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Abstract

Brand is an important intangible asset of an enterprise. More and more enterprises have
increased their investment in the intangible asset of brand.Suzhou HY Clothing Co.,Ltd. has
many problems in brand maintenance. which restricts the further development of the
company.

Based on the theory of brand management, this paper analyzes the brand maintenance of
Suzhou hy Clothing Co., Ltd. Firstly, this paper introduces the concept of brand and related
theories; secondly, it makes a detailed introduction to HY Company and analyzes the current
situation of brand maintenance of HY Company, and then finds out the existing problems in
brand maintenance by analyzing the current situation of brand maintenance of HY Company;
finally, it aims at HY Company The company's brand management issues put forward the
corresponding solutions, and proposed that the company gradually adopt a series of scientific

brand maintenance methods to further improve the level of brand maintenance.

Key words: Brand; Brand Maintenance; Clothing
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