w2

FE R ERE T 55 7 KT AR, T 55 1O B BT OROR . AN g B ik
e [E AN, AR M AZ LGRS . MBS G LR IR T IR B ST
Y, TSR BIPGEA . TR A5 R, (AR M B O 2 A
T B S UM R 22— o {ELTRIAE 2 S 52 005 AL - R DL PR 1 2% 2 [ (R 5
TECT W B MGy, WUTHERCRZE, WRENHAXNEEE TR,
HLF R S5 AT ML R R AT OR AN REEI, (Y 9 B 548 H O 5E X ALK &R
AR ARAE P 7R 55 XD 3E 2D MY Bl 2 B a4 o 1) e AT 1T 18, DA B HESN IR 5K 4
PR RE D ML T S5VA N 52 3% 55 087 2R 2% 25 X B 5 IR o BB RE

ARSCEZI NIy o B —H o HL 7 T S EHRMEIE . BRI 7R TR ST
RIS R LSO 1 55 R T 9 Bt frd P AR IR b il 35 90 ML T 7
55 T TH B A ORI AFAE R ) . RS P 4 2278 2 T I HE N SR M AR L 7 2
H 5 2E B AL LSS 5 T B IREANKIAR L T8 2 3 A5 S R N RA it =
LU B W B SO R AE BB AT TR 55 =38 70 [ 41 77 55 VR B AL
i PRIOLVE . B AAL BEMSEEAEH R E DN MNEERY . LEHALER
i VAL S U AR 7 TRIEAT I3 555 DU 70 56 38 P17 55 Hh T 90 8 P £
I BN R L R 55 R B B DR IR BILIR DA An e R F 1 55 i
Yy, FERISERE T T SHA AR R IR

REF: WHHHE: BTG MRy



Abstract

In the network into a new era of thousands of households, the application of e-
commerce is gradually magnified, whether at home or abroad, any goods have no
obstacles. Online trading platform is slowly beginning to replace the traditional
physical market, e-commerce has been rapid development. And the rapid development
of e-commerce, so that online shopping has become one of the most popular choices of
social people ['l. But it is also the reason that both buyers and sellers are in virtual
cyberspace, resulting in online shopping once the dispute, poor communication
efficiency between the two sides, consumer trust in the business decline, but also for
the development of the e-commerce industry has brought adverse effects, so that
consumers and operators become a completely opposite relationship. This paper is
based on the progress of e-commerce and consumer rights and interests disputes to
discuss, in order to promote the progress of national social industry and the
improvement of e-commerce law, and strive to make businesses and consumers can be
satisfied with their own interests.

This paper is divided into four parts. The first part is an overview of e-commerce
theory. The concept and characteristics of electronic commerce and the impact of the
development of electronic commerce on the protection of consumers' rights and
interests are discussed. The second part of e-commerce consumer rights and interests
protection problems. This paper mainly discusses the non-standard market access
principles of network operators, the asymmetric information acquisition between
consumers and operators in network transactions, the leakage of consumers' user
information and personal privacy, and the hidden dangers of consumers' online payment.
The third part is the foreign e-commerce consumer rights protection legislation. Japan,
the European Union and the United States on consumer personal information protection,
operators online information disclosure and dispute resolution and relief. The fourth
part is to improve the protection of consumer rights and interests in e-commerce
recommendations. In view of the current situation of consumer rights protection in

China's e-commerce and how to standardize e-commerce market, the construction and
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improvement of e-commerce legal system is proposed.
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