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Ialolllida))/ retail sales in the United States from 2000 to 2023 (in billion U.S.
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Holiday retail sales in the United States 2000-2023
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Note(s): United States; 2000 to 2023; non-seasonally adjusted retail sales; *Projected figures. The source provided the forecasted figures for 2022 as a range between 957.3 to 966.6 billion U.S. dollars. In this statistic, conservative value is given. The [...]
Source(s): National Retail Federation; US Census Bureau


http://www.statista.com/statistics/243439/holiday-retail-sales-in-the-united-states
http://www.statista.com/statistics/243439/holiday-retail-sales-in-the-united-states

Online advertising revenue in the United States from 1st quarter 2007 to
4th quarter 2022 (in billion U.S. dollars)

Quarterly online advertising revenue in the U.S. 2007-2022
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Description: After years of constant growth, online advertising revenue in the United States reached 57.4 billion U.S. dollars during the last quarter of 2022. This figure represents quarter-on-quarter growth of 11 percent and can be linked to the upward trend in
advertising efforts during the holiday season. Read more

Note(s): United States; Q1 2007 to Q4 2022
Source(s): IAB (U.S.); PwC


http://www.statista.com/statistics/275884/quarterly-online-advertising-revenue-in-the-us

Digital retail media advertising spending in the United States from 2023 to
2027 (in billion U.S. dollars)

Digital retail media ad spend in the U.S. 2023-2027

Spending in billion U.S. dollars

-
Description: In 2023, digital retail media advertising spending in the United States was estimated at 45.15 billion U.S. dollars. The source projected that the value would increase to more than 106 billion in 2027. To compare, Amazon generated roughly 38 billion dollars r
with ad sales worldwide in 2022. Read more J

Note(s): United States; March 2023; forecast; * Forecast. Read more
Source(s): eMarketer; Insider Intelligence


http://www.statista.com/statistics/1291817/digital-retail-media-ad-spend-usa
http://www.statista.com/statistics/1291817/digital-retail-media-ad-spend-usa

Retail industry advertising spending in the United States from October
2022 to January 2023 (in billion U.S. dollars)

Retail industry ad spend in the U.S. 2022-2023
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Description: Retail advertisers in the United States spent around
December 2022, advertising expenditures in the category reache
Note(s): United States; October 2022 to Januar y 2023; estimates
Source(s): MediaRadar

-
1.1 billion U.S. dollars in advertising as of January 2023. According to the source's estimates, ad spend in the retail industry decreased by roughly 40 percent compared to the previous month. In I r
d 1.9 billion dollars, boosted by the holiday season. Read more J


http://www.statista.com/statistics/1193033/retail-industry-ad-spend-us

Retail industry digital advertising spending in the United States from 2010
to 2025 (in billion U.S. dollars)

Retail industry digital ad spend in the U.S. 2010-2025

Spending in billion U.S. dollars
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Description: In 2022, digital advertising spending of retailers in the United States amounted to 65.55 billion U.S. dollars. This figure is expected to further grow to 92.2 billion dollars by 2025. Retail is the industry with the largest digital ad spend in the U.S., followed by Sta t I sta r
consumer packaged goods (CPG) and financial services. Across industries, digital ad spending is going to amount to nearly 264 billion U.S. dollars in 2023. Read more J
Note(s): United States; 2010 to 2022; * Forecast. Figures for periods prior to 2019 come prom previous reporting. Read more

Source(s): eMarketer; Insider Intelligence


http://www.statista.com/statistics/235911/projected-online-ad-expenditure-of-the-us-retail-industry
http://www.statista.com/statistics/235911/projected-online-ad-expenditure-of-the-us-retail-industry

Most popular national and religious events in the United States as of the
2nd quarter of 2023

Most popular national and religious holidays in the United States 2023
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-
Description: Thanksgiving, Memorial day, and Christmas are the most popular holidays in the United States. According to a survey conducted in the second quarter of 2023, Thanksgiving had a popularity rating of 79 percent, followed by Memorial Day and Christmas Sta t I sta r
with 78 percent. Other favorite holidays among Americans, including both national and religious events, are Father's Day, Veterans Day, and Mother's Day. Read more J
Note(s): United States; Q2 2023

Source(s): YouGov


http://www.statista.com/statistics/1277607/most-popular-holidays-in-the-united-states

Leading factors that influence purchasing decisions of consumers when
shopping for the holidays in the United States in 2023

Leading factors influencing purchase decisions during holiday season in the U.S. 2023

Share of respondents

L]
10 I Description: According to the results of a recent survey conducted among U.S. consumers, price was the main factor that influenced the purchasing decisions of consumers when it comes to shopping during the holiday season. Price was followed by quality. More sta t I sta r'

than half of those polled said quality was a consideration for their holiday item purchasing decisions. Read more
Note(s): United States; July 2023; 281 respondents; consumers with household incomes of 75,000 USD or more

Source(s): Optimove


http://www.statista.com/statistics/1402922/factors-influencing-purchasing-decisions-holiday-season
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Planned changes in holiday advertising spending compared to the
previous years among marketers in the United States as of August 2023

Expected changes in holiday ad spending among marketers in the U.S. 2023
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12 I Description: According to a survey conducted among marketers in the United States in August 2023, 31 percent of respondents said they were planning to spend more on holiday advertising compared to the previous year. Read more Sta t I sta r'

Note(s): United States; August 2023; 18 years and older
Source(s): comScore; Nexxen


http://www.statista.com/statistics/1420954/expected-holiday-ad-spend-change-among-marketers-us

Retail advertisers with the highest awareness levels among consumers during
the winter holiday season in the United States as of December 2022

Holiday season retail advertisers with highest consumer awareness in the U.S. 2022

Share of respondents
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Walmart ' ' ' ' ' . . . : 45.2%
Target . . . . . . . 38.58% .
Kohl's 27.3% | |
Walgreens 236%
cvs ' ' ' 21 5%
Macy's : : : 1 9.8%
J.C. Penney . . . 16% .
Costco 13%
TJ Maxx 12.5%
Sam's Club : : 11.2% .
13 I rDeesS;;E'?(;ieonnt:s An:cec:]rtcii(ijrrmﬁntgo ?aitgzct‘y ﬁﬁﬁ:ﬁﬁm??fﬁfeﬁogimirfoig ttﬁfegmj 257te;tepse |rr; e'\:ﬁvm December 2022, 45.2 percent of respondents said they saw an ad for Walmart during the two weeks preceding the survey. This was followed by 38.8 percent of St a t i st a E

Note(s): United States; November 1 to December 25, 2022
Source(s): YouGov


http://www.statista.com/statistics/1421302/top-holiday-season-retail-advertisers-awareness-us

Share of small and medium-sized businesses (SMBs) concerned with ensuring their social media and
mgrketing plan is prepared ahead of the holiday season in the United States as of August 2023, by
industry

Share of SMBs concerned with holiday season marketing plan U.S. 2023, by industry
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-
Description: During an August 2023 survey, 34 percent of surveyed small or medium business owners working in the entertainment and recration industry in the United States said they were concerned with ensuring that their social media and marketing plan was Sta t I sta r
prepared ahead of the holiday season. The retail industry was the second most preoccupied one with 31 percent of respondents expressing concern, while the restaurant and bar one rounded out the top three with 24 percent. Read more J
Note(s): United States; August 10 to 23, 2023; 681 respondents; among small to midsize business owners and decision makers

Source(s): Morning Consult; Verizon (Verizon Business)


http://www.statista.com/statistics/1421659/smbs-concerned-with-holiday-season-marketing-plan-industry

Share of small and medium-sized businesses (SMBs) who invested more in advertising for
the holiday season to stay top-of-mind with customers in the United States as of August 2023

Share of SMBs investing more in holiday season advertising U.S. 2023
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Strongly agree Somewhat agree Don't know/no opinion Somewhat disagree Strongly disagree

-
Description: During an August 2023 survey, 52 percent of surveyed small or medium business in the United States said they were investing more in holiday season advertising to stay top-of-mind with customers. Conversely, 38 percent of respondents said they were Sta t I sta r
not doing so. Read more J

Note(s): United States; August 10 to 23, 2023; 681 respondents; among small to midsize business owners and decision makers
Source(s): Morning Consult; Verizon (Verizon Business)


http://www.statista.com/statistics/1422047/smbs-investing-more-holiday-season-advertising-us

Most popular marketing tactics small and medium-sized businesses (SMBs) use to grow their
customer base during the holiday season in the United States as of September 2023

Top marketing tactics used by SMBs to gain customers during holiday season U.S. 2023
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-
16 I Description: According to a survey conducted among small business decision makers in the United States in September 2023, 52 percent of respondents said they used personalized emails and texts to grow their customer base during the holiday season. This was Stat I sta r'

followed by 42 percent of respondents saying they used social media ads. Read more
Note(s): United States; September 2023; 500 respondents; among small business decision makers at director+ level

Source(s): Ascend2; Constant Contact


http://www.statista.com/statistics/1422057/most-popular-marketing-tactics-smbs-use-to-gain-customers-holiday-season
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Share of Halloween shoppers in the United States that expect to spend
more or less on Halloween in 2023 compared to last year

Expected change in Halloween spending among U.S. consumers 2023

mMore than last year 14%

mlLess than last year 34%

mAbout the same as last year 52%

L]

18I Description: For 2023's Halloween, approximately 15 percent of consumers in the United States expected to spend more than they had in 2022. Just over half of surveyed Halloween shoppers believed they would spend about the same as last year. Read more r
Note(s): United States; October 6 to 9, 2023; 2,317 respondents; 18 years and older; Halloween shoppers J
Source(s): CivicScience


http://www.statista.com/statistics/1267551/expected-spend-among-halloween-shoppers-us

Anticipated Halloween expenditure among Gen Z consumers in the United
States in 2023

Expected spend among Gen Z for Halloween in the United States 2023
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-
Description: In 2023, roughly a third of Gen Z consumers living in the United States planned to spend between one and 100 U.S. dollars on Halloween, making it the most common budget range that year. Interestingly, the most common budget range for U.S. Sta t I sta r
millennials was 101 to 250 U.S. dollars. Only about five percent of zoomers intended to spend over a grand. Read more J
Note(s): United States; August 2023; 1,476 respondents; 18 years and older; Gen Z consumers

Source(s): PowerReviews


http://www.statista.com/statistics/1417200/expected-spend-among-gen-z-for-halloween

20I

An;igizgated Halloween expenditure among millennials in the United States
in

Expected spend among millennials for Halloween in the United States 2023
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-
Description: In 2023, nearly a third of millennials living in the United States planned to spend between 101 and 250 U.S. dollars on Halloween, making it the most common budget range that year. Many also planned to spend under 100 U.S. dollars. Less than five Sta t I sta r
percent of millennial Halloween shoppers intended to spend over a grand. Read more J
Note(s): United States; August 2023; 10,164 respondents; 18 years and older; millennial consumers

Source(s): PowerReviews


http://www.statista.com/statistics/1417169/expected-spend-among-millennials-for-halloween
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