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Abstract

With the development of science and technology, the popularization of
network, network marketing is becoming more and more popular. Taobao’ s
“double 11”7 sales record has become the focus of attention. E—commerce,
as the mainstream business model in the 21st century, has been growing
rapidly in China in the past two years. Various types of shopping websites
provide consumers with a large number of commodities. When some e—commerce
platforms in China successfully turned “double 11”7 from singles’ day into
a shopping spree for Chinese, consumers seemed to switch into a state of
euphoria. However, due to the defects of the transportation management
system, it is impossible to monitor the development of e—commerce, which
constitutes a disadvantage of distribution. Without full understanding and
attention to e—commerce transportation, it is difficult to bring the
benefits of e—commerce into China. Starting from the relevant background
of the research, we describe and analyze the problems existing in the
storage and transportation of the “Double FEleven”, and propose

corresponding solutions.
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