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Overview
CHAPTER 01



Description: The business-to-business (B2B) e-commerce Gross Merchandise Value (GMV) in Europe is forecast to grow steadily from 2022 to 2025. By 2025, the B2B e-commerce GMV is estimated to reach over 1.8 trillion U.S. dollars in Europe. Read more
Note(s): Europe; 2021
Source(s): AgileIntel Research;  
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Business-to-business (B2B) e-commerce Gross Merchandise Value (GMV) 
forecast in Europe from 2022 to 2025 (in billion U.S. dollars)
Forecast B2B e-commerce GMV in Europe 2022-2025

http://www.statista.com/statistics/1300515/business-to-business-online-market-value-forecast-europe


Description: In 2023, the share of gross merchandise volume (GMV) of B2B e-commerce transactions in Asia Pacific is projected to amount to 78.9 percent, accounting for the majority of B2B e-commerce GMV worldwide. North America is set to rank second with a 14.6 
percent market share. For more information, check out our recent publication B2B e-Commerce - In-depth Market Insights & Data Analysis. Read more
Note(s): Worldwide; 2022; * Forecast Read more
Source(s):  
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Distribution of global B2B e-commerce gross merchandise volume (GMV) 
from 2018 to 2023, by region
Share of B2B e-commerce GMV worldwide 2018-2023, by region

http://www.statista.com/statistics/705616/global-b2b-e-commerce-gmv-region-distribution
http://www.statista.com/statistics/705616/global-b2b-e-commerce-gmv-region-distribution


Description: Although Germany hosts most of the emerging B2B e-commerce companies based in Europe, the French wholesale marketplace Ankorstore hit the highest funding value, with 423 million U.S. dollars as of May 2022. Based in Paris where it was launched in 
2019, Ankorstore connects retailers and independent brands in over 20 countries worldwide. Read more
Note(s): France, Germany, United Kingdom; as of May 2022
Source(s): Tracxn Technologies 
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Emerging B2B e-commerce startup companies based in Europe as of May 
2022, by total funding (in million U.S. dollars)
B2B e-commerce startups based in Europe 2022, by funding

http://www.statista.com/statistics/1333565/b2b-e-commerce-startups-funding-europe


United Kingdom
CHAPTER 02



Description: In the United Kingdom, the sales revenue of business-to business (B2B) transactions of physical goods (e.g. car parts or electronics) was valued at 187 billion U.S. dollars in 2021, up from the previous years. A further growth is forecast by 2025, when the 
revenue from B2B e-commerce sales is expected to reach 301 billion U.S. dollars. Read more
Note(s): United Kingdom; 2021
Source(s):  estimates 
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Estimated B2B e-commerce revenue of physical goods in the United Kingdom 
(UK) from 2017 to 2021, with a forecast from 2022 to 2025 (in billion U.S. dollars)
Estimated B2B e-commerce revenue of physical goods in the UK 2017-2025

http://www.statista.com/statistics/1242460/b2b-e-commerce-revenue-of-physical-goods-uk


Description: In the United Kingdom, the share of business-to-business (B2B) organisations' revenue share which comes from digital channels has increased from 32 percent in 2020 to 44 percent in 2022. According to this, the rise is expected to continue, with the 
revenue share from digital channels in 2024 projected to be 57 percent. Read more
Note(s): United Kingdom
Source(s): Salesforce Research 
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Share of business-to-business (B2B) organizations' revenue coming from digital 
channels in the United Kingdom (UK) in selected years from 2020 to 2024
B2B organizations' revenue share from digital channels in the UK 2020-2024

http://www.statista.com/statistics/1344862/b2b-revenue-from-digital-channels-united-kingdom


Description: In the United Kingdom, almost three quarters (73 percent) of business-to-business (B2B) organizations invest in their website for commercial purposes. Social media was the second-most invested in digital commerce channel amongst UK B2B businesses 
(51 percent). Notably, in comparison to the United States, investment in customer service amongst UK-based B2B businesses was relatively low (37 percent). Read more
Note(s): United Kingdom; 2022; 4,000 commerce leaders
Source(s): Salesforce Research 
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Share of business-to-business (B2B) organizations investing in digital 
commerce channels in the United Kingdom (UK) in 2022, by channel
Main digital commerce channels B2B companies are investing in in the UK 2022

http://www.statista.com/statistics/1344662/digital-commerce-channels-b2b-companies-invested-in-united-kingdom


Description: A study conducted in the United Kingdom (UK) showed the main checkout options available on 50 business-to-business (B2B) stores built on Adobe Commerce and Magento. All stores object of the study displayed a picture of the product in the shopping 
cart, while 66 percent of them had the same feature in the checkout process. Another 82 percent of B2B e-commerce sites allowed users to finalize their purchase without logging in. Read more
Note(s): United Kingdom; January 2023; 50 B2B ecommerce stores built on Adobe Commerce or Magento
Source(s): Fluid Commerce; Hokodo 
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Main checkout options available on B2B e-commerce stores in the United 
Kingdom (UK) as of January 2023
Main checkout options available on B2B e-commerce stores in the UK 2023

http://www.statista.com/statistics/1331769/b2b-e-commerce-checkout-options-united-kingdom


Description: A study conducted in the United Kingdom (UK) showed the main digital payment options available on 50 business-to-business (B2B) stores built on Adobe Commerce or Magento. Nearly all stores object of the study allowed PayPal payments, while 
another 28 percent of them provided buyers with Buy Now Pay Later payment services. Read more
Note(s): United Kingdom; January 2023; 50 B2B ecommerce stores built on Adobe Commerce or Magento; *Providers like Opayo, Stripe, Sagepay or Braintree. Read more
Source(s): Fluid Commerce; Hokodo 
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Main digital payment options on B2B e-commerce stores in the United 
Kingdom (UK) as of January 2023
Main digital payment options on B2B e-commerce stores in the UK 2023

http://www.statista.com/statistics/1331789/b2b-e-commerce-payment-options-united-kingdom
http://www.statista.com/statistics/1331789/b2b-e-commerce-payment-options-united-kingdom


Italy and Germany
CHAPTER 03



Description: In Italy, the sales revenue of business-to business (B2B) transactions of physical goods (e.g. car parts or electronics) was valued at 74.3 billion U.S. dollars in 2021, up from the previous years. A further growth is forecast by 2025, when the revenue from 
B2B e-commerce sales is expected to reach 136.5 billion U.S. dollars. Read more
Note(s): Italy; 2021
Source(s):  estimates 
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Estimated B2B e-commerce revenue of physical goods in Italy from 2017 
to 2021, with a forecast from 2022 to 2025 (in billion U.S. dollars)
Estimated B2B e-commerce revenue of physical goods in Italy 2017-2025

http://www.statista.com/statistics/1242260/b2b-e-commerce-revenue-of-physical-goods-italy


Description: This statistic displays the share of enterprises that made B2B and B2G e-commerce sales via a website in Italy from 2013 to 2021. In 2021, nine percent of enterprises based in Italy made B2B and B2G e-commerce sales through a website, up from the 
previous year. Read more
Note(s): Italy; 2013 to 2021
Source(s): Eurostat 
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Share of enterprises that make B2B and B2G e-commerce sales via a 
website in Italy from 2013 to 2021
Italy: share of enterprises that make B2B/B2G e-commerce sales via a website 2021

http://www.statista.com/statistics/669770/share-of-enterprises-that-made-b2b-and-b2g-e-commerce-sales-via-a-website-italy


Description: In Italy, the share of business-to-business (B2B) sales held by e-commerce stabilized at 21 percent in 2022. However, the figure increased from 2018, when e-commerce accounted for only 13 percent of B2B sales in the country. Read more
Note(s): Italy; 2018 to 2022
Source(s): Osservatori Digital Innovation 
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E-commerce share of B2B sales in Italy from 2018 to 2022
Online share of B2B sales in Italy 2018-2022

http://www.statista.com/statistics/1427908/e-commerce-share-of-b2b-sales-italy


Description: In Germany, the sales revenue of business-to business (B2B) transactions of physical goods (e.g. car parts or electronics) was valued at 204.3 billion U.S. dollars in 2021, up from the previous years. A further growth is forecast by 2025, when the revenue 
from B2B e-commerce sales is expected to reach 313.2 billion U.S. dollars. Read more
Note(s): 2021
Source(s):  estimates 
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Estimated B2B e-commerce revenue of physical goods in Germany from 
2017 to 2021, with a forecast from 2022 to 2025 (in billion U.S. dollars)
Estimated B2B e-commerce revenue of physical goods in Germany 2017-2025

http://www.statista.com/statistics/1242253/b2b-e-commerce-revenue-of-physical-goods-germany


Description: In 2023, the channels German business-to-business (B2B) companies used to sell their products and services online varied. The majority of B2B businesses, around 46 percent, used their own online shops or portals. The same percentage used online 
marketplaces, while less than 30 percent of companies used online shops from other providers to sell their services to other businesses. Read more
Note(s): Germany; January 11 to 20, 2023; 200 respondents
Source(s): ECC Köln; Striped Giraffe 
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Share of B2B companies selling products and services online in Germany 
in 2023, by channel
B2B companies selling online in Germany 2023, by channel

http://www.statista.com/statistics/1418168/germany-online-channels-b2b-companies


Nordics
CHAPTER 04



Description: In Sweden, the sales revenue of business-to business (B2B) transactions of physical goods (e.g. car parts or electronics) was valued at 21.7 billion U.S. dollars in 2021, up from the previous years. A further growth is forecast by 2025, when the revenue from 
B2B e-commerce sales is expected to reach nearly 35 billion U.S. dollars. Read more
Note(s): Sweden; 2021
Source(s):  estimates 
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Estimated B2B e-commerce revenue of physical goods in Sweden from 
2017 to 2021, with a forecast from 2022 to 2025 (in billion U.S. dollars)
Estimated B2B e-commerce revenue of physical goods in Sweden 2017-2025

http://www.statista.com/statistics/1242229/b2b-e-commerce-revenue-of-physical-goods-sweden


Description: In Norway, the sales revenue of business-to business (B2B) transactions of physical goods (e.g. car parts or electronics) was valued at 20.4 billion U.S. dollars in 2021, up from the previous years. A further growth is forecast by 2025, when the revenue from 
B2B e-commerce sales is expected to reach 33.4 billion U.S. dollars. Read more
Note(s): Norway; 2021
Source(s):  estimates 
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Estimated B2B e-commerce revenue of physical goods in Norway from 
2017 to 2021, with a forecast from 2022 to 2025 (in billion U.S. dollars)
Estimated B2B e-commerce revenue of physical goods in Norway 2017-2025

http://www.statista.com/statistics/1242256/b2b-e-commerce-revenue-of-physical-goods-norway
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