











[bookmark: _GoBack]产品的网络营销模式研究-以云南地区农产品为例


[bookmark: _Toc24392]摘要：近年来随着电子商务行业的大力崛起，网络营销迅速渗透到各大行业。中国作为一个历史悠久的农业大国，农产品网络营销也上升到一个新台阶。文章首先介绍了中国农产品网络营销特点及主要模式；其次将农产品网络营销模式与传统营销模式进行对比，分析农产品网络营销模式的优劣；最后以云南地区农产品的成功案例分析网络营销对农产品产生的作用。本文的研究为农产品行业的网络营销模式提供建议。
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Research on Agricultural Products Network Marketing Model
----Take Agricultural Products in Yunnan as an Example


[bookmark: _Toc5217]Abstract: In recent years, with the rise of e-commerce industry, network marketing quickly penetrated into the major industries. China as a long history of agricultural power, agricultural products network marketing has also risen to a new level. This paper first introduces the characteristics and main modes of Chinese agricultural product network marketing. Secondly, the agricultural products network marketing model and the traditional marketing model are compared, and the advantages and disadvantages of the agricultural product network marketing model are analyzed. Finally, the paper analyses the effect network marketing on the production of agricultural products in the successful case of the agricultural products in Yunnan. The study of this paper provides suggestions for network marketing of model of agricultural products industry. 
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