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Research on the marketing and promotion of private

domain traffic of wechat public account

Abstract

As an important resource of today's enterprise marketing, the effective use of
private traffic is of great significance for enhancing brand influence and enhancing
user stickiness. As an important carrier of private traffic, the formulation and
implementation of its marketing promotion strategy is of great importance.

At present, the marketing and promotion of private domain traffic of wechat
public account has some problems, such as uneven content quality, inaccurate user
positioning, low interaction and conversion rate, and insufficient data monitoring and
analysis. In view of these problems, this paper puts forward a series of
countermeasures, including improving the quality of content, accurately positioning
the target users, optimizing the interaction and transformation links, and strengthening
the data monitoring and analysis.

Through in-depth analysis of the marketing status of wechat public account
private traffic, this paper aims to provide reference for enterprises to develop more
effective marketing promotion strategies. At the same time, it is also expected to
promote the further development of the field of private traffic marketing and inject
new impetus into the sustainable development of enterprises. Through continuous
optimization and innovation, the marketing promotion of private wechat public traffic
will become an important means for enterprises to enhance market competitiveness

and achieve sustainable development.

Key words: private domain traffic; WeChat public account; marketing and

promotion strategy
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