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l.updates on election campaigns and candidates
JE 55 TR Rh KAk A B BeRT B R
2.get up—to—date information easily 2 fAIREU & H{E B
3.complicated issues & Z&H 7] B
4.watch ping—pong tournaments W& = EEREBFRTE

S.non—fiction such as biographies and autobiographies

ntEIc A B 2 RAIFE/ N R4 E
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6.those written by ghost writersIF 2 H{XE A B KI1E W

7.Statue of Liberty B Z#1%

8.have very definite ideas 75 JE 5 BHFARAVAEE

9.the film versions of their workfl 4 J/E i F¥J EEEZ R AS

10.choose the best films in many different categories

MIF 2 A [B] B 2851 1 FB5 i Y S FE R Ay

11.make a recording of a high—definition video of an event 3|4 i) =B
12.big media corporations KEIGE/A/NF]

13.the fundamental purpose FEZAH H
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14.commercial advertisements )Ml &

15.a genuinely learned man — PR IE 5K

16.the surrounding neighbourhood iz f$t[X
17.the wild beasts in the forest Rk B

18.three fairies with long hair= & AlIF
19.Chinese fairy tales H [EHfH1EfE 1

20.a handsome prince and his servants living in his castle

R B EF AR PAEEM RS B

21.the unusual creatures that live in the seaZ

A

3

22.release the prisoners B [AJE

23.hence adv.

IR

A

I,

B, Frid

REFERNE
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1.see some information via the Internetif i B.BME 2| —EE R

2.face another political crisis & 73— BUR GHL

3.s0 much diverse information availableRA] 351X 4 Z A EHIE B

4.figure out what to acknowledge and what to dismiss
FEREZRAM 2, ZBEMTA

5.precisely describe the location of a starf§ffiitiid —BEE WAL E

6.get an extremely low rating from critics \ i 3 I8 BB 15 2R AR T ENY

7.a classic novel —E 4 B/

8.a style appropriate to the age of the childreni& & JLE SR K X A%
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9.its technical breakthrough & FIH; R _E ) =0
10.sew the quilt 4E45% T

11.anticipate to explore a splendid royal castleBiFFFEIRE — B HIRH B F I E

12.make more profits &5 22 i) FlljiH
13.social welfare < 1&F

14.a prince and a beauty EFFEA

15.victims trapped several feet underground# [£

16.the main theme of the debate ¥ 1)

i

R LRI 2

17.transform their environment {SEAE4] P33 2 W

18.convey my gratitude to your parents[H{RH]

\)

AR Z1F
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1.broadcast n.] #FETH; BEMTH . & w.) #&; &Hix

11/

2.campaign n.(BUE T
3.debate n. & vi. & w38, b
4.interpret v.fFREv. & w.OB%

S5.outline w. iR n PE; MNP
6.consult . &P . & n.&EH; BEIL
7.alternative adj. 7] HCH; BN o\
8.purchase w.JW3E n. WEHD)

9.comic n.ENEBH adj. IHFER

S SM)E3) vi. REES); SNiEs)

LIRS

U/




10.cast n. 38 RS, SEER wBHCOLER)
11.upload vi. & w.(If) L%, bfF n EHR(EHSHBIERE
12.witness k5 & ; Hir n Bird; EA
13.spot n. M5 P A B R HEER

14.budget n.E vi. & 3B e N TRE
15.boost n. 34K v iE, FHZ)

16.link .38+ BRRER n BxR, KBk

17.sponsor w228y, BBI; Jy------38IR n BBIE; HBEIE

18.fault n. Bk 5, BFE; T4E, S5
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l.economy n.2 3F 1§ . —economic adj.22 5 (L )H] —economics n.2 5t &
—economical adj. &5 H]; TR

2.diverse adj. & Fh &R —diversity n.ZHEM:; EZR(E

3.elect .ik%s; EFE—election n.ik4E

4.cover M. IE; B —coverage n. FiEIRE; BEUE

5.mix . & vi.(ff)JBS— mixture n.JB &

6.expect w.HARF; WiHH; FEl; BB —expectation nJiFr, P, TR

—expectant adj. BIFFHT; HAEER)
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7.pessimist n. B E X 3F —pessimism n.EM; EMWE L —pessimistic adj. 150
i

8.novel n.(53)/ M —novelist n./pUEFF

9.adapt w. & vi.l{{%w; (fF)ENL—adaptation n.lUgwhK; &N —adaptive adj.
BN FENEE ST

10.rate n. B E w. I F-M; RI9EFLK—>rating n. (B BRI RFEITEE;
B0, B

11.visual adifR % B ; PAIE 0w E PR — visualise w4, HH
—visualisation n.7] 4L

12.generate w.;=4, BliE—~generation n.f=4; —4X
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13.prove vt.iEBH—proof n.iEBH

14.advertise vi. & . =+ )" 5 —advertiser n.) 45 i —advertising n.]

Sl —advertisement n.] &
15.record n. & w.icK—>recording n.3H| fi—recorder n. XMl
16.interact vi.3Z¥; VA ; S1E; A —~interactive adj. B.B3}], X H

1; S1YER—interaction n.51E; B3

17.free adj. B

H i) —freedom n.H

18.agency n AL —agent n[AEN, 2L AN

19.technology n.Ft;—technological adj.

SARK; B

s
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21.locate AL T ; BAE - HIHEHME; - -ZEEEEE T)>located

adj 2B&LE; AT —location n i ; Hig; LB

22.suit n.EE; TR n&H; &fE; &H—>suitable adj. 5&HK], EEHH
23.attract w5 —attraction n. % 5|; W 5| /1; B F| /1H)E —attractive

adj.}

ERET; TRPERT; REIAR; BAR

24.combine vi. & n.(F)E 5, ()4 S —combination n.5455; BG; 1BS
25.participate vi.Z 1, £ 5 —participant nZ2 5 F ; 2 N #H
—participation n.Z2l; 25

26.normal adj.1E ¥ B]—abnormal adj.f1EH i)
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27.appear W.

}m; E/’@;

—disappear vi.J8 &
28.frighten w. A 5 R ; £ {5 '} —frightening adi. S N EHK, A/
—frightened adj. Z{HH]

29.withdraw . & vi.(f)#

L J= —appearance n At FE, W H B

, BB —withdrawal n. BEGEE); BUH; BUEK
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1.fall down 835, @ RW

2.]eave out B, HE; FEE

3.catch up on the local news ¥ it =3 Hi BT [
4.consist of ten members B> = 2B A%

5.be appropriate for beginners B S ¥]3&

6.have a huge impact on the film industryX} =N MME X

7.be unsatisfied with the film versions of their work XJ B4/ 1/E i ) BB R AN 7
8.g0 through a process of changeZ[H— N4 TE

5

-

o
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9.along with two other childrenF1H Al N F—i2
10.amounts of energy KXEHIEEE

11.separate them from their competitorsiBALf 1= FXTF 9o
12.stand out among the candidates M\ 1% A H Bt g
13.make a contribution to society and welfare At & FIEF{E L T3k

14.participate in protecting the environment2 53 {73
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l1.... it’s normal to have high expectations when a film of a favourite book is

made.(It is normal to do...)

------ 2 N TR BB AR N, AT R R R
B

2. There are many times (when) I have been pessimistic or even disappointed by

b )

a film of a book I love.[There are many times (when)+ M ]|
BRZEHME, RERKDEBARER, REBEAEE, ERRRE.
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3....it becomes a question for screenwriters to decide what is appropriate for the

screen and what to leave out.($¢%k %€ 5] 18] 4 to do)
""" T BRI REMAE SRR, A MZHEBAN—A HE.

4.Some books are just too difficult to be adapted for technical

reasons...(too...to...)

—EHHTHEARRERRAERRERL

S.In fact, in the world of advertisements, such content is as old as advertising

itself.(as+adj./adv.+ as)
HE b, E B, IFERARN SRS —FRP 2EA
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