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The Impact of Media Attention on Audit Quality

Abstract: How to improve the audit quality of accounting firms has always been the
focus of academic research. With the increasing influence of the media on society, more
and more scholars began to study the relationship between media attention and audit
quality in order to find ways to further improve the audit quality of listed companies. This
paper chooses the listed companies on A-share motherboard in Shenzhen, China, from
2015 to 2017 as samples, and divides media attention into total attention, negative attention
and positive attention, to study whether media attention will affect the audit quality of
listed companies. The results show that the total media attention is negatively correlated
with audit quality; the negative media attention is negatively correlated with audit quality;
and the positive media attention is negatively correlated with audit quality. Further analysis
shows that media coverage of listed companies, especially positive coverage, will increase
the visibility of listed companies, enhance their social influence, and easily encourage
managers to manage earnings and manipulate the holding market. Because positive
reporting strengthens the trust of the public and accounting firms in listed companies, some
details such as maneuverable accrued profits in audit work of accounting firms reduce the
rigor and reduce the audit quality. Therefore, the higher the media attention, the lower the

audit quality.
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