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Abstract:

In recent years, market competition has been intensifying and product
life cycle has been shortening. Enterprises have gradually focused
on the needs of consumers, the innovation of product development,
market—-oriented manufacturing and sales as the mainstream, providing
consumers with better products and services to meet the growing
expectations of consumers has become the goal of enterprises. In this
process, enterprise quality management practice has created
conditions for improving product quality and service. Therefore, this
paper makes an empirical study on the relationship between quality
management activities and innovation performance. The research uses
normative empirical research steps and methods, through the design
of questionnaires to obtain data, using correlation analysis and
regression analysis, mainly studies the role of market orientation
in the impact of enterprise quality management practices on innovation
performance.
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