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Overview
CHAPTER 01



Description: Global sales through social media platforms were estimated at 992 billion U.S. dollars in 2022. Online purchases through this channel will become even more popular in the future. Forecasts suggest that the value of social commerce sales would reach 
around 8.5 trillion U.S. dollars by 2030. Read more
Note(s): Worldwide; November 2023
Source(s): Research and Markets;  
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Value of social commerce sales worldwide from 2022 to 2030 (in billion 
U.S. dollars)
Social commerce sales value worldwide 2022-2030

http://www.statista.com/statistics/1251145/social-commerce-sales-worldwide


Description: Thailand has one of the highest shares of social commerce buyers worldwide. In 2022, nearly nine in ten online shoppers had already purchased through social media platforms, while approximately 62 percent said they had completed a transaction 
directly "on the platform." India and the United Arab Emirates recorded the second-highest adoption rates of social e-commerce, at 86 percent each. In these countries, on-platform purchases accounted for nearly half of all orders. Read more
Note(s): Worldwide; March 25 to April 7, 2022; shoppers buying online at least once a month
Source(s): Wunderman Thompson Commerce 
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Percentage of online consumers buying from social networks in selected 
countries worldwide in 2022
Share of social commerce buyers worldwide 2022, by country

http://www.statista.com/statistics/1252481/social-buyers-worldwide-countries


Description: In 2023, social commerce sales in the United States were estimated at nearly 64.8 billion U.S. dollars. As social media's influence continues to increase, U.S. social commerce is projected to reach close to 150 billion U.S. dollars by 2028. Read more
Note(s): United States; August 2023
Source(s): Research and Markets;  
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Social commerce Gross Merchandise Value (GMV) in the United States 
from 2023 to 2028 (in billion U.S. dollars)
Social commerce GMV in the U.S. 2023-2028

http://www.statista.com/statistics/277045/us-social-commerce-revenue-forecast


Description: In 2022, roughly five percent of online retail sales in the United States were generated using social networks as a channel. With the number of social commerce buyers expected to increase over the next few years, this segment is forecast to account for 
about 8.4 percent of total e-commerce retail sales in the U.S. market by 2027. Read more
Note(s): United States; September 2023; * Starting from the indicated year, figures are forecasts. It includes products and services ordered via social networks, regardless of the method of payment or fulfillment used. Excludes travel and event [...] Read more
Source(s): eMarketer; Insider Intelligence; The Influencer Marketing Factory 
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Social commerce as share of total online retail sales in the United States 
from 2021 to 2027
Social commerce share of online retail sales in the U.S. 2021-2027

http://www.statista.com/statistics/1249881/united-states-social-commerce-share-online-retail-sales
http://www.statista.com/statistics/1249881/united-states-social-commerce-share-online-retail-sales


Description: For the most part, between 2021 and 2023 the share of visits to e-commerce websites from social media referrals in the United States stayed steady across devices, with tablets seeing the most variation. From the third quarter to the fourth quarter of 
2022, the percent of visits to e-commerce sites from social media platforms on both tablets and smartphones saw its largest increase. Read more
Note(s): United States; Q1 2021 to Q1 2023
Source(s): Salesforce Research 

Sh
ar

e 
of

 tr
af

fic

Q1 2021 Q2 2021 Q3 2021 Q4 2021 Q1 2022 Q2 2022 Q3 2022 Q4 2022 Q1 2023
0%

5%

10%

15%

20%

25%

30%

18%
19%

20%
19%

20%
21% 21%

26%
27%

12% 12%
11% 11% 11% 11% 11%

13%
12%

2% 2% 2% 2% 2% 2% 2% 2% 2%

Tablet Smartphone Desktop

7

Share of visits to e-commerce websites from social media referrals in the 
United States from 1st quarter 2021 to 1st quarter 2023, by device
Social referrals to e-commerce sites in the U.S. 2021-2023, by device

http://www.statista.com/statistics/1019829/leading-e-commerce-referrers-north-america-by-device


Product categories
CHAPTER 02



Description: In 2023, the prevailing product category purchased on social media in the United States was apparel. As indicated by a survey, 25.6 percent of users reported this category as their primary choice for making purchases on social networks. Following closely 
were beauty products and home goods, with 19.4 percent and 13.5 percent of respondents favoring these respective categories. Read more
Note(s): United States; October 2023; 1,000 respondents; 16 years and older
Source(s): The Influencer Marketing Factory 
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Most purchased product categories on social networks in the United 
States in 2023
Most purchased product categories on social media in the U.S. 2023

http://www.statista.com/statistics/1426504/most-popular-product-categories-social-commerce-us


Description: TikTok Shop launched in the United States in September 2023. In the first month of its launch, health and beauty products were the most successful, accounting for 85 percent of sales. The food category ranked second, with about 11 percent of sales. The 
remaining share of sales was derived from the category of household care products. Read more
Note(s): United States; September 2023
Source(s): Nielsen; Rakuten Insight 
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Most purchased TikTok Shop product categories in the United States as of 
September 2023
Top TikTok shop product categories in the U.S. 2023, by sales share

http://www.statista.com/statistics/1418996/united-states-most-purchased-tiktok-shop-product-categories


Description: According to a 2023 survey, merchandise was the top-selling product category among U.S. content creators on TikTok, YouTube, and Instagram. Digital products ranked second, garnering 12.8 percent of respondents, trailed closely by beauty and skincare 
at 11.2 percent. Read more
Note(s): United States; October 2023; 500 content creators; 18-44 years
Source(s): The Influencer Marketing Factory 

0% 2% 4% 6% 8% 10% 12% 14% 16% 18%

Merchandise

Digital products

Beauty and skincare

Fashion

Home and decor

Tech

Entertainment

Health and personal care

Arts and crafts

Gaming

Food

Pets and animals

Other

17.1%

12.8%

11.2%

8.7%

6.9%

6.5%

6.2%

5.9%

5%

4.1%

4.1%

3.4%

8.1%

Share of respondents

11

Main product categories sold by content creators in the United States in 
2023
Main products sold by influencers in the U.S. 2023

http://www.statista.com/statistics/1426507/main-products-sold-by-influencers-us


Description: In 2023, merchandise was the most commonly purchased product category among social buyers in the United States. According to a survey, 30 percent of users said these items were the most frequently bought products made and released by an 
influencer. Beauty followed, with nearly 19 percent of respondents. Read more
Note(s): United States; April 2023; 1,000 respondents; 18-54+ years
Source(s): The Influencer Marketing Factory 
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Most purchased product categories made and released by an influencer in 
the United States in 2023
Most purchased product categories from influencers in the U.S. 2023

http://www.statista.com/statistics/1286129/most-popular-products-social-commerce-us


Social buyers
CHAPTER 03



Description: In 2023, the United States was home to an estimated 106.8 million social buyers. By 2027, this figure is forecast to grow by almost 10.6 percent, with over 118 million U.S. Americans expected to make purchases through social networks. Read more
Note(s): United States; 2021 to 2027; 14 years and older*; * Social network users have made at least one purchase via any social channel, including links and transactions on the platform itself, during the calendar year, including online, mobile and [...] Read more
Source(s): eMarketer; Insider Intelligence 
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Number of social commerce buyers in the United States from 2021 to 
2027 (in millions)
Number of U.S. social buyers 2021-2027

http://www.statista.com/statistics/1120128/number-social-buyers-united-states
http://www.statista.com/statistics/1120128/number-social-buyers-united-states


Description: As of June 2022, approximately half of Gen Z and Millennial social media users in the United States had engaged in at least one purchase through social channels. It was followed by Gen X users, aged 42 to 57 years old, with approximately 38 percent of 
them being social commerce buyers. Read more
Note(s): United States; June 2022; 2,225 respondents; 18-76 years
Source(s): eMarketer; Insider Intelligence 
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Share of social media users making purchases directly on social media in 
the United States in 2022, by generational cohort
Share of U.S. social commerce buyers 2022, by age group

http://www.statista.com/statistics/1254678/share-social-buyers-united-states-age-group


Description: Approximately 63.5 million shoppers in the United States were estimated to purchase on Facebook in 2022, making it the most widely used platform for social commerce in the North American country. Forecasts suggest that both Facebook and Instagram 
will remain at the forefront of social shopping in the U.S. in the coming years, with over 69 million and 47 million shoppers, respectively, by 2025. Read more
Note(s): United States; July 2022; 14 years and older*; forecast; * Social network users have made at least one purchase via any social channel, including links and transactions on the platform itself, during the calendar year, including online, mobile [...] Read more
Source(s): eMarketer; Insider Intelligence 
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Number of buyers in leading social media platforms in the United States in 
2022 and 2025 (in millions)
Number of U.S. social buyers 2022-2025, by platform

http://www.statista.com/statistics/1334089/number-social-buyers-united-states-by-platform
http://www.statista.com/statistics/1334089/number-social-buyers-united-states-by-platform


Description: In 2023, TikTok became the ultimate destination for social commerce in the United States. According to estimates, about 37.4 percent of U.S. TikTok users were buyers on the platform that year. Facebook and Instagram followed, with 36 percent and 34.4 
percent of their respective user bases participating in social shopping. Forecasts suggest a continuous rise in the proportion of users engaging in social commerce across these three platforms by 2027. Read more
Note(s): United States; September 2023; 14 years and older*; estimates; * Social network users have made at least one purchase via any social channel, including links and transactions on the platform itself, during the calendar year, including [...] Read more
Source(s): eMarketer; Insider Intelligence 
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Share of users purchasing on leading social media platforms in the United 
States in 2023 and 2027
Social commerce buyer share in the U.S. 2023-2027, by platform

http://www.statista.com/statistics/1334118/us-social-commerce-buyer-share-by-platform
http://www.statista.com/statistics/1334118/us-social-commerce-buyer-share-by-platform


Purchasing behavior
CHAPTER 04



Description: A study conducted in August 2023 revealed that Facebook was the top social network for shopping in the U.S., with 20.6 percent of digital shoppers reporting using it for this purpose in the month before the survey. Instagram ranked second, with 11.8 
percent of U.S. shoppers, followed by YouTube with 10.7 percent. Read more
Note(s): United States; August 2023; 867 respondents
Source(s): Bizrate Insights; eMarketer; Insider Intelligence 
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Most popular social commerce platforms among digital buyers in the 
United States in 2023
Most used social commerce platforms by digital shoppers in the U.S. 2023

http://www.statista.com/statistics/250909/brand-engagement-of-us-online-shoppers-on-pinterest-and-facebook
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