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Abstract

In the context of rapid economic development, consumers are paying more and
more attention to food health issues, and the health food industry has gradually come
to everyone's perspective. However, how to develop the healthy food industry in
today's e-commerce era is a big problem. This paper first analyzes the macro
environment in which the health food industry is located, and details the competition
within the industry through the Porter Five Force model, and has a certain
understanding of the health food industry. Then it focuses on the analysis of the
jujube listed companies. I think that the environment, market strategy and marketing
strategy faced by Jujube Co., Ltd. have found that their existence is backward in
marketing concept, lack of market research, not paying attention to the choice of
target market, and the means of corporate marketing innovation remain in form and
Follow the trend of the wind, do not pay attention to and lack professional marketing
talents, and put forward corresponding countermeasures, and further explore the

development of health food industry marketing in the era of e-commerce.
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