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ABSTRACT

With the rapid development of China's economy, people's consumption of
automobiles has been rising in a straight line. Currently, the automobile market
in China is dominated by foreign brands such as the United States, Europe, Japan
and South Korea. Everyone wanted a piece of the Chinese pie, so many Chinese
brands emerged, and in December 2007 qoros, based in changshu, jiangsu
province, was founded. However, the sales volume of this self-owned brand in
recent years is not optimistic. Internal due to the majority of funds invested in
production, no spare money to invest in marketing and advertising endorsement;
External and by golf, sagitar, fox and other old joint venture car squeeze.

This paper will with view to the car as the research object, with the brand
positioning, brand image and brand communication related theory as the
foundation, comprehensively using the method of literature research Gui and
inductive analysis and other research methods, based on the gaoan field, based on
the analysis of macroscopic environment and microcosmic environment under the
premise of the advantages and disadvantages of combining with the view to the
car, puts forward the feasible solution. We hope to improve the market share of

qoros in gao 'an
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