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Abstract

In 2019, the per capita disposable income of urban residents in Wuhan is 51706 yuan,
which is above the national average. With the rapid growth of per capita income, more and
more people begin to focus on financial management, which provides unprecedented
opportunities for the development of personal financial management business of banks.
However, with the development of financial services in commercial banks, there are some
problems such as blind competition, product homogeneity, single term, income deviation
and so on. If these problems can not be improved, they will affect the long-term
development of personal financial services in the fierce competition.

This paper introduces the basic concept and classification of personal financial
services of commercial banks, expounds the development status of personal financial
services of Wuhan Branch of Bank of communications, and makes statistical analysis on
their personal financial products according to risk, rate of return, product period and
starting purchase amount, and finds that their personal financial products have short
product period, low rate of return, high threshold of starting purchase amount Non
guaranteed products account for a large proportion of the problems. The reasons for these
styles include serious homogenization of financial products, inadequate market
segmentation, inadequate internal management of banks and other internal reasons, as well
as external reasons such as the impact of Internet finance, competitive pressure in the
banking industry, lack of customer risk awareness, and the introduction of new regulations
on asset management. Based on the analysis of the advantages, disadvantages,
opportunities and challenges faced by Wuhan Branch of Bank of communications, this
paper puts forward suggestions on improving the quality of personal financial services,
reducing product risks, reducing the purchase amount and optimizing the publicity

methods.
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