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Abstract

Although the development of cross —boarder electronic commerce exists
many problems, the ratio of cross —boarder electronic commerce accounted
for China's total import and export has increased strongly. Cross —
boarder electronic commerce can stimulate China's foreign trade growth,
optimize the adjustment of trade structure and expand of export
enterprises living space. Through the analysis of the advantages,
disadvantages, opportunities and threats in the development of cross
—boarder electronic commerce, it 1s believed that China's cross —boarder
electronic commerce has an advantage in the construction of the market
and the domestic electronic business platform, but disadvantage still
exists in the production enterprise brand awareness and the third party
platform international service.With the  international economic
cooperation and strengthening the national policy of good environment,
although there are foreign manufacturers and third-party service
enterprises  competitive threat, external opportunities are still  greater
than the challenge. Based on this, from the level of the government,
third-party ~ platform and export enterprises, we should 1mprove the
quality to production, branding as management method,develop cross —
boarder electronic commerce with the support from third party platform
and, finally, become big and strong, achieving self-manage cross —boarder

electronic commerce.

Keyword Cross —boarder electronic commerce;SWO#nalysis;Third  party
platform;Big data



e
........ -1-

(=) X#keF
R

R
........................ —2~

(—) BREEHALENY
P
9

(=) BREH RN
R e
9



=, BEEESRELENE

2 P
4
M. ¥R AR E SWOT
T e
e

(—) S—— i % i
T e
.......... —5-

(Z) W— % % Zix
T o e
........ —6-

(=) O— Gk = 7
BT o
......... —6-

(W) T—— & i i
BT e
.......... —~7-



of

the

R e e e e e e e e e e e e e e e e e e
............................ —8-
(=) k&
G
............................ —8-
(=) R
B
............................ —-9-
% %
7
........................................ —9-
Content
1. Introduction........c.cceceevvveeeenciriieeeennen,
...................................... -1-
1.1The  background and  significance
research............. -1-



1.2L1terature

FEVICW oot nans

2.Summary of

DUSINESS...eieeieeeieeieieiinnn, -2-

2.1The

development..................ccoeiiinnnnnn,

2.2The

Cross-board

background

development................coooiiiiiii,

L2

2.381Z€. i,

3.The benefits
business........cccceeeeeeennneee, -4-
4. The SWOT analysis
business.............. -5-

4.1Strength

of

cross-board

cross-board

analysis.........ooooeeiiiiiiiiiiiiiieeeeee

4.2Weakness

ANALYSIS...uveieieiieecceee e

electronic

of

of

electronic

electronic



4.30pportunity

analysis..........oooeeeieiiciee,

4.4Threaten

analysis.........coooeeeiiiiiiiiiiieeeee,

—. 5=
(—) FREEHES

REF MUK, KENEFENTE R, AR VEAXRNERA Z4EM



F, BEREFERN BRI DANFTAAERLRLRE. “BEEBRZEL BT
FAAEHMABRAY, BRERNEAERGELEFELANK S, EXFTFEE
AXFHE, ERABERMRTERY . TRRXGHN—HERT ZED. ”

B 1999 FREHNEZEER 1.0 MEL, REEFEHRIANKINL
o ¥ (20162017 FEBZFRBE TR ME) B9EIE LT, 2016 F +F [E 2 H
DBEEBERRGAELE 6.3 710, BERTHSOEHFNGREKY, +
ERAAKEFEER T O —, CEL RN ER R RFTHELER, &
LEPZFHIFHEK S, B, EFTHFHRERKTELET LTI EER
KH, BHARTEN, FRAFLLVAEFEAXFHEE, REEHETH
MR

Gt A BRALE & B TOE IR G & B R ANE RS, &7 85808 XA
RBEULERRBEEARARERT, BRETHH A REERATLHNEFTH
HETHE,

(=) Xwk&Fie

FE¥EONEREHRE T ARES, ARNREEZEHA TRARN
&%

B4, TE (2014) AN, FE A7 HATH 5 B w i 41k A
F=hVE, MR TEEARRNEAREEREQARNEZARE., X7
M. BXREM. ZEAE. BEEYASET, HuRENBEZEEFARLS
ZHT ERE £,

R EE (2016) MEX YR LB 2HT, AN BEHEZRETHFESRAR
HEREK, XEBERETFESFHATRBROAWHAILE,; 5588 55 Rl



ATANEEYH, AERETHFAESRRNEAZHRA, FEMUE Z3. &
ESETHSESRAAT BREFEERAYREEFEZHL, CEZHER
YRS ESRAMENEEYH. BREAFSEEMRAHFLEE, AL EH.
5 R #t

JEI&E (2015) M E T opmd b iy 3e SR AT, RE T ZANUEET K
AT F R P EPE X R E B R B IR K RSB HRAT AT, A
—WRERFCXARERFELEN, XA T EEFFEMEEIE, KK
ik, NBHET. RREH. HUBRKEZTEL AN e FHHTSE,
A EEE H LS, W UAE P REEFHRS L,

&% (2015) WA, HHBEREFRZABRF R LA EGHFEFRRIE
B R RBEI, SN AN N T B B R R B X L B E A
b, NSV B R FTEANFAARFLE T 0L @M, 7 o ST 6 A
E EHEAIMERAZINNMEGERANABFENTHEANZSENERE
BMAAGEH EBEERGAF EMENBREFTN LR RAEZAAT VAR,

WE WS EIRTUEE, B FE AL EFEEZNMF R AR B F
HATHRR, WIXMFEE. WREEEE, AXZRANTLEGLREEE, 28



REZRILE T W F AR 4 E 2 'a e 2N

—. BEEBR#RT

(—) BREBARNTE

Tk, REEGARXREENE, BRETHFANRFT REZERKNES
B BHEETHHFMF LA BERBTHSLARETEMHELRS, aFEx5F
ERFUBIREE., BT XA, EARS%E. I TREBRTEFRS LEEA
BEMME, FiEs T BRETHSHRELR.
(=) BFEEBE A RNIR

1. REHAAEE A, HKRANLREYS, REFRLKEHEIE, 2016 F
REBZEX 2R 75 L2 5.85 AT ART, FHEK 28.2%; BEHENEE
EXZHLE 1.256 TR ART, SEXZAEN 21.4%. H¥, BFEETH
%0 F € 3k 0 ik 3060 2T AR TR, B E Ak 9440 LT AR T . b, FEE
APk B 4100 J7, N 78.3%. TEEFEEENKRENEAMEE K, #
HA DS

FEEE 2017 F2FERTE L FU 73.36 1270, FlH 2016 417 22. 04
oK T 233, MECEFETEF &4 GMWAE| 3.767 LT AR,
52016 MERKT 22%, PETEFEFEFRIREE 454 1, BamAE
ERAF B 50710 REANFHIZHENLREFHFHELRAET e
W, WRTERBBRZHREY K EATE1 7,

2. WAL EREE. MET R A BRI+ /IS IEHBEFEERINEE K,

10



M BEREAFERTEE. o EX. SEFFREW 5NN E A
A AR PFATHN, EB R e B ey X, RS FEFEF L BiF A,
Y% 5 7 RS Rk S B B IR A F E R S A R T EG TR 4 % 7
HEET L, REMXEEFENF L ERRTHETEREFLANLE, BF
il E — BN R EN, URRRE TS LA AWMy X EHE RN E
REFARNEREEZE,
(=) A=

| REBEARRE G ITHHE LR, 2016 5+ E 0 Z4013.8 F1L7t, th 2015
FEBRK2.27%, EEWELATHEERNES, EERETEHETRE THS
Pt MR TR, 2016 55 0 LRI AEIA B 22. 5%, RS RFEFE HIEMN
MK, 2015 FHEH O B2BHE#E AR 30%, FA KK E I E O H G H

FENE,

11



P 3R VL R A
A45.00%
40005
35.00%
30.00%

25.00%

20.00%
15.00%
10.00%
III 5.00%
0.00%
. e K

-5.00%

mif SR @ pEEEEY SR

2 RERHELE, 3C KRBT FRERMERBTLMS R, HFLUEM
FH. FARGE. THER. SREASENLEENS S 2 RERS G
BB B R EFE T K W, WS HEREE, BBIIEE YL
S EBHR, TERHRACAND TREALEFAA RESILE 2 RHY
HREHA, TESWEER BRI WS H R, ERETHRM. &F &
SR BUUR B R B RS WA, E AR AT BRI R S 4
B, M BEBE RRNERES, RRBCHIE AL —FEE.

BREEFHO RS KL

3CRTFM-&
Lot g
P7E&
BRES5=S
BREEM
EEEDE
nEsa
SEHA
ARt
§7 ¥R
Rt
nEHE

0.00% 20.00% 40.00% 60.00%

12



PLEAB AR SRR TS, AW RSB —FEHNE.
BERREER4A, BiH: https://d. book118. com/12803213310
3006137



https://d.book118.com/128032133103006137
https://d.book118.com/128032133103006137

