R=E - WEEHRNGR



wm 2

b E T AW A . EM BRI R ARAEF AT AR5
XTSI oR H e 80, Psstar= b B2 AWk e, 1220 ke o B R 5
HEH A BEAE KB AR HEN s 1™ i3, DLBURT XS b5 ™ 17 37 i Rk
VAR, GG T e S A NG, TH 37 58 BRI T s 1R 22 11
T8 A R, S ) e R B 5 ™ 8 B SRS AR i i A . ARt
fiti b, A SCULHEATTH K 55 3t T O BAREAG, S5 S AR E SR B e, X3k
R BB B 7 T 1 U BEATBIE 7E 73 Bt s FF IR A 5 55 i 7 35T H R, 4 SRl 74
KA FE A EE R 1 AT RT, I HLoA B3 307 11 37078 A S o B A Rkl o
B T BT E B I SRR B R E SCHEAT R IR 5 A B & i DY ANy T AT
FEARA G, o nle Hbs, RGNS, SRRl AT Rt . X s e i skl
AR R B Oy ORI it Bt DL S T 32 PR R B 29 A S5 EAT B 7L e 5 T A
AT T R4 « WU D3t T H , AT SEAEWT I, 1 ARSI H 17 4 s i
i R A, A SIO0L 2 %o T30 H 32 A A X PR B AT IR A, MK 5 T
Hr 7 2R WURIH AE SRS . LTI AT B A B, DATRE B 5 A E
SRNTT RN, o T FRAE « WUETH I EACIRDL, LURAZ I H (173778 4
SN DL, 1T dh BT RIE 5 € A7, TR X it L A A0 (X 38 (o AR o
BRUEZ A, I FRA 2 Rl OR M 2 A T3 T R e 35 AN et I 1 T 37 8 A S 7
o T HBERE, SO, HETEAMEREE . b m] W, 72 S b5 3t
FEIUH I, T BN  RA BE T A SRR G AT A

KA BT EHRX BWHR



ABSTRACT

With the continuaous development of our country’ s economy, the rate
of urebanization in China, the standard of living of the people, and the
demand for housing, the real estate industry has gradually become the
pillar industry of the national economy. Due to the rapid investment in
the real estate market and macro—reguilation of the real estate market,
the real estate market competition has become more and more fierce, real
estate marketing issues have become very important, and it is urgent to
carry out effective and practical marketing planning to achieve real
estate marketing. Based on this, this article based on the real estate
development of meihe city, under the support of marketing planning related
theory, to study the current situation of real estate marketing in China,
and combined with specific real estate projects, the key content and
operation process of real estate marketing planning. Propose the
marketing plan of the real estate project. This article summarizes the
concept of marketing planning, and introduces the four principles of
marketing planning, such as objective, planning, systematic, and
feasibility, as well as the work process of market analysis, product
planning, sales planning, and effectiveness evaluation. In the empirical
study, through the field investigation of the Ted Guantang project in
Meihe City, the marketing planning environment of the Ted Guantang project
was analyzed from the macro environment and the microenvironment around
the community project in the real estate marketing planning in Meihe City.
On the basis of market research, the project’ s own marketing planning plan
is used as a breakthrough to analyze the basic situation of Ted Guantang,
the current situation of marketing plans, product poositioning, community
pricing, image positioning, and regional positioning. Finally, the author

puts forward the corresponding suggestions to the marketing planning of
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