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Overview
CHAPTER 01



Description: As of January 2023, there were approximately 311 million internet users in the United States. Meanwhile, around 246 million were social media users. As of the third quarter of 2022, over 90 percent of U.S. internet users accessed the internet via any 
mobile phone. Read more
Note(s): United States; January 2023
Source(s): DataReportal; GWI; Meltwater; We Are Social 
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Number of internet and social media users in the United States as of 
January 2023 (in millions)
United States: digital population January 2023

http://www.statista.com/statistics/1044012/us-digital-audience


Description: The number of mobile internet users in the United States was forecast to continuously increase between 2024 and 2028 by in total 11.5 million users (+3.41 percent). After the ninth consecutive increasing year, the number of users is estimated to reach 
348.8 million users and therefore a new peak in 2028. Notably, the number of mobile internet users of was continuously increasing over the past years. Read more
Note(s): United States; 2019 to 2028; users who access the internet via mobile broadband connection regardless of the device; * Forecast Read more
Source(s):  
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Number of mobile internet users in the United States from 2019 to 2028 
(in millions)
Mobile internet users in the United States 2019-2028

http://www.statista.com/statistics/275591/number-of-mobile-internet-user-in-usa
http://www.statista.com/statistics/275591/number-of-mobile-internet-user-in-usa


Description: "Social media apps" and "Internet browser" are the top two answers among U.S. consumers in our survey on the subject of "Most used smartphone apps by type". Read more
Note(s): United States; July 2022 to June 2023; 8887 respondents; 18-64 years; respondents who use a smartphone (Marketing & social media, Services & eServices)
Source(s):  Consumer Insights 
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Most used smartphone apps by type in the U.S. as of June 2023
Most used smartphone apps by type in the U.S. 2023

http://www.statista.com/statistics/997191/most-used-smartphone-apps-by-type-in-the-us


Description: A lot of things happen in an internet minute - millions of messages, e-mails and texts are sent, scrolled and uploaded, and hundreds of thousands of hours of content are consumed. In a 2022 internet minute, one million hours of content were streamed 
by users worldwide. Read more
Note(s): Worldwide; April 2022
Source(s): Domo 

Amount per minute

Emails sent 231400000

Cryptocurrency purchased (USD) 90200000

Texts sent 16000000

Searches conducted on Google 5900000

Snaps shared on Snapchat 2430000

Pieces of content shared on Facebook 1700000

Swipes on Tinder 1100000

Hours streamed 1000000

USD spent on Amazon 443000

USD sent on Venmo 437600

Tweets shared on Twitter 347200

Hours spent in Zoom meetings 104600

USD spent on DoorDash 76400

Photos shared on Instagram 66000

7

Media usage in an internet minute as of April 2022
Media usage in an online minute 2022

http://www.statista.com/statistics/195140/new-user-generated-content-uploaded-by-users-per-minute


Benchmark
CHAPTER 02



Description: When it comes to the most well-known social networks in the United States, YouTube and Facebook are leading the pack with a brand awareness of 94 and 93 percent respectively, among internet users. Third is Instagram, with 91% of U.S. respondents 
knowing them, closely followed by TikTok, Twitter, and Snapchat. LinkedIn, with a focus on business and employment, reaches a brand awareness of 76 percent. Read more
Note(s): United States; June 2023; 2251 respondents; 18 to 64 years
Source(s):  Consumer Insights 
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Leading social networks ranked by brand awareness in the United States 
in 2023
Most well-known social networks in the United States 2023

http://www.statista.com/statistics/1307244/most-well-known-social-networks-in-the-united-states


Description: According to a study of iOS users in the United States, 91 percent of the responding audiences were active users of the YouTube app in January 2023. Instagram and Facebook also registered high levels of engagement, with 80 percent and 72 percent of 
U.S. users active on the platforms, respectively. TikTok, which amassed almost 10 average weekly hours per user, recorded an active audience reach of 68 percent among participants in the examined period. Read more
Note(s): United States; January 2023; 5,000 respondents; 16 years and older; data concerning iOS device users, based on behavioral data and not-self reported survey data
Source(s): Measure Protocol 

Sh
ar

e 
of

 a
ct

iv
e 

us
er

s

YouTube Instagram Facebook TikTok Snapchat Twitter
0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%
91%

81%

72%
68%

63%

54%

10

Leading social media apps based on share of active users in the United 
States as of January 2023
Leading social apps in the U.S. 2023, by active user reach

http://www.statista.com/statistics/1245473/us-share-active-users-social-apps


Description: According to a survey conducted among consumers in the United States in January 2023, Facebook Messenger was the platform with the highest awareness among respondents, as well as the social media app consumers reported wanting to download in 
the following 90 days. Facebook followed, with an awareness and download intent of approximately 12.7 percent. Photo-sharing and social media app BeReal presented an awareness and download intent of approximately 1.4 percent. Read more
Note(s): United States; January 2023; 1,000 respondents
Source(s): Apptopia; Digital Turbine; GWI 

0% 2% 4% 6% 8% 10% 12% 14% 16%

Messenger
Facebook

Instagram
Twitter
Reddit

WhatsApp
Discord

TikTok
GoogleMeet

Telegram Messenger
BeReal
Signal

TextNow
sendit

BIGO LIVE

14.2%

12.7%

9.1%

6.6%

5.2%

5%

3.6%

3.6%

3.6%

2.9%

1.4%

1.1%

1%

0.8%

0.6%

Share of respondents

11

Share of mobile consumers in the United States who are aware of selected 
social networks and would download their mobile app in January 2023
Awareness and download intent for selected social apps among U.S. consumers 2023

http://www.statista.com/statistics/1372829/awareness-download-intent-social-media-apps-us


Description: In 2021, Instagram was the social media app that generated the most downloads in the United States. The photo and video-sharing app had 72 million downloads in the country. WhatsApp was the second most downloaded app, with 63 million downloads. 
Facebook Messenger ranked third, generating approximately 46 million downloads from users in the country during the examined period. Read more
Note(s): United States; 2022
Source(s): Apptopia 
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Leading social media apps in the United States in 2022, by downloads (in 
millions)
Most downloaded social media apps U.S. 2022

http://www.statista.com/statistics/1284890/us-top-social-media-apps-by-downloads


Description: According to a January 2023 study of iOS users in the United States, 92 percent of Gen Z users aged between 16 and 25 years used YouTube. Instagram and TikTok followed, with 85 percent and 78 percent of U.S. Gen Z users, respectively. Communication 
and VoIP platform Discord was used by 42 percent of surveyed U.S. users aged between 16 and 25 years. Read more
Note(s): United States; January 2023; 16-25 years; data concerning iOS device users, based on behavioral data and not-self reported survey data
Source(s): Measure Protocol 
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Social media app usage among Generation Z in the United States as of 
January 2023
U.S. Gen Z leading social apps 2023

http://www.statista.com/statistics/1378880/us-gen-z-social-media-app-usage


Description: In 2022, TikTok was the most popular social app used by children in the United States, with 42 percent of respondents reporting using popular mobile-first social app. Surprisingly, Pinterest and Facebook ranked second, with roughly the same share of U.S. 
users aged between four and 18 years. Social and communication app Snapchat ranked third. Read more
Note(s): United States; 2022; 400,000 respondents; 4-18 years
Source(s): Qustodio 
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Most popular social apps used by children in the United States in 2022
Leading social media apps used by children in the U.S. 2022

http://www.statista.com/statistics/1339193/leading-social-apps-children-us


Usage
CHAPTER 03



Description: An October 2022 survey found that among U.S. smartphone users below the age of 55, the most common activities on smartphones are watching videos, playing games and using social networks. For older respondents, getting weather information, using 
social networks and news were the most common activities. Read more
Note(s): United States; October 13 to 20, 2022; 1,800 respondents; 18 years and older; among those who use a smartphone regularly
Source(s): Vorhaus Advisors 
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Leading smartphone activities done at least once per week among users in 
the United States as of October 2022, by age group
Leading weekly smartphone activities by U.S. users 2022, by age

http://www.statista.com/statistics/1310335/smartphone-activities-by-age-us


Description: As of December 2022, chatting or sending messages was the most performed smartphone activity among adult internet users in the United States. E-mail usage ranked second, with almost 70 percent of women and around 60 percent of men checking 
their e-mail communications on their mobile devices. Watching videos was equally popular among both groups, at approximately 60 percent. Read more
Note(s): United States; January 3 to December 16, 2022; 59934 respondents; 18-64 years; residential online population; actiones performed in the past four weeks
Source(s):  Consumer Market Insights 

Total Female Male

Buying products 49% 53% 45%

Chatting or sending messages 71% 77% 65%

Comparing prices 35% 37% 34%

E-mailing 65% 69% 61%

Job search 28% 28% 27%

Listening to internet radio 35% 34% 36%

Listening to music 61% 64% 59%

Listening to podcasts 26% 24% 27%

Making internet calls 34% 33% 36%

Online banking 53% 57% 50%

Reading blogs 24% 23% 24%

Reading news pages 34% 34% 35%

Searching for products 50% 55% 46%

Selling products 15% 15% 16%
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Most popular activities among smartphone users in the United States as of 
December 2022, by gender
Leading smartphone activities for U.S. users 2022, by gender

http://www.statista.com/statistics/1365740/smartphone-activities-us-by-gender


Description: In 2022, TikTok was the app on which users in the United States spent the most time. On average, users spent over 26 hours per month on the app, a year-on-year increase of around 4.7 percent. Overall, U.S. internet users spent over 21 hours per month 
on the YouTube app, and 15 hours and 30 minutes on Facebook's app. Read more
Note(s): United States; 2022; Android only
Source(s): Data.ai; DataReportal; Meltwater; We Are Social 
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Leading social media apps in the United States in 2022, by average 
monthly user engagement (in hours, minutes)
Monthly time spent on selected mobile social apps in the U.S. 2022

http://www.statista.com/statistics/256347/time-spent-on-selected-mobile-social-networks-in-the-united-states


Description: According to a January 2023 study of iOS users in the United States, video social apps amassed the highest number of weekly average hours of engagement. TikTok was the leading social app in the examined period based on average weekly engagement, 
amassing almost 10 hours per user per week. YouTube followed, with each user in the examined demographic spending an average of five hours on the app. Facebook registered around 3.8 hours of weekly app engagement, while its [...] Read more
Note(s): United States; January 2023; 5,000 respondents; 16 years and older; data concerning iOS device users, based on behavioral data and not-self reported survey data
Source(s): Measure Protocol 
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Leading social media apps based on average weekly hours spent per user 
in the United States as of January 2023
Leading social apps for users in the U.S. 2023, by weekly usage hours

http://www.statista.com/statistics/1245513/us-social-app-average-hours-spent


Description: During the second quarter of 2022, approximately 34 percent of all active Snapchat users in the United States engaged with the mobile app daily. Instagram saw similar usage trends, with 34 percent of all active U.S. users on the platform opening the app 
daily. In comparison, a little over two in 10 U.S. TikTok users opened the app daily during the second quarter of 2022. Read more
Note(s): United States; Q2 2022; among active app users, U.S. Android users only
Source(s): Sensor Tower; TechCrunch 

Sh
ar

e 
of

 a
ct

iv
e 

in
st

al
ls

 w
ith

 d
ai

ly
 a

pp
 o

pe
ni

ng
s

Snapchat Instagram Facebook TikTok Twitter
0%

5%

10%

15%

20%

25%

30%

35%

40%

34% 34%

31%

23%

19%

20

Share of active users in the United States who opened selected mobile 
social apps daily in 2nd quarter 2022
Social media apps daily open rate among U.S. active users Q2 2022

http://www.statista.com/statistics/1325595/social-media-opens-active-users-us


Description: According to a January 2023 study of mobile iOS users in the United States, when picking up their mobile device, the Messages app was used first 129 times in a week by participants aged 26 or older, and 116 times by participants aged between 16 and 25. 
Snapchat was the app users aged between 16 and 25 picked up first the most, after their regular messaging app. Additionally, Twitch was the most engaging app for users aged 26 and older in the examined period. Read more
Note(s): United States; January 2023; 5,000 respondents; 16 years and older; data concerning iOS device users, based on behavioral data and not-self reported survey data
Source(s): Measure Protocol 
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Number of times per week mobile iOS users in the United States first engage with 
selected social apps when picking up their devices as of January 2023, by age
U.S. iOS users initial engagement with selected social apps 2023, by age

http://www.statista.com/statistics/1245370/us-weekly-first-app-usage-ios


Description: In 2022, Android users in the United States spent approximately five percent more time per month engaging with social video app TikTok than in 2021. By comparison, YouTube saw a decrease of around four percent year-over-year in engagement from 
Android users in the U.S. WhatsApp saw users in the country spending approximately three percent less time on the app, while Facebook registered a decrease in time spent of approximately four percent on its main platform's app. Read more
Note(s): United States; 2022; Android phones only
Source(s): Data.ai 
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Year-over-year growth in monthly hours spent on social media and 
communication apps on Android in the United States in 2022
U.S. yearly growth in monthly time spent using social media apps on Android 2022

http://www.statista.com/statistics/1294874/growth-time-spent-top-social-media-apps-us


Description: According to a January 2023 study of iOS users in the United States, mobile users aged between 16 and 25 years old received an average of 206 notifications from their Messages app per week. Snapchat and e-mail notifications followed in second and 
third place with 141 and 137 average weekly notifications respectively. Users in the U.S. tend to change their in-app settings when receiving too many notifications. Read more
Note(s): United States; January 2023; 5,000 respondents; 16-25 years; data concerning iOS device users, based on behavioral data and not-self reported survey data
Source(s): Measure Protocol 
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Average weekly notifications received by Gen Z mobile users in the United 
States from selected social apps as of January 2023
Weekly notifications from social apps to U.S. Gen Z mobile users 2023

http://www.statista.com/statistics/1245420/us-notifications-to-social-app-ios-users


Mobile messaging
CHAPTER 04



Description: According to an online survey conducted in October 2022 in the United States, 58 percent of respondents aged between 35 to 54 years currently used Meta's Facebook Messenger. Additionally, Messenger was also the most used messaging service for the 
55 and over age group. Instagram was the most popular platform among respondents aged between 18 and 34 years, with more than half of all respondents belonging to this age group using the service. Read more
Note(s): United States; October 13 to 20, 2022; 2,000 respondents; 18 years and older
Source(s): Vorhaus Advisors 
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Most popular instant messaging services and communication apps in the 
United States as of October 2022, by age group
U.S. most used messaging services and communication apps 2022, by age group

http://www.statista.com/statistics/1310687/us-top-messaging-services-by-age


Description: In the first quarter of 2022, Facebook Messenger reported the largest share of daily active users in the United States among the leading streaming apps examined. The Meta-owned chat and call platform had a share of 52 percent of U.S. users engaging 
with the app daily, down from 58 percent in the same quarter in 2020. WhatsApp was the second most-used app, with 26 percent daily users share in the latest reported period, while daily active users on Discord experienced a modest [...] Read more
Note(s): United States; Q1 2020 to Q1 2022
Source(s): Sensor Tower 

0% 20% 40% 60% 80% 100% 120%

Q1 2020

Q1 2021

Q1 2022

58%58%

55%55%

52%52%

28%28%

25%25%

26%26%

3%3%

8%8%

9%9%

2%2%

2%2%

3%3%

9%9%

10%10%

10%10%

Facebook Messenger WhatsApp Discord LINE Other

Share of daily active users

26

Market share of leading messaging and chat apps in the United States 
from 1st quarter 2020 to 1st quarter 2022, by daily active users
U.S. daily active user share of leading messaging and chat apps 2020-2022

http://www.statista.com/statistics/1311166/us-top-messaging-apps-dau-share


Description: In 2019, U.S. adults spent an average of 20 minutes per day with mobile messaging apps. This engagement is projected to increase to 24 daily minutes in 2020, which is in part related to the coronavirus pandemic. Mobile messaging apps are a popular way 
to stay in touch with friends and family during quarantine measures that have been enacted all over the United States. Read more
Note(s): United States; 2018 to 2019; *Forecast Includes all time spent with over-the-top (OTT) messaging apps via mobile devices (browser or app), regardless of multitasking Read more
Source(s): eMarketer 
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Average time spent per day with mobile messaging apps by adults in the 
United States 2018 to 2022
U.S. adult daily mobile messaging app engagement 2018-2022

http://www.statista.com/statistics/266925/adult-daily-mobile-messaging-app-engagement-usa
http://www.statista.com/statistics/266925/adult-daily-mobile-messaging-app-engagement-usa
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