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Abstract

Abstract With the acceleration of the process of global economic integration, the world
economy is more and more closely linked, and international trade is increasingly becoming the
mainstay of national economy. With the rapid development of the Internet, cross-border e-
commerce, a new trade model, has gained an opportunity to rise. With the support of the state and
policies, cross-border e-commerce has given a strong impetus to small and medium-sized foreign
trade enterprises, and cross-border e-commerce exports have made great progress. Under the
favorable economic situation of foreign trade, Shenzhen haoshida company has also joined the
ranks of cross-border e-commerce. However, there are also many problems in the development of
foreign trade, such as product quality, brand optimization, lack of professionals, etc. Haoshida
company should make full use of the opportunities provided by policies and platforms, do a good
job in product supervision and brand optimization, do a good job in talent selection through third-
party channels, and improve the visibility and competitiveness of the company in the foreign trade

industry.
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