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Abstract

ABSTRACT

As a representative of profound cultural and historical deposits, the three
famous buildings in Jiangnan are closely related to people's material life and spiritual
world. They also play an indispensable role in promoting regional development and
realizing common prosperity. They are also an important carrier for inheriting
Chinese civilization, strengthening cultural confidence and carrying forward
advanced socialist culture. Due to the rapid development of Internet technology and
the advent of the era of big data. As more and more tourists share their travel
experiences and feelings on the Internet, these massive online text data provide rich
and real material for the study of the image of tourist destinations.

Based on the "cognition-emotion" theory of tourist destination image, this paper
collects a large number of data about tourists' perception of the three famous
buildings by climbing the network text, and uses ROST CM6 to analyze the text.The
results show that "Tengwang Pavilion", "Yellow Crane Tower" and "Yueyang Tower"
all occupy a quite significant proportion of their respective high-frequency words,
This shows that the main landscape of the scenic spot plays an important role in the
tourist perception; The Yellow Crane Tower scenic area and the "three famous
towers" are relatively weak connection, Relatively strong connection with the city
where the scenic area is located; Emotional image perception, The Tengwang
Pavilion has the highest positive perception, Relatively speaking, Yueyang Tower
has the lowest frontal perception; According to the results of the semantic network
analysis, The three famous towers scenic spots take the core scenic spots of
"Tengwang Pavilion", "Yellow Crane Tower" and "Yueyang Tower" as the center,
This indicates that tourists have the strongest perception of the core scenic spots, But
the Yellow Crane Tower can have a tourism radiation effect on the surrounding
scenic spots. To sum up, the three famous buildings in the south of the Yangtze River
have different advantages and disadvantages in terms of tourist attraction, cultural

characteristics and tourist experience.

1



Abstract

Through comparative analysis of their tourism image perception, for the scenic
spot tourism image shaping and marketing strategy to provide targeted advice, so as
to promote the tourism differentiation, characteristic development, to provide more
accurate and attractive tourism products and services, help to better promote the
development of regional cultural tourism, improve tourists' tourism experience and
cultural cognition.

Key words: three famous buildings; tourism image perception; network text analysis;

comparative study
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