for cheap

You can learn more about how Chinese baijiu is made, consumed, and even purchase it on Baijiu America. It’s
not a casual drink, though, so in China you should only expect to drink baijiu during formal occasions, weddings,
or during Chinese New Year.

21. What is a typical feature of Chinese Baijiu?

A Ttis very expensive. B. It can be made from grapes.

C. It can be enjoyed casually. D. It has a high alcohol content.



22. Which of the following brands of baijiu is often considered as the best gift?
A. Maotai. B. Wuliangye.
C. Luzhoulaojiao. D. Ergudtou.
23. What is the purpose of the text?
A. To instruct. B. To advertise. C. To inform. D. To persuade.

[%4%121.D 22.A  23.C

b
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Virginia Hislop receives a master’s degree in the 2024 diploma ceremony at the age of 105. When she started

at the GSE in 1936 — then the Stanford University School of Education — her plan was to get her bachelor’s of
education, which she did in 1940, and obtain her master’s of education so she could teach, which she started
directly after.

However, just after completing her coursework and just before turning in her final thesis, her then-boyfriend
George Hislop, a GSE student in Reserve Officers’ Training Corps (ROTC), got called in to serve during World
War II, prompting the pair to get married and Virginia Hislop to leave campus before graduating.

Now, 83 years after leaving campus and living in service to learning, Hislop returned to Stanford to finish

what she started and receive her graduate degree. Looking back on her career, Hislop credits her time at Stanford
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