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中文摘要
2000年之后，我国国产自主品牌汽车迎来了蓬勃的发展时期。但由于我国自主品牌汽车发展时间较短，就竞争力来看仍不能与合资、外资品牌相媲美，至今国产汽车品牌依然呈现出“大而不强”的发展特点。因此，当前时期，如何更好的促进我国国产自主品牌汽车发展便成为了政府和车企所必须要考虑的问题。本文选取长城汽车为研究对象，借助品牌定位相关理论，研究长城汽车品牌管理现状，总结长城汽车品牌存在问题，借助钻石图定位理论研究长城汽车的品牌定位，明确长城汽车的目标客户、市场定位以及实施计划；着重详细分析了长城汽车品牌定位优化策略和方案，以期为我国国产汽车产业的品牌建设提供可借鉴的经验。
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Abstract
After 2000, China's domestic brands ushered in a period of vigorous development. However, due to the short development time of China's own brands, in terms of competitiveness, they are still not as competitive as joint ventures and foreign brands. So far, domestic brands still show the development characteristics of "big but not strong". Therefore, in the current period, how to better promote the development of China's domestic self-owned brand automobile has become a problem that the government and automobile enterprises must consider. This paper selects Great Wall automobile as the research object, studies the current situation of Great Wall automobile brand management with the help of brand positioning theory, summarizes the existing problems of Great Wall automobile brand, studies the brand positioning of Great Wall automobile with the help of diamond map positioning theory, and defines the target customers, market positioning and implementation plan of Great Wall automobile. This paper analyzes the optimization strategy and scheme of Great Wall automobile brand positioning in order to provide some useful experience for the brand construction of China's domestic automobile industry.
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