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Abstract

Abstract

In recent years, the new crown epidemic and the transformation of international relations
have brought considerable impact to the economies of countries around the world, and
Western countries led by the United States have increased trade protection, the development
trend of anti-globalization and unilateralism is obvious, which will inevitably bring certain
challenges to China's economic development. Against this background, in order to promote
the high-quality and sustainable development of China's economy, China has proposed a
strategic plan to build a new development pattern with the domestic macrocycle as the main
body. To realize this new pattern, it is necessary to insist on stimulating the potential of
domestic demand, so that the economic links of production, distribution, circulation and
consumption can more closely rely on the domestic market, and better utilize the scale
advantage of the domestic market, so as to build up a healthy and stable national economic
cycle system. It has been shown that the improvement of the development quality of the
tertiary industry and the transformation and optimization of the industrial structure are the
cornerstones for the economy to achieve high-quality development. Meanwhile, trade, as one
of the three key elements driving economic development, will undoubtedly have a profound
impact on the change of China's industrial structure, and digital trade, as a perfect
combination of modern communication technology and traditional trade, has become an
emerging form in the field of international trade, which is able to promote the optimization of
the industrial structure and the upgrading of the industrial structure through technological
advances, digital resource endowment, conversion of comparative advantages, and
international trade and logistics paths. Upgrading, for economic development has injected
new vitality.

This thesis mainly discusses the role mechanism and path of digital trade on the
upgrading of China's industrial structure. First of all, this thesis combs through the domestic
and foreign studies on the connotation, development, measurement methods, influencing
factors, etc. of digital trade and industrial structure upgrading; then it selects the relevant data
of 30 provinces and municipalities in China, except Tibet, from 2014 to 2022 as samples,
constructs a comprehensive evaluation system of the level of development of digital trade and
upgrading of industrial structure, and applies the entropy method of measurement to analyze
the current development status of the two, time evolution characteristics and spatial
distribution characteristics; then verify the positive promotion relationship of digital trade on

industrial structure upgrading through benchmark regression and threshold effect, and verify
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whether there are temporal and spatial differences in this relationship through heterogeneity
analysis; finally, based on the intermediary effect of expanding domestic demand and
unimpeded domestic circulation, explore the path mechanism of digital trade's influence on
industrial structure upgrading. Finally, the following four conclusions are drawn:

First, the development of digital trade and industrial structure upgrading show a growing
trend but the problem of regional development imbalance is obvious; second, digital trade can
promote industrial structure upgrading but there are obvious regional differences; third, the
development of digital trade shows a non-linear relationship on industrial structure upgrading;
fourth, digital trade can promote industrial structure upgrading by enhancing technological
innovation, upgrading the circulation capacity, stimulating the vitality of consumption, and
perfecting the distribution pattern. And according to the conclusion, the following four
inspirations are drawn:

First, strengthen the assumption of digital trade infrastructure in the central and western
regions to improve the level of digital industry development; second, establish a linkage
mechanism for the regional coordinated development of digital trade to jointly promote the
development of regional industrial structure; third, pay attention to the construction of human
resources and increase the investment in research and development, so as to inject vitality into
the development of digital trade; and fourth, pay attention to the supporting system of the
development of digital trade to promote the implementation of the strategy of expanding

domestic demand and promote the upgrading of industrial structure.

Key Words: Digital trade; Upgrading of industrial structure; Expanding domestic

demand; New development patterns; Intermediary effect
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