INDUSTRIES & MARKETS

FMCG in Australia

statista %a




Table of Contents

01 Overview

Retail trade industry gross value added Australia 2013-2022

Food, beverage, and tobacco industry gross value added Australia 2013-2022
Gross operating profit of the retail trade industry Australia 2017-2023
Monthly Consumer Confidence Index (CCl) Australia 2018-2023

Value of non-durable consumer goods imports to Australia 2015-2022

Value of non-durable consumer goods exports from Australia 2015-2022

02 Food

Monthly food retail revenue Australia 2019-2023

Annual revenue of food retail Australia 2004-2022

Annual revenue of supermarket and grocery stores Australia 2013-2022
Grocery retail sales value of supermarkets Australia 2013-2022

Food and liquor retail turnover share Australia 2022, by retailing format

Most common weekly grocery food item purchases Australia 2023

03 Non-food

Annual revenue of household goods retail Australia 2004-2022
Annual revenue of clothing, footwear, and accessories retail Australia 2004-2022
Annual revenue of pharmaceutical, cosmetic, and toiletry retail Australia 2013-2022

Annual turnover of department stores Australia 2013-2022

12

BREREIR

EEREIB

-
]

k K

BB

04 Leading FMCG companies & brands

Leading consumer staple companies listed on ASX Australia 2023
Revenue of leading food and beverage companies Australia 2022
Leading FMCG food brands Australia 2023, by index score
Leading FMCG beverage brands Australia 2023, by index score

05 Consumer behavior

Grocery shopping by store type in Australia 2023
Grocery shopping by store brand in Australia 2023
Regularly consumed groceries in Australia 2023
Regularly consumed beverages Australia 2023

Share of households citing grocery expenses as a source of stress Australia 2021-2023

06 Online FMCG retail

Monthly online food retail revenue Australia 2019-2023

Monthly online non-food retail revenue Australia 2019-2023

Online grocery retail spend share of select retailers Australia Q3 2023
Online alcohol retailer market share Australia FY 2022

Online grocery & beverage shopping by store brand in Australia 2023

Groceries & beverages purchased online by category in Australia 2023

K

BRI

N

EBEER

BRKERBRRLE

statista %a



CHAPTER 01

Overview




Gross value added (GVA) by the retail trade industry in Australia from 2013
to 2022 (in million Australian dollars)

Retail trade industry gross value added Australia 2013-2022
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3 I Description: As of December 2022, the gross value added (GVA) by the retail trade industry in Australia amounted at around 95 billion Australian dollars. This followed a steady year-on-year upward trend for the industry spanning over a decade. Read more St i r
Note(s): Australia; 2013 to 2022; seasonally adjusted J

Source(s): Australian Bureau of Statistics


http://www.statista.com/statistics/874963/australia-gross-value-added-retail-trade-industry

Gross value added (GVA) by the food, beverage, and tobacco products
manufacturing industry in Australia from 2013 to 2022 (in million Australian dollars)

Food, beverage, and tobacco industry gross value added Australia 2013-2022

Gross value added in million Australian dollars

2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

-
Description: As of December 2022, the gross value added (GVA) by the food, beverage, and tobacco products industry in Australia amounted to around 29 billion Australian dollars. Between 2013 and 2022, the GVA of the industry remained relatively consistent at Sta t I sta r
above 25 billion Australian dollars annually. Read more J
Note(s): Australia; 2013 to 2022; seasonally adjusted

Source(s): Australian Bureau of Statistics


http://www.statista.com/statistics/874454/australia-gross-value-added-food-beverage-and-tobacco-products-industry

Gross operating profit of the retail trade industry in Australia from 2017 to
2023 (in billion Australian dollars)

Gross operating profit of the retail trade industry Australia 2017-2023
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B:igﬁp;znzz(l)%he quarter ending June 2023, the gross operating profit of businesses in the retail trade industry in Australia amounted to approximately 8.18 billion Australian dollars. The highest gross operating profit of retail trade businesses was recorded in sta t i sta 5

Note(s): Australia; September 2017 to June 2023
Source(s): Australian Bureau of Statistics


http://www.statista.com/statistics/1078745/australia-gross-operating-profit-retail-trade-industry

(228513sumer Confidence Index (CCl) in Australia from May 2018 to October

Monthly Consumer Confidence Index (CCl) Australia 2018-2023
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E:;f)l;;;’)?grr:;lljr:n(zitsobrsfridzeonzc?; w:si?gﬁggfg ig:lﬂgte)gge Index (CCl) in Australia rose to 97.89 in comparison to the previous month when it stood at 97.81. Between May 2018 and October 2023, the CCl has fluctuated between around 97.7 and 101.5. During the given sta t i sta 5

Note(s): Australia; May 2018 to October 2023; *Amplitude adjusted, long-term average = 100. Values have been rounded. The consumer confidence index (CCl) is based on households' plans for major purchases and their economic situation, both [...]
Source(s): OECD


http://www.statista.com/statistics/802637/australia-monthly-cci
http://www.statista.com/statistics/802637/australia-monthly-cci

Value of non-durable consumer goods imports to Australia from 2015 to
2022 (in billion Australian doIIars%

Value of non-durable consumer goods imports to Australia 2015-2022
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Description: The total value of imported non-durable consumer goods to Australia reached approximately 24.6 billion Australian dollars in 2022. This marked a rise from the previous year, in which the value of imports amounted to around 19.9 billion Australian i r
dollars. Read more J

Note(s): Australia; 2015 to 2022
Source(s): Australian Bureau of Statistics


http://www.statista.com/statistics/1231859/australia-value-of-non-durable-consumer-goods-imports

Value of non-durable consumer goods exports from Australia from 2015
to 2022 (in billion Australian dollars)

Value of non-durable consumer goods exports from Australia 2015-2022
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Description: The total value of non-durable consumer goods exports from Australia was approximately 4.2 billion Australian dollars in 2022. The value of non-durable consumer goods exports from Australia increased steadily between 2015 and 2019, reaching a peak St i r
of approximately 5.11 billion Australian dollars in 2019 before falling in 2020. Read more J

Note(s): Australia; 2015 to 2022
Source(s): Australian Bureau of Statistics


http://www.statista.com/statistics/1231665/australia-non-durable-consumer-goods-exports
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Food




Monthly food retail revenue in Australia from August 2019 to 2023 (in
million Australian dollars)

Monthly food retail revenue Australia 2019-2023

Revenue in million Australian dollars
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Description: As of August 2023, the monthly food retail revenue generated in Australia amounted to around 13.9 billion Australian dollars. The highest value of monthly food retail revenue generated during the survey period was over 14 billion Australian dollars in
March 2020. Read more

statistaa
Note(s): Australia; August 2019 to August 2023
Source(s): Australian Bureau of Statistics


http://www.statista.com/statistics/1186757/australia-monthly-food-retail-revenue

Annual revenue of the food retail industry in Australia from 2004 to 2022
(in billion Australian dollars)

Annual revenue of food retail Australia 2004-2022
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11 I Biigzis;)):tfgtlrr;ﬁgzzzdézisggggl revenue of the food retail industry in Australia amounted to over 160 billion Australian dollars. Since 2004, food retail revenue has witnessed steady year-on-year growth Read more Sta t i sta E

Source(s): Australian Bureau of Statistics


http://www.statista.com/statistics/653780/australia-food-retail-turnover

Annual revenue of supermarkets and grocery stores in Australia from
2013 to 2022 (in billion Australian dollars)

Annual revenue of supermarket and grocery stores Australia 2013-2022
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Description: Annual revenue of the supermarket and grocery store retail industry in Australia grew year-on-year between 2013 and 2022, with a notable jump recorded from 2021 to 2022. In 2022, revenue reached over 132 billion Australian dollars, over 40 billion Sta i r
Australian dollars more than the value recorded for the industry in 2013. Read more J

Note(s): Australia; 2013 to 2022
Source(s): Australian Bureau of Statistics


http://www.statista.com/statistics/654075/australia-supermarket-and-grocery-stores-retail-turnover

Grocery retail sales value of supermarkets in Australia from 2013 to 2022
(in billion Australian dollars)

Grocery retail sales value of supermarkets Australia 2013-2022
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13 I Description: In 2022, the value of grocery retail sales from supermarkets in Australia totaled around 100 billion Australian dollars. This marked an increase from the previous year, in which grocery retail sales were valued at over 96 billion Australian dollars. Read more St i r
Note(s): Australia; 2013 to 2022 J

Source(s): Euromonitor; USDA Foreign Agricultural Service


http://www.statista.com/statistics/972669/grocery-retail-sales-value-supermarkets-australia

%hare of food and liquor retail turnover in Australia in 2022, by retailing
ormat

Food and liquor retail turnover share Australia 2022, by retailing format
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Description: In 2022, supermarkets and grocery stores represented 61 percent of the total retail turnover in the food and liquor market segment. By comparison, pre-prepared food from cafés and restaurants accounted for around 27 percent of the market. Read Sta t I sta r.

more
Note(s): Australia; 2022
Source(s): Australian Bureau of Statistics; USDA Foreign Agricultural Service


http://www.statista.com/statistics/1263358/australia-food-and-liquor-sales-share-by-retail-format
http://www.statista.com/statistics/1263358/australia-food-and-liquor-sales-share-by-retail-format

Most common grocery food items purchased weekly in Australia as at
August 2023

Most common weekly grocery food item purchases Australia 2023

Share of households

Fresh fruits & Dairy & eggs Bakery items Meat, seafood & deli  Pantry items (e.g., Beverages (e.g., Frozen foods
vegetables items rice, pasta, oil) coffee, soft drinks)
15 I Description: In a survey conducted in August 2023, the most common grocery food items purchased weekly by respondents were fresh fruits and vegetables, with around 65 percent of respondents indicating this. Dairy products and eggs were the next most common Stat i sta r
grocery items stocked up on during consumers' weekly shop, followed by baked goods, such as bread. Read more J

Note(s): Australia; August 2023; 1,000 respondents; 1,000 households of all sizes
Source(s): Canstar Blue


http://www.statista.com/statistics/1379518/australia-most-common-grocery-food-items-purchased-weekly
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Annual revenue of the household goods retail industry in Australia from

2004 to 2022 (in billion Australian dollars)

Annual revenue of household goods retail Australia 2004-2022
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17I Biigzis;)):tfgtlrr;ﬁgzzzdézisggggl revenue of the household goods retail industry in Australia amounted to over 72 billion Australian dollars. Between 2004 and 2022, the household goods retail revenue has been steadily growing year-on-year. Read more Sta t I sta

Source(s): Australian Bureau of Statistics


http://www.statista.com/statistics/653819/australia-household-goods-retail-turnover

Annual revenue of the clothing, footwear, and personal accessory retail
industry in Australia from 2004 to 2022 (in billion Australian dollars)

Annual revenue of clothing, footwear, and accessories retail Australia 2004-2022
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Description: In 2022, the annual revenue of the clothing, footwear, and personal accessory retail industry in Australia amounted to over 34 billion Australian dollars. This marked a rise from the previous year and a recovery in clothing retail revenue after a decline in Sta t I sta rI

2020 during the pandemic. Read more
Note(s): Australia; 2004 to 2022
Source(s): Australian Bureau of Statistics


http://www.statista.com/statistics/653829/australia-clothing-footwear-and-personal-accessory-retail-turnover

Annual revenue of the pharmaceutical, cosmetic, and toiletry goods retail
industry in Australia from 2013 to 2022 (in billion Australian dollars)

Annual revenue of pharmaceutical, cosmetic, and toiletry retail Australia 2013-2022
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19I Description: In 2022, the annual revenue of the pharmaceutical, cosmetic, and toiletry goods retail industry in Australia amounted to over 24 billion Australian dollars. Between 2013 and 2022, the retail revenue of the pharmaceutical, cosmetic, and toiletry goods Sta i r
industry has been steadily growing year-on-year. Read more J

Note(s): Australia; 2013 to 2022
Source(s): Australian Bureau of Statistics


http://www.statista.com/statistics/654040/australia-pharmaceutical-cosmetic-and-toiletry-goods-retail-turnover

PLEAB AR SRR TS, AW RSB —FEHNE.
BERRERAERA, BiA: https://d. book118. com/22705311315
3006041



https://d.book118.com/227053113153006041
https://d.book118.com/227053113153006041

