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近年来，随着人民生活水平的提高，餐饮业的发展日益火爆，行业的发展必然给市场带来了竞争。面对激烈的竞争，我国餐饮企业迫切需要不断创新营销方式来进一步激发市场需求。微信凭借着其巨大的用户基础，创造一种新的营销方式。了解如何制定有效的微信营销策略对餐饮企业而言尤为重要。
本文通过相关文献梳理，基于已有的研究理论，结合当下餐饮行业的发展现状，以海底捞为例，对其成功的微信营销模式进行了探讨，为餐饮行业的微信营销提供如下启示：（1）融合线上与线下渠道，增强互动体验式营销；（2）要以客户为中心，提高递送内容质量；（3）通过病毒营销扩大目标客户群体。
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 (
1
)
[bookmark: _Toc17532][bookmark: _Toc36417217][bookmark: _Toc36416991][bookmark: _Toc36847314][bookmark: _Toc36673381]Abstract
In recent years, China's catering industry has developed rapidly, but the rapid development will inevitably bring fierce competition. In the face of fierce competition, profound changes have taken place in the way of operation and marketing. The catering enterprises in China urgently need to stimulate the consumption demand of the mass market in the future development process, and constantly innovate the marketing channels to further stimulate the market demand. In recent years, wechat marketing is a new way of marketing, which has brought new opportunities and challenges to the development of catering enterprises. 
Based on the relevant literature, existing research theories and the current development of catering industry, this paper takes Haidilao as an example to discuss its successful wechat marketing mode and provide the following enlightenment for the wechat marketing of catering industry: first, integrate online and offline channels to enhance interactive experience marketing; second, focus on customers and improve the quality of delivery content Third, expand the target customer group through virus marketing. This study can provide some reference for wechat marketing of catering industry, so as to contribute to the rapid and sustainable development of catering industry.
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