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Research on the Influencing Factors of Cosmetics Purchase by

College Students under E-commerce Environment

Taking Jiangxi

Normal University as an example

Abstract: In recent years, the scale of e-commerce development ranks in the forefront of the world.
And in 2017, it has increased by nearly 11.7% compared with the previous year. Last year, in the
shopping carnival of “Double Eleven”, many e-commerce platforms have broken the record of the
transaction. College students who are the active supporters of e-commerce play vital role. This
study selected the college students of Jiangxi Normal University as the research object to verify the
hypothesis and then draw the research conclusions on the basis of the hypothesis, and provide some
suggestions for enterprises.

Based on the previous researches on the factors of consumer behavior and consumer behavior,
this study proposes six factors that may affect consumer’s purchase intention of college students
from three aspects of social environment, consumer individual factors and marketing. A research
model is further constructed to verify the impact of each factor on consumers' willingness to
purchase. Therefore, this study selected the college students of Jiangxi Normal University as an
example to collect data information to investigate the factors affecting the purchase of cosmetics.
The questionnaires made through the Questionnaire star and publish them on QQ. Wechat and Sina
Weibo. Finally, 191 questionnaires were collected in all but there were only 161 questionnaires
were valid. The data analysis software spss21.0 is used to analyze the reliability, validity,
correlation and regression of the collected data, and finally obtain subjective norms, individual
consumer factors, retailer characteristics, logistics and after-sales and corporate marketing strategies
and consumption. There is a positive correlation between purchase intention and perceived risk and
consumer intention. On the basis of the research conclusions, the experiment finally put forward
several suggestions for enterprises, namely, shaping the perfect business image, reducing the

perceived risk, improving the logistics efficiency and increasing the promotion activities.
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