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Abstract

With the continuous development of commercial banks in China, the consumer
credit business has become a hot topic for many domestic and foreign scholars. Many
scholars have analyzed the consumption credit of college students from a qualitative
point of view, but few scholars have demonstrated it from a quantitative perspective
with pragmatic data.

Based on the quantitative perspective, this paper uses the students in China
Agriculture University as a sample to know the current situation and problems of
college students' consumer credit through questionnaires. According to the results of
the investigation and analysis, it is found that from the perspective of credit, it is
found that college students have bad concept of consumption, they are short of
integrity education and their source of income exists some special and risky factors.
From the perspective of market, it shows that commercial banks have bad
competition among each other, commercial banks also have some risk factors such as
imperfections in post-loan services. Corresponding suggestions should be put
forward to deal with these problems: the university should establish a scientific
consumption concept and a faithful view, the bank should strengthen the

management of personal consumption credit risk .
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