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The Application of Politeness Principle in English
Business Correspondence

Abstract: Business correspondence is an essential means of trade contacts. Reasonable
application of politeness principle in business English correspondence writing can not only
facilitate the communication between the two sides of the trade, but also establish a good
trade relationship and promote the smooth progress of foreign trade activities. The purpose
of this paper to help a growing number of people realized the importance of politeness
principle and apply it by analyzing the application of it in English business
correspondence.

The paper is divided into five parts. The first part introduces the importance of
politeness principle in business English correspondence and expounds the research content,
significance and purpose of this topic. The second part introduces the research of
politeness principle and Leech’s politeness principle in detail, including generosity
criterion, strategic criterion, consistency criterion, modesty criterion, praise criterion and
sympathy criterion. The third part mainly introduces the function and characteristics of
business English correspondence and the relationship between politeness and business
correspondence. The fourth part is the different types of politeness principles in business
correspondence. For example, in a business correspondence with bad news, the writer
should use the politeness principle in the business correspondence to convey a negative
message, make the reader feel respected, and thus maintain a cooperative relationship.
Finally, the conclusion attaches great importance to the politeness principle in writing
business English correspondence, showing its great significance for the conduct of

international trades.

Key words: politeness principle, business correspondence, application



PaRRH R B AR A Bl ST m

PAERAEDONA SRR T 8RE T, AR RER—FAR. W
B TR REX, HH:

https://d. book118. com/105021104243011342



https://d.book118.com/105021104243011342

