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ABSTRACT

Short video is short video, the duration is based on the technology of seconds,
ranging from 10 seconds to 100 seconds, generally relying on the mobile terminal
of mobile phone, you can quickly shoot, play, edit, share and so on. In the era of
new media 2.0, short video platforms based on kuaishou and douyin have
developed rapidly, forming a new market communication medium. In the short
video market share, kuaishou has always been in the second place, and the gap
with douyin has been difficult to narrow. This paper choose quickly as the
research object, aimed at starting from the existing pattern of market competition,
analyzing the characteristics of fast worker short video APP marketing and
promotion mode, on the basis of the short video APP quickly marketing existence
question has carried on the thorough analysis, and put forward the fast worker
short video APP marketing Suggestions for improvement, in order to practice has

certain help.

Keywords:kuaishou; Short video; Marketing; To promote

II



L T8 e, 1
L T T B e 1
1.2 T TUREE S e, 2
1.3 BFTULEIR (oo, 2

1.3.1 BEAMIFFEIIR oo 3
1.3.2 BEFFTEIUIR o 3
1.4 B TS TTVEFI P ZF oo 4
1.5 BE S EEE e 4
151 BRI & e 4
1.5.2 PIZEE B EETR (oo, 5

2 R FEA S E I IR 6
2.1 R TR0 e, 6
2.2 BRF AT E BIEE B e 6

2.2.1 FEUERI KB AL E A oo 6
222 MR RIE HHAZAERE 7
223 WEBEBHE B2 AR oo 8
2.2.4 BER LI TP A4 oo 8
2.3 PP HET B 8
231 IRFEIFERKEMAHCTESNFATI R 8
232 SH PR ESHET B e 9
233 Hik AL ERIATATE o 9
2.4 BT SWOT 3T oo 9
2.4 A B e 9
242 e 10
2.4.3 HLT oo 10
244 FHE oo 11

3 RFIE A E SHHET BIB B T oo 12

3.0 BB BIMRIAI e 12



PAEABDUCAA S KR TR, AT RERIHEN—LAE. W
BT ARSI, HUTH:
https://d. book118. com/217136050110006121

v


https://d.book118.com/217136050110006121

