
DIGITAL & TRENDS

E-commerce in Nigeria



Table of Contents

1

01 Overview

03E-commerce retail as share of total retail in Africa 2020-2021, by country

04Number of e-commerce users in selected African countries 2023-2027

05Nigeria: online usage penetration 2018-2027

06Internet users in Nigeria 2018-2022, with forecasts up until 2027

02 Spending & Payments

08Internet users using mobile payment methods in Africa 2021, by country

09Revenue per user of e-commerce in Nigeria 2018-2027

10E-commerce spending in Nigeria 2022, by category

11E-commerce spending growth in Nigeria 2022, by category

12Visa, Mastercard market share in Nigeria 2022

13Share of payments with e-wallet in Nigeria 2020, by leading service

03 Marketplaces

15E-commerce penetration rate in selected African countries 2023-2027

16Revenue of the food and personal care e-commerce market in selected African countries

17Web visitors of all online marketplaces in Nigeria 2017-2020

18Popular shopping apps in Google Play Store in Nigeria 2021

19Popular shopping apps for iPhone in Nigeria 2021

20Increase in e-commerce due to COVID-19 in Africa 2021, by country

21Increase in online grocery shopping after COVID-19 in Africa 2020, by country

04 Jumia

23Active customers of Jumia Technologies AG 2017-2020

24Annual net revenue of Jumia Technologies AG 2017-2020

25Distribution of visits on Jumia in Africa 2023, by country

26Monthly Active Users (MAU) of Jumia Food app in Kenya, Egypt, and Nigeria 2017-2021

27Visits on Jumia on selected domains in Africa 2022

05 Other players

29Visitors of Konga.com 2017-2020

30Visitors of Konga.com in Nigeria 2020, by age

31Visitors of NigeriaCarMart in Nigeria 2017-2020

32Visitors of Chutku in chuktu.com.ng 2017-2020

06 Opinions

34Attitudes towards online shopping in Nigeria 2023

35Most popular categories for online purchases in Nigeria 2023

36Online vs. offline purchases by category in Nigeria 2022



Overview
CHAPTER 01



Description: In 2021, seven percent of all purchases in Nigeria were made online. This was the highest share of e-commerce retail among the five African countries taken into account. South Africa and Kenya followed with four percent, while e-commerce in Egypt and 
Morocco accounted for three percent and two percent of the total retail, respectively. Read more
Note(s): Africa; 2020 to 2021
Source(s): PPRO 
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E-commerce retail as share of total retail in selected African countries 
from 2020 to 2021
E-commerce retail as share of total retail in Africa 2020-2021, by country

http://www.statista.com/statistics/1176023/e-commerce-retail-as-share-of-total-retail-in-africa


Description: The number of users is forecast to experience significant growth in all regions in 2027. From the selected regions, the ranking by number of users in the E-commerce market is forecast to be lead by the Nigeria with 143.87 million users. In contrast, the 
ranking is trailed by Morocco with 19.26 million users, recording a difference of 124.61 million users to the Nigeria. Read more
Note(s): Kenya, Morocco, Nigeria, South Africa, Egypt; 2023 to 2027
Source(s):  Digital Market Insights 
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Number of e-commerce users in selected African countries in 2023 and 
2027 (in millions)
Number of e-commerce users in selected African countries 2023-2027

http://www.statista.com/statistics/1251440/e-commerce-user-selected-african-countries


Description: Internet user penetration in Nigeria saw a slight increase between the years 2018 and 2022, going from around 26 percent to over 38 percent. As of 2022, the estimated number of internet users in the country was more than 108 million. Moreover, the 
share of the Nigerian population using the internet is expected to grow to approximately 60 percent by 2027. Read more
Note(s): Nigeria; 2018 to 2022; * Forecast. Source:  based on ITU and national statistical offices Read more
Source(s):  
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Internet user penetration in Nigeria from 2018 to 2027
Nigeria: online usage penetration 2018-2027

http://www.statista.com/statistics/484918/internet-user-reach-nigeria
http://www.statista.com/statistics/484918/internet-user-reach-nigeria


Description: As of 2022, Nigeria had nearly 84 million internet users. This figure is projected to grow to 117 million internet users in 2027. Moreover, internet penetration amounted to over 38 percent of the population in 2022 and is set to reach 48 percent in 2027. 
Read more
Note(s): Nigeria; 2018 to 2022; individuals in the country using the internet; * Forecast Source:  based on ITU and national statistical offices. Read more
Source(s):  
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Number of internet users in Nigeria from 2018 to 2022, with forecasts 
from 2023 to 2027 (in millions)
Internet users in Nigeria 2018-2022, with forecasts up until 2027

http://www.statista.com/statistics/183849/internet-users-nigeria
http://www.statista.com/statistics/183849/internet-users-nigeria


Spending & Payments
CHAPTER 02



Description: As of the third quarter of 2021, Kenya was the leading country in Africa in the adoption of mobile payment methods. In this country, around 23 percent of internet users made mobile payments on a monthly basis. Nigeria and Egypt followed, with 
approximately 19 percent and 15 percent of internet users, respectively. In that year, the global average stood at 25.8 percent. Read more
Note(s): Worldwide, Africa; Q3 2021; 16-64 years; mobile payment services, e.g. Apple Pay or Samsung Pay
Source(s): DataReportal; GWI; Hootsuite; We Are Social 
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Share of internet users using mobile payment methods each month in 
selected countries in Africa compared to the global average in 2021
Internet users using mobile payment methods in Africa 2021, by country

http://www.statista.com/statistics/1190643/internet-users-using-mobile-payment-methods-in-africa


Description: The average revenue per paying E-commerce user in Nigeria was forecast to increase between 2023 and 2027 by in total 4.1 U.S. dollars (+6.19 percent). This overall increase does not happen continuously, notably not in 2026 and 2027. Read more
Note(s): Nigeria; 2018 to 2027
Source(s):  Digital Market Insights 
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Revenue per user of the e-commerce market in Nigeria from 2018 to 2027 
(in U.S. dollars)
Revenue per user of e-commerce in Nigeria 2018-2027

http://www.statista.com/statistics/1251390/e-commerce-average-revenue-per-user-nigeria


Description: As of 2022, electronics accounted for the largest online spending in Nigeria. This sector was worth approximately 2.4 billion U.S. dollars, followed by fashion, with 1.5 billion dollars. Other leading categories in terms of value were furniture, toys and 
hobbies, and personal and household care. Read more
Note(s): Nigeria; Q3 2022; 15 years and older
Source(s): DataReportal 
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E-commerce consumer spending in Nigeria in 2022, by category (in million 
U.S. dollars)
E-commerce spending in Nigeria 2022, by category

http://www.statista.com/statistics/1139840/e-commerce-spending-in-nigeria-by-category


Description: In 2021, e-commerce in furniture in Nigeria experienced the largest degrowth among the different groupings. Compared to the previous year, online sales of furniture decreased by roughly 24 percent. The food sector shrank by around 16 percent. 
Moreover, the electronics sector was the most valuable e-commerce category in 2021, which accounted for over 2.4 billion U.S. dollars. Read more
Note(s): Nigeria; Q3 2022; 15 years and older
Source(s): DataReportal 
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Annual growth in e-commerce consumer spending in Nigeria in 2022, by 
category
E-commerce spending growth in Nigeria 2022, by category

http://www.statista.com/statistics/1139851/e-commerce-spending-growth-in-nigeria-by-category


Description: As of January 2022, local labels were the most popular for credit and debit cards in Nigeria. Moreover, about 28 percent of card holders in Nigeria had a Mastercard, while some 18 percent owned a Visa. However, data on credit card penetration in Nigeria 
show that the share of people owning a credit card is quite low in the country. Read more
Note(s): Nigeria; January 2022
Source(s): PPRO 

Local scheme 54%Mastercard 28%

Visa 18%

12

Distribution of card scheme in Nigeria as of 2022
Visa, Mastercard market share in Nigeria 2022

http://www.statista.com/statistics/1175891/distribution-of-credit-and-debit-cards-scheme-in-nigeria


Description: In 2020, e-wallet held about 10 percent of digital payments in Nigeria. The most common service was KongaPay, which accounted for four percent of the payments, while PayPal followed with three percent. Overall, cash and bank transfers were the 
second most common payment methods in online retail after cards. However, data on credit card penetration in Nigeria show that the share of people owning a credit card is quite low. Read more
Note(s): Nigeria; January 1, 2020
Source(s): PPRO 
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Share of payments with e-wallet in Nigeria in 2020, by leading service
Share of payments with e-wallet in Nigeria 2020, by leading service

http://www.statista.com/statistics/1175909/share-of-payments-with-e-wallet-in-nigeria


Marketplaces
CHAPTER 03



Description: The penetration rate is forecast to experience significant growth in all regions in 2027. From the selected regions, the ranking by penetration rate in the E-commerce market is forecast to be lead by Egypt with 70.13 percent. In contrast, the ranking is 
trailed by Morocco with 49.06 percent, recording a difference of 21.07 percentage points to Egypt. Read more
Note(s): Kenya, Morocco, Nigeria, South Africa, Egypt; 2023 to 2027
Source(s):  Digital Market Insights 
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E-commerce market penetration rate in selected African countries in 2023 
and 2027
E-commerce penetration rate in selected African countries 2023-2027

http://www.statista.com/statistics/1251446/e-commerce-penetration-rate-selected-african


Description: Since 2017, the revenue from e-commerce in the food and personal care market in the selected African countries increased significantly. Revenue in Kenya for example increased from nine million U.S. dollars to 79 million dollars in 2020 and is expected to 
increase even further to over 177 million in 2025. In 2020, e-commerce revenue of this market was highest in Egypt at almost 700 million U.S. dollars, followed by Nigeria with around 550 million dollar. The  Digital Market [...] Read more
Note(s): Kenya, Morocco, Nigeria, South Africa, Egypt
Source(s):  Digital Market Insights 
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E-commerce revenue of the food and personal care market in selected 
African countries from 2017 to 2025 (in million U.S. dollars)
Revenue of the food and personal care e-commerce market in selected African countries

http://www.statista.com/statistics/1259811/revenue-food-personal-care-e-commerce-market-selected-african-countries


Description: In 2020, the number of visitors of all online marketplaces present in Nigeria was approximately 242.7 million. This registered a decrease in comparison to the previous year, when more than 250 million online visits were reported. In Nigeria, the most 
popular online marketplace is Jumia, a company based in Nigeria which operates in several other African countries. Read more
Note(s): Nigeria; 2017 to 2020
Source(s): International Trade Centre 
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Total number of web visitors of all online marketplaces for physical goods 
present in Nigeria from 2017 to 2020 (in 1,000s)
Web visitors of all online marketplaces in Nigeria 2017-2020

http://www.statista.com/statistics/1136247/web-visitors-of-all-online-marketplaces-in-nigeria


Description: As of July 2021, Jumia Online Shopping was the leading shopping app in Nigeria. In Google Play Store, this app was downloaded over 350 thousand times that month, according to airnowplc.com. Jumia, based in Nigeria, is generally the most popular e-
commerce platform in Africa. The Nigeria domain of Jumia website is the most clicked Jumia domains in Africa. Read more
Note(s): Nigeria; July 2021
Source(s): Airnow 
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Most popular apps in Google Play Store in the shopping category in 
Nigeria in July 2021, by number of downloads (in 1,000s)
Popular shopping apps in Google Play Store in Nigeria 2021

http://www.statista.com/statistics/1190169/popular-shopping-apps-in-google-play-store-in-nigeria
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