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ABSTRACT

The post-90s generation has become a major fertility force in China. The upgrading
of consumer concepts and the increasing emphasis on the health of babies will drive the
prosperity and development of the infant milk powder market in the long term. However,
since 2013, Beingmate's business has been experiencing many problems. In 2018,
Beingmate faced its most difficult operating moment and was even awarded the title of *
ST (special treatment, delisting warning). At the time when everyone felt sorry for the
imminent decline of Beingmate, Xie Hong once again led Beingmate. Big changes have
been made to revive the brand. In the Beingmate’s team, marketing, product, brand and
other aspects of continuous attempts and changes, to achieve a good new sign. By
analyzing the business environment of Beingmate in China, this paper briefly introduces
and analyzes the marketing strategies and Beingmate's existing problems in the Chinese
market, and in view of the existing problems put forward corresponding improvement

Suggestions, hoping to provide some references for the revitalization of beingmate brand.
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