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Overview
CHAPTER 01



Description: The ad spending ranking in the digital advertising market is lead by the United States with 243.89 billion U.S. dollars, while China is following with 155.67 billion U.S. dollars. In contrast, Brazil is at the bottom of the ranking with 8.37 billion U.S. dollars, 
showing a difference of 235.52 billion U.S. dollars to the United States. Read more
Note(s): Worldwide; Jan 1st to Dec 31st 2022
Source(s):  Digital Market Insights 
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Leading digital advertising markets worldwide in 2022, by spending (in 
billion U.S. dollars)
Digital Market Outlook: largest digital ad markets worldwide 2022

http://www.statista.com/statistics/459632/digital-advertising-revenue-countries-digital-market-outlook


Description: In 2022, around 12.4 billion euros were spent on online advertising in Germany, according to the Interactive Advertising Bureau. This was a slight increase compared to the previous year. This statistic shows data on the online advertising expenditure in 
Germany from 2006 to 2022. Read more
Note(s): Germany; 2006 to 2022
Source(s): IAB Europe 
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Online advertising expenditure in Germany from 2006 to 2022 (in billion 
euros)
Online advertising expenditure in Germany 2006-2022

http://www.statista.com/statistics/416924/online-ad-spend-in-germany


Description: In 2021, the United Kingdom was the largest digital advertising market in Western Europe, accounting for 40 percent of the spending. Germany and France followed, with 16 percent and 10 percent, respectively. Read more
Note(s): Europe; March 2023; forecast; * Other includes Finland, Greece, Iceland, Luxembourg, Malta, and Portugal. Data provided by  Market Insights are estimates. Data set encompasses the following countries: Austria, Belgium, Denmark, [...] Read more
Source(s):  Digital Market Insights 
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Distribution of digital advertising spending in Western Europe in 2023, by 
country
Digital ad spend in Western Europe 2023, by country

http://www.statista.com/statistics/448891/largest-digital-ad-markets-in-europe
http://www.statista.com/statistics/448891/largest-digital-ad-markets-in-europe


Description: In 2022, digital advertising spending in Germany increased two percent. A year earlier, during the second year of the COVID-19 pandemic, it managed to grow nearly 17 percent. Read more
Note(s): Germany; 2020 to 2022
Source(s): IAB Europe 
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Change in digital advertising spending in Germany from 2020 to 2022
Digital ad spend growth in Germany 2020-2022

http://www.statista.com/statistics/388675/digital-advertising-spend-year-on-year-growth-germany


Description: In 2023, digital advertising accounted for 12.7 percent of the total ad spending in Germany. It was the third largest medium in the Western European country. TV and newspapers both received larger shares, with 50 percent and 15 percent, respectively. 
Read more
Note(s): Germany; 2020 to 2023; includes desktop and mobile
Source(s): Nielsen; RMS;  
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Share of digital in advertising spending in Germany from 2020 to 2023
Digital share of ad spend in Germany 2020-2023

http://www.statista.com/statistics/388699/digital-advertising-share-of-ad-spend-in-germany


Description: Media experts in Germany predict that in 2024, the digital advertising market will grow by nine percent in total. Meanwhile, digital retail media advertising is expected to grow the most, at 22 percent. Read more
Note(s): Germany; July 4 to August 2, 2023; 32 respondents
Source(s): BVDW ((FOMA)); OMG 
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In your opinion, by what percentage will the digital advertising market 
change in 2024 compared to 2023?
Opinions on digital ad market growth in Germany for 2024

http://www.statista.com/statistics/1140115/digital-ad-market-growth-opinions-germany


Description: In the first half of 2023, the food industry invested 55 million euros in digital advertising in Germany. Telecommunication companies spent 82 million euros advertising their products and services on the German internet in the same time period. Read 
more
Note(s): Germany; H1 2023
Source(s): Nielsen; Seven.One Media GmbH 
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Digital advertising spending in selected industries in Germany in 1st half 
2023 (in million euros)
Digital ad spend in Germany 2023, by industry

http://www.statista.com/statistics/387014/online-advertising-investments-by-industry-germany
http://www.statista.com/statistics/387014/online-advertising-investments-by-industry-germany


Formats
CHAPTER 02



Description: In 2022, display (banner and video) advertising attracted the highest investment among various digital marketing types in Germany, with 6.7 billion euros. Search engine marketing ranked second, with 5.8 billion. The five types of marketing presented in 
the data set together attracted approximately 16 billion euros. Read more
Note(s): Germany; 2022; * Banner and video. Read more
Source(s): Deutsche Post;  Q 
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Digital marketing spending in Germany in 2023, by type (in billion euros)
Digital marketing spend in Germany 2023, by type

http://www.statista.com/statistics/1358085/digital-marketing-spending-germany
http://www.statista.com/statistics/1358085/digital-marketing-spending-germany


Description: This statistic shows data on the revenues from digital display advertising in Germany from 2013 to 2022, with a forecast for 2023. In 2022, digital display advertising revenues amounted to 5.2 billion euros. Read more
Note(s): Germany; 2013 to 2022; Online and mobile; * Forecast.  Figures were partly derived from previous publications. Read more
Source(s): BVDW; OVK 
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Revenues from digital display advertising in Germany from 2013 to 2022, 
with a forecast for 2023 (in million euros)
Digital display advertising revenue in Germany 2013-2023

http://www.statista.com/statistics/430005/digital-display-advertising-revenue-germany
http://www.statista.com/statistics/430005/digital-display-advertising-revenue-germany


Description: Video advertising in Germany, including TV and streaming, was forecast to decrease by 1.6 percent in 2023 compared to previous year, dropping to a total of 5.24 billion euros. TV advertising alone was expected to account for the majority of this revenue, 
at 3.78 billion euros that year. Read more
Note(s): Germany; 2015 to 2022; net revenue generated by all providers across Germany; * Forecast. In-stream video advertising includes international players. Read more
Source(s): VAUNET 
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TV and video streaming advertising revenue in Germany from 2015 to 
2023 (in billion euros)
TV and video streaming ad revenue in Germany 2015-2023

http://www.statista.com/statistics/1305752/tv-video-stream-ad-revenue-germany
http://www.statista.com/statistics/1305752/tv-video-stream-ad-revenue-germany


Description: In 2022, out of the total of 12.4 billion euros invested in digital advertising in Germany, more than 5.6 billion were spent on search advertising. This constitutes an increase of 3.5 percent on the figure of 5.44 billion reported a year earlier. Read more
Note(s): Germany; 2020 to 2022
Source(s): IAB Europe 
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Search advertising spending in Germany from 2020 to 2022 (in billion 
euros)
Search ad spend in Germany 2020-2022

http://www.statista.com/statistics/1358096/germany-search-ad-spend


Description: The mobile social media advertising spending in Germany is expected to grow from 2.31 billion euros in 2021 to 5.5 billion euros in 2027. An overview of all Digital Markets can be found here. Read more
Note(s): Germany; Data shown is using current exchange rates and reflects market impacts of the Russia-Ukraine war
Source(s):  (Digital Market Outlook) 
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Social media advertising spending in Germany from 2017 to 2027, by 
device (in billion euros)
Social media ad spending in Germany 2017-2027, by device

http://www.statista.com/statistics/456455/social-media-advertising-revenue-device-digital-market-outlook-germany


Description: As of early 2024, advertising on YouTube had the highest reach in Germany among the presented social networks, with over 87 percent. Instagram and Facebook followed, with 43.8 percent and 34.5 percent, respectively. Read more
Note(s): Germany; as of January 2024; 18 years and older
Source(s): DataReportal; Kepios; Meltwater; Various sources; We Are Social 
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Reach of social media advertising in Germany as of January 2024, by 
platform
Social media ad reach in Germany 2024, by platform

http://www.statista.com/statistics/1454342/social-media-advertising-reach-germany


Description: In 2022, 114 million euros were invested in digital audio advertising in Germany. For 2023, the source projected an increase of 10 percent, which would place the spending at roughly 126 million euros. Read more
Note(s): Germany; 2018 to 2022; includes podcasts; * Forecast. Read more
Source(s): BVDW 
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Digital audio net advertising spending in Germany from 2018 to 2023 (in 
million euros)
Digital audio ad spending in Germany 2018-2023

http://www.statista.com/statistics/1100918/digital-audio-ad-spend-germany
http://www.statista.com/statistics/1100918/digital-audio-ad-spend-germany


Description: In 2022, podcast advertising expenditures in Germany amounted to 38 million euros. The source projected that they would increase to 42 million in 2023. This would signify a growth rate of 10.5 percent year on year. Read more
Note(s): Germany; 2019 to 2022; current prices; * Forecast. Read more
Source(s): BVDW 
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Podcast advertising spending in Germany from 2019 to 2023 (in million 
euros)
Podcast ad spend in Germany 2019-2023

http://www.statista.com/statistics/1291489/podcast-ad-spend-germany
http://www.statista.com/statistics/1291489/podcast-ad-spend-germany
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