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Abstract

In "Taobao double eleven activities" of 2013 , the clothing sales on the net
exceeded 10 billion yuan within 40 minutes. There are 98,000 parcels in one
minute, with an increase of 1.7 times the number of parcels compared with 2012.
The sales amount to $ 35 billion in "Taobao double eleven activities", which
becomes the world's largest online shopping festival. The success of "Taobao
double eleven activities" has roused great attention. This thesis analyzes the
origin, development and the promotion strategies of the "Taobao double eleven
activities”. However, this activity also has some deficiencies. For example, the
logistics overwhelmes, the system of Taobao net is imperfect, the sellers are not
honest and integrate, the after-sales service is not perfect, and some small
businesses are hard to survive and so on. For these problems, this thesis gives
deep analysis and comes up with suggestions in order to let other businesses
draw lessons from the success of "Taobao double eleven activities" as well as
being aware of deficiencies,which can provide important references to their

promotional activities.
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