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Part I Writing

| wmEa |

[ EH 1 For this part, you are allowed 30 minutes to write an essay that begins with the sentence “In
an era of information explosion, it is vitally important to develop the ability to think critically and

make rational choices.” You can make statements, give reasons, or cite examples to develop your

essay. You should write at least 150 words but no more than 200 words.
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(DIn an era of information explosion, it is vitally important to develop the ability to
FERXAME SRR, B9 MR B REE,
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A, NATHCRBREMR R
(RN ]
(DTherefore, we needto
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@Inabidto __, itis necessary that we
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(DCritical thinking requires ___, which means
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@Only if we think critically and analyze objectively can we .
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(D1In brief, is one of the most significant cognitive skills that all should develop nowadays




through
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@)To conclude, the ability to
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is of great value to us.
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(DIn an era of information explosion, it
is vitally important to develop the ability to
think critically and make rational choices.
@)The devastating impact of the Internet is

nothing new—we are exposed to

overwhelming information that cannot

always be trusted due to the relative ease of
creating and sharing content online.
(@ Therefore, we need to know how to make

informed decisions out of critical thinking.
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(D Critical thinking requires subjective
initiative, which means reacting to what you
hear and read in an active way rather than
@ This kind of

passive thinking involves no strenuous

just swallowing it all.

mental effort whereby, along the way toward
truth, people seem to fall by the wayside in
deference to instant gratification and
@ Instead,

those critical thinkers distinguish what is

confirmation of information.

useful or valuable from incorrect or

incomplete information through systematic
evaluation, and make more rational
decisions, as diligent miners separate the
@ That is of

paramount importance to helping one stay

gold from the gravel

on track when suffering from information

overload.
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(DIn brief, critical thinking is one of the
most significant cognitive skills that all
the

should develop nowadays through

willingness to question instead of blindly

confirming available information.
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Instead, those critical thinkers distinguish what is useful or valuable from incorrect or incomplete




information and make more rational decisions.

l

Instead, those critical thinkers distinguish what is useful or valuable from incorrect or incomplete

information through systematic evaluation, and make more rational decisions.
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Instead, those critical thinkers distinguish what 1s useful or valuable from incorrect or incomplete

through systematic evaluation, and make more rational decisions, as diligent miners separate the gold

from the gravel.
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BE IRt B 4 cultivate critical thinking
RAE T IRESN T take/use one’s initiative
BRI accept sth. wholly

AR R give up halfway

el ek distinguish right from wrong

Part II Listening Comprehension

Section A

Conversation One

| kwises |

1. A) She hasn’t started writing it.
B) She hasn’t decided on a topic.
C) She is proofreading the first draft.

D) She is working on the references.

I EEBIN She, AR EILRITUH
5 EERE E L BRI REALE
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2. A) He lent many books to the man for reference.

B) He offered the man advice on resource hunting.

C) He published a lot in a number of reputable journals.

D) He told the man to be selective when using

€-résources.
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3. A) He didn’t think her dissertation topic viable.

B) He wasn’t interested in her dissertation topic.
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C) He didn’t want her to rush through her dissertation.

D) He wasn’t specific about the length of her

dissertation.
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4. A) Change her research methodology.

B) Narrow down her dissertation topic.

C) Consult her professor more.

D) Follow the man’s advice.
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M: How’s your dissertation going? I'm : RIS EARE T ? IE | dissertation / diso'terfn/ n.

W:

proofreading my first draft and will
submit it to my professor tomorrow.

Oh, [1] I haven’t even started writing

mine yet, so I’m really worried about

finishing by the end of next semester.

: You mean you haven’t even begun

yours yet? The final draft is due in

five months.

: Of course I’ve started it, but I can’t get

to the writing yet as I haven’t found
enough resources to use, so I’'m still

researching the topic.

: Maybe the problem is the way you’re

doing your research. [2] I started by
talking to my professor about where to
look for information. And based on

that, I found books in the library and a

lot of reputable journal articles on the

Internet.

: I’ve tried all that, but don’t have

enough to write the dissertation as my
department’s minimum length is 70
pages. I think the problem is that my
topic isn’t viable. [3] And honestly,

my _professor did warn me at the

beginning that I might not be able to
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find enough material. But I was so

interested in the topic that I didn’t let

his advice to turn me.

M: Well, I suggest you find a new topic.
After all, our professors are here to
guide us, so it’s best to listen to them.

W: In retrospect, I wish I had listened to
him, but I didn’t. And now I don’t
want to give up my topic as I've
already invested so much time and
energy.

M: If you’re committed to your current
topic, maybe you could make some
adjustments rather than abandon it

completely. What is your topic?

W: It’s “Depictions of Femininity and
Folklore from the South of the
Country”.

M: That’s pretty narrow. [4-1] You could

find more material if you made the

topic _broader, maybe by including

other kinds of depictions.

W: [4-2] Broadening the topic is a great

idea. I'll start by including folklore
from other regions of the country.
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1. What does the woman say about her

dissertation?

KTWAIRIL, LAl 74

A) She hasn’t started writing it.

A) WEBITIES .

B) She hasn’t decided on a topic.

B) 36 B 5E L

C) She is proofreading the first draft.

C) W IEAERXT IR o

D) She is working on the references.

D) i1 /E 5 SCHRERIR -

2 SR AT X Eh AT 1 DG B e 7 B B A0 3k o B iR Lo i, “ FRIEBITARE RIS A haven’t even
started writing mine yet) 7, A BUEXJFECHIFE XS, # A TiiEH.
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2. What does the man say about his | KT, LUl TAH4?

professor?

A) He lent many books to the man for | A) fliffieh L2 BLAMES %,

reference.

B) He offered the man advice on resource | B) fti[a] 55 -2 {7 F 4R ZRHT Lo

hunting.

C) He published a lot in a number of | C) MfE—LLELWIT] L AR TIREZ LFE,
reputable journals.

D) He told the man to be selective when | D) At ff 53 L 7EA8 H HL ¥ TR YR A JE Bk o

using e-resources.
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CHECW B2 ITISCED , HEEHH 3R 2 S TR YE B CZER M a3 BB B2 TR 2 0]
WSHWNEFE L IATICE, MANDS LRBRAE—LELAT AR TIRZ CE, RS LA
P WA AE AT FE - BRI B R, R IUR AR SR 5 BT RIS T, 0 C. D T
B

3. What does the woman say about her | KT UhI# %, i 7HA4?

professor?

A) He didn’t think her dissertation topic | A) il it fIi& S0 FEBA A 47,
viable.

B) He wasn’t interested in her dissertation | B) 5 it 118 SCR H AN R

topic.

C) He didn’t want her to rush through her | C) AL I AT 52 %18 o

dissertation.

D) He wasn’t specific about the length of | D) Athi% A EA&Ud B it 1918 LK .

her dissertation.
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4. What do we learn the woman will do to | FAT T AR BXAL & AW A4 Sk 52 a8 SC 2

complete her dissertation?

A) Change her research methodology. A UM T




B) Narrow down her dissertation topic.

B) #/Ntt e S E

C) Consult her professor more.

C) ZH M HIHEIR .

D) Follow the man’s advice.
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2 @HH A T (He lent many books to the man for reference) « B Il (He offered the

FHIEIET  man advice on resource hunting) 1 D Il (He told the man to be selective when using
e-resources) FEASHYAIE R FAHIL, HRUFZHEN (He) XX A7 51 (the man) &4 [
Wy, EMERIRATREAE Av By D I, W S A R RO EAH T IR T
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Conversation Two

5. A) He has translated 12 books.
B) He is a well-known nutritionist.
C) His books sell well worldwide.

D) His latest book sold a million copies.

HHEIEES He MG, WAEGSH
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6. A) The desire of Americans to try exotic cuisines.

W 4w, WA S 2l

B) The demand for information about food safety.

C) The fact that over half of Americans are overweight.

D) The fact that science books are difficult to read.
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7. A) The general public.

B) Those who are overweight.

C) Those who want to lose weight.

D) The medical community.

W N A TR 2H, A5 SR
AR, G LIPEE, HE ST R
FRLAE R BRI H AR , T &0
Iy A B 32 AR T A

8. A) Switch to a vegetarian diet.

B) Follow a personalized diet.
C) Adhere to doctors’ advice.
D) Cut carbohydrate intake.
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W: Today, on Book Talk, we are lucky | Z¢: &K, 7E (k) WHAH, A

enough to host John Robbins and
discuss his new book, Why Americans
Are Fat and How We
Weight. John isn’t just a respected

Can Lose

writer; he’s also one of the rare

celebrity authors writing about
science today.

: Thanks for having me, Rebecca, but
I’'m hardly a celebrity.

: [5] That’s very modest of you to say,

considering that your four books have

sold a total of seven million copies
worldwide,

and  they’ve  been

translated into 12 different languages.

What makes people so fascinated
with your work?

: Well, [6-1] people read my books

because more than 60% of Americans

are_overweight or obese. And other

countries are facing similar problems.
[6-2] Basically, we all want to know

how to fix things.
: We certainly do. I’ve read your new

book and it’s fabulous, especially
when it comes to the way you make
difficult science easy for laymen to
understand. That’s no  small
achievement.

: I’m glad to hear you find my work
accessible, because I was worried
when I wrote it that discussing the
science might make the book more
suited for a specialist audience. [7]

My last book was written primarily

AEE R L0 « B Aok g4l
fwr s CGeE A2 BB R &
IATAFTRAEY o LI —
PR NBELIE S, 25N
HEEFNICEEE S S A UE PN
ERZ—.

5 WHREER, R, HIRE
AEZ N

7. 5] IKIUAD A fE Rk
7 700 A, I HAEEHPE R [
12 FAFEIPE S, RIX 2800 H
S RKHRRE [ o St Ak AR
IR G s R R 2

B HL A [ SR AR T I 2 25 AL
B, [6-2]) MEA Ei, 3
AT AR g ] gk (GX—) ]

H

e

2o FATHSARERNE . ik 7RI
Bf, BARKET, JLHER
iR SMMT B RE 7 S B A g TR X 1
MIRHE . XA R

5 FAR W B ORI A d i
5o, DUONERAE S IXAAS KIS
5 3 450 1R B 24 AT fE & 1h X
AP TGS TR . (7] RE
o N RS | e S e 11
BRIk, BAEFE B @ A2

o

celebrity /so'lebroti/ n. % N\ ;
I

modest /' modist/ a. #ffE )
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for the medical community. But this

time, I want to help ordinary people

take control of their weight.

W: And how do you suggest they do that?

Can you give us the basics of your
advice for people who want to lose
weight?

. [8] Briefly, I argue that every person

needs to consider their metabolism

AT A4 EE

s AR BAATE A e ? IRAess
0 1 L gl A Fy N — 1 R A )
2

B [8] IEﬂﬁﬁ Z, %Mji/[\)\%ll

metabolism /mo’'teboalizom/ n.

and eat what suits their body’s needs. /\g E aﬁéﬁgﬂl & E'Z AR | FrRAs
I don’t advocate one single diet. Some BRI AL ANNIZ AR
people should eat more ANZHEZHBRKAE . ANFER
carbohydrates than others. And N EAREREEPFEN . | carbohydrate
different people need different / ka:bou haidrert/ n. BRI E
amounts of protein and fat. LY
W: But you do have some | Z: {[EHEIRAVHIA —LeX /N NARE
recommendations  for  everyone, R, HERERIZ 0 3R
including eating ten servings of =4 K R BT RN 18

REEE, (HIUAEHAT R EARE
— &, Wi AR BB 14 ok )

—2VHE .

vegetables and three of fruit a day.
We’ll talk

recommendations next, but now we

about those

need to take a short break for a

message from our sponsor. sponsor /'sponsa(r)/ n. B

AR

5. What does the woman say about the man | ZHENAF VR TR T FHEHHA?
in her introduction?
A) He has translated 12 books.

B) He is a well-known nutritionist.

C) His books sell well worldwide. C) M F57E At FLEIR Y o
D) His latest book sold a million copies. D) A HEHE T 100 Fit.

[T ] EH0T %k, KRB B LR NUABAELRED 7 700 /0, JEEHEBER T 12 FA
[ #7155 (your four books have sold a total of seven million copies worldwide, and they’ve been translated
into 12 different languages) , FJEIHI S LHBAEM FIRIZEE, C BULX ECHMERE B4, # C TIE
o

[HEb 4] A TIH A books. 12 & HAUER, (HE S BRI 5 L PUAFREER 7 12 M
FIRTE S, MR “89 7 12 AH7, # A BiHRR. 20 R IRB 5 R AL SRR R E 4
PER, HIFRGE LA Tt — M F AR E TR, ) B TR, D T million copies & & MR
l, EEEUR RS LA R CIE ARG T 700 Jift, R KABIIHT B E, & D Wik

A) hELBET 12 &P,
B) fih@—{ A MEFREK.

| 6. What has motivated the man to write his | RN B A e W= R |




books?

A) The desire of Americans to try exotic

cuisines.

A) FREN AR E A R .

B) The demand for information about food

B) X b % AR B K

safety.
C) The fact that over half of Americans are | C) i3 E NBHEMFL,
overweight.

D) The fact that science books are difficult

to read.

D) A5 R M R A Y S

(2 RENT] BT b i e e A 25 A a] . 40P 5 2 3] “ AT P2 RN 60% LA
A 3 N I e s RS B, FRATESAR AN W gk GX—) 7, SR E K
REJE )R AE 15 54, C DU RS BN, M C TUER.

[HRAb o #7 JA T ) Americans J2& & 5053, (HE A R 42 20“60% DL 138 A\ #E E IR,

FERIE L “RENZRTEKE” . i A TR B BEFHHRIEL, # B Wi,

LR S

L33, B ibSMT L RER 2 AR M A R R AR, HIR AR L0 B LS B E S,

JFAREE S 5B HER, & D iR .

7. Who does the man say his last book was

mainly written for?

AL I LA 0 A R RS 17

A) The general public.

A) KA.

B) Those who are overweight.

B) AL E N

C) Those who want to lose weight.

C) APLEAERIE AN o

D) The medical community.

D) E25t,

[E 2N Y T o E AL B E A E], o mainly [R5 SCH ) primarily. & 41
PR R R E— A B B (the medical community) 5”7 , D HZJRIEIEH, #
D WIE#.

[ #7 A T the general pubic (FIE KA [F X ¥ &4+ 1) ordinary people (7B A , B T
HHff) are overweight & &5 1A, C ) who want to lose weight & & 45 1A], {H % 40 Ui 1 A2
Bt BRI E ANEAE (BRI , AT HRES L E—ARBRZA, EAERTH,
i A By C TiHERR.

AL 5 WA AT 4 ?

8. What does the man recommend people
do?

A) Switch to a vegetarian diet.

A) MZEE.

B) Follow a personalized diet.

B) BIEMELHIRE.

C) Adhere to doctors’ advice.

C) Wr MEEA R .

D) Cut carbohydrate intake.

D) KA ST o

[ ST ] BT i GBI B AL B MR, P recommend  [A] SCEF & SR K] advice. &

A 5 R 30 “ TN NE T 25 1 H SRR, nadE G B O SHA TR L1 8% (eat what suits
their body’s needs) ” , B TUJEXt 5L MERG E45, #% B THIEH.

[ HT] A 1 diet 2SR, S5 LiRFMARESR —IRE, TS LA @A
MZRE, M A DR, C BFEEMPoRSE KL, # C TR, D TH [ carbohydrate /& & Ml




], EEST R U A NROZ LA ANIZE 2 ok S 7 . BIARYE B Qi SR TR 2K
B, IFEEBOATBD AL S VIR, % D IiHERR .

T

FHIERITA 25 5 @b C 0 (His books sell well worldwide) 1 D 1 (His latest book sold a million
copies) TEZEMIAN G FAE, #WUHHZ S LA HEAIRE, IEMERIBAIRETE C T
D T, Wy AR R S ey AT IR T

FREIT %5 7 @i A T (The general public) A1 D T (The medical community) £ JE
MK, IEWEZIBTREE A TR D T, WFES5in o) & 5oy 48 &,

Section B
Passage One
BT

9. A) The rate of their growth increased dramatically.
B) The growth of their new brain cells doubled.

C) They began to show signs of depression.

D) They began to get irritated and restless.

WIS They MK, WHEGEAEK
AP BN AR R
RS R« ARFFATRAN 22, N T
Wi 5 They 2% 13 WIWE TE 1K) &
BL, B 2 S5 W They 19
A WREERKIES They HIKH)
FEIUIE T R DT T HIAE S

10. A) To avoid them in the future.
B) To warn others against them.
C) To make good sense of them.

D) To reflect on their causes.

BB N B iR A g U 4, AL
Go B IERAELARAI S, SN T
W BEAAT O H R BB B T
I A EH e SRS AT O 1 H IR B B
J7 IS S

11. A) Produce a surprising healing effect.
B) Weaken one’s immunity in the long run.

C) Make people more susceptible to illness.

D) Provide protection against mental illnesses.

B LAB A JFE T S, WA L& A4
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Stress is often depicted as negative, but
research shows that moederate amounts of it
can be beneficial for your brain and your
body.

First, the benefits for the brain. Studies
have shown that short periods of stress can
actually bolster cognitive functioning. [9]

Researchers discovered that placing rats in a

stressful situation for just a few hours

T 73300 s A B T AR
BT IER, EREHIE IR AR
R A A AT U Ak

T e X K i Ak o BE A
U, IR ) SE bR T DL
MINENThRE. [9] WEFEA R,
¥ 2 BE T K RSP UL
I, CRATTRD G 4 A fr 48 K

doubled the growth of new brain cells. The

rats also did better on a memory test later on.
Scientists think the same thing happens in
humans. But how does stress improve
memory? It’s simple. When your brain cells
multiply, your memory can improve. [10-1]

Viewed from a biological perspective, this

makes sense, because animals that are better

at remembering dangerous situations can
avoid them in the future. If an animal

encounters a predator and escapes, for
example, it’s important to remember where
and when that encounter happened. [10-2]
Experts assert that the same principle applies
to humans.

Now, let’s turn to how stress benefits
the body. This may come as a surprise to
laymen. But experts say that stress can keep

you from getting [11]

concede that chronic stress can make you

more prone to illness. But research shows
that short periods of stress can actually

sick. Scientists

provide some protection against getting sick,

because it increases your immune
functioning. One study shows that rats that
experienced brief stress had a surge of
immune cell response, which makes the
immune system better prepared to fight
illness. For humans, there’s even evidence
that stress  before

experiencing getting

vaccinated could help make vaccines more

AT —f&%. 7EREE FC Az
WP ENERIGEL . BER
WA [FIRE RS th R PR R B
. EREAZ MR LIS

e ? X €Eﬁ$ 2R fii 4 i
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depict /di' pikt/ v. #ii&, fizz
moderate /'mpodorat/ a. &5
£f]

bolster /' bovlsta(r)/ v. 145,
I

double /'dabl/v. (f#) JnfE;

multiply /' maltiplar/ v. ‘58

predator /'predoto(r)/ n. &
HEhY: WFH

apply to &EH T

concede /kon'si:d/ v. A\
chronic /' kronik/ a. K117,
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prone to %1, fi[a) T
immune /1 mjun/ a. FIE N

vaccinate /' vaeksmert/ v.
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9. What did researchers discover about | BF 70 A 5681 4b T FE I FFE R (192 B 14 R IA?
rats placed briefly in a stressful situation?

A) The rate of their growth increased | A) ‘EAIHIAEKIEE BERA.

dramatically.

B) The growth of their new brain cells | B) ‘EALH 4N A IEG KB T —3F
doubled.

C) They began to show signs of depression. | C) ‘B IFFUERILH INACHIILE R

D) They began to get irritated and restless. D) EAVHARSGIUEREA .

(&R BT i e8I E A 23 A sk, b briefly [/ B )5 SCH I for just a few
hours. HMHFHER], “HHFNGKI, HERETH ARSI UA NS, EATHHT 0640 I K
I T —£% (doubled the growth of new brain cells) ” , B T Xt R CHIFE LS, # B WIEM.
CHFR AT ] S5 Ui 2 2 RGBT A jssg i 17— %, IRk “efmAaEKEES R T RERS
A WiHkR. C. D WEEMH IR R &, # C. D TiHEkR.

10. Why do people tend to have clear | Jytta ANATTAEAE XA T8 2 1) & R 155 0 A7 17 M 212 2
memories of dangerous situations they

have encountered?

A) To avoid them in the future. A N THRREREA.

B) To warn others against them. B) NV ESM AR EAT.
C) To make good sense of them. C) N T EMEEEA.

D) To reflect on their causes. D) N1 REEAT R

(2 S5/ ] BT b 1) OB IR 8 1 2 5 A (], ot memories [A] B3 & 4 ) remembering .
TR SRR T TR RS DL B AT DA AR SR B AT B KW S, R JR & T
N7, @b, F—RE, ATXHE SR fE R A TS iR AZ 2 Oy TR R R e A ], A
TR R S BT, # A THIEH .

CHEAR AT ] HoR =R R &5, EE ORI . B A0 SO AR R S AT 38 2 1 £ 0 155 150
HIEWRACAZE N T EEMA, B THR. “IAEERT # “EMAER , HESUESOERE &
IEMFEF R A OGS, i C Wik, D W AT AL, k.

11. What do scientists believe chronic | BI2=FATANKINIE 1 &G 450 ?
stress can do?

A) Produce a surprising healing effect. A) PPN IA BRI .

B) Weaken one’s immunity in the long run. | B) MAZERE S HI 55 AT S .

C) Make people more susceptible to illness. | C) i AT 2 5 £ .

D) Provide protection against mental | D) 2L OELZIE FIRD .

illnesses.

[T ] 8T oS E A B R B B AU IRE] “ R 50KIN, KR 4k iR




25499 (make you more prone to illness) ” , C TUEXFJFECHIFE X XS, # C TIEM.

[HeAR ST A T surprising (A NIRRT R SCE 4 50 surprise CIVF) , {H & S
R A RIE T SRE I A B L “rTRe ik AMT NI, Tk “ P2 A AN BE EaeR”,
Hik A A5 E SR BN KB E Db R R 5 AW 7 s B, i A BifkR. B TR
immunity (56577 A CEHE M immune CHPER)D , H 500 52 3055 39 % 70T ARG 5 5% 1)
e, FFARSE S K ) AT R 2 M) 59 AT % 717, 0 B BifEER . D BiH i) Provide protection
against J& & AR, illness (PRI [F] CEHJF L sick R 5 (HE 50 1 19 42 J 1 1
IR DA A — BE TR AR R AP, JRRCE YA s 702 75 a] LLER BE IR -0 B O DR, ke D IiHE
G

| st

FHIETT %5 11 firk, C I (Make people more susceptible to illness) f1 D Il (Provide protection
against mental illnesses) 7E&E FAH, IEMZSIRVTREAE C. D i, Wr & S n] &

FRTEAH SOE T
Passage Two
BT
12. A) Placing their own interests over their staft’s. IS NS AR A, N A RS E S
B) Being overwhelmed by their daily routines. Fla BT 0 TR b3 H 2 i &
C) Lacking the ability to relate to their staff. Lz 50 TR fER 20
D) Spending too much time handling email. VB 6 IS L, 00 R0 ) 5 38 2 A7 AE
PR i) 3R, A AN T B OV E  E
4 I 7 THT S R
13. A) Their leadership may be challenged. 06 THUTE 1 4140, s HE W 1) 15 7 B 1]
B) Their companies may go bankrupt. may, WA ESFHAZRIBRER. A
C) Unexpected events may occur. R R AR SRR A AT BUE K ]
D) Major problems may result. A, GG ER L, AR R i) R
FOFERIAT 9 ml Bt R A Ja S T 5 A
IR R OGB4 9 P
kAT RAH K AE B
14. A) Keep an eye on their employees. LI LB RT3k, WA EEY)
B) Motivate and inspire their team. IR G L WU AR BB AT BA | G 30
C) Sacrifice some of the immediate goals. H AR AR B AR R A B0, HEN A
D) Have greater ambition in overall planning. v 5 TR N T A ) AR U A T
HAOVERTE B @O S R .
15. A) Cultivate self-control. LI LB TRk, WA SRR
B) Filter their email boxes. H4% 7). Tl AR~ B [l 52 A 2
C) Respond only after work. WAH, g L=, N




D) Check only when necessary.

B ] AN B2 R IR TP, O
AU AT H e ORTEAR O B AR R S
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[12-1] For many managers and people

who work in leadership positions, dealing
with emails is a dilemma. It’s likely the

unpredictable, uncontrollable and ongoing
nature of day-to-day email in terms of
volume, importance and urgency contributes
to their levels of anxiety and to diminished
leadership skills. [12-2] That’s because it’s

not unusual for many leaders to prioritize
email management over people management.
An obsession with managing their inbox
prevents them from dealing with their
employees. [13] As a result, they ignore the

issues that might only be mild problems at
first,

until unfortunately, they inevitably

transform into a major problem or crisis by

virtue of neglect.
[14] As leaders, they are expected to

motivate and inspire their team in pursuit of

[12-1] X TV 2 B3 A{E

b fr - TAER gb 3

L R — AR, mIRESE H

WHECEAERR . KA

J7 T AN T T . AN AT 4z 1

FREEE T BT AT £ B

CHAED I AR 1 Atk AT i) 455

o [12-2] XA AVTFZAG

¥ S 3

B, XFEARTE W XA
VRS CAAT S A T

Fo [13] Bk, flf]28g 7 —Le

DAk=d

U S R ) 1.

~ A R A b B A B
2&2!0

[14] fEASISE, ffI7EE
SR B A HA ) ik w6 H AR B S 1% B

longer term strategic goals and also, less

ambitiously but more practically, to monitor
their daily output, to set clear expectations,
feedback. When

presented with a choice between the appeal

and to give regular
of their inbox and other more important
activities, many sacrifice the latter. Daily
email demands have a negative impact on
their goal progress. This is because leaders
must divert resources from other tasks to
check, filter and respond to emails. [15] The

solution is cultivating self-control which is

like a muscle—it can be strengthened or

FOEEBEAAT AT BN, [FIEE, ASHR
LHECYENF,  H SR kb I A5 i
i1 CEA/E) MHES =, &EH
MEIEAEE CHbR) , FfE B4 pt
S A5te 2 I YSCPEAR W 51 77 A0
HoAth BE B A Bh 2 1A) Bk
B, 2 AT e . BRI
WIS 75 SRSHARAT T ) H badh B2 2 ok
ST R 03X A2 PR 9 400 35 00 20
MILABAT 25 FEEREHE J1 SRk 7

ﬁﬁﬁ@ﬁ%%%# uﬂ&i

improved over time through exercise. Some

suggestions include making space in your

@LX@% FEPR E’JIFEEI% %EP

dilemma /di'lemo/ n. &1, K
53

volume /' volju:m/ n.
urgency /'3:dzonsi/ n. B2,
SERY)|

diminish /dr mmngf/ v. BFAEK, ik
/b

prioritize /prai'orataiz/ v. I
obsession /ob'sefn/ n. ik, [l
it

by virtue of FEff, HT

divert /dar'vs:t/ v. ##
filter /' filta(r)/ v. ik, iLJE




diary for the only periods during which
you’ll be checking emails, setting a timer for
yourself so you don’t become distracted by

your inbox for too long, turning off email

alerts so you’re not interrupted by them.

B L8R SE I 18] R A A
HEPEs v E CBE TS,
XAERAEAS 2 PO WA T 20
RACHFA] 5 5K P HL T B AF S
ZAEARHA B EAN T

pswapinsi{ih]

mAMHY

12. What does the speaker say is a common

problem with managers?

DR Ul B B AT B A7 A 10 )R 4 2

A) Placing their own interests over their
staff’s.

A BHCHWHmE TR THRMEL .

B) Being overwhelmed by their daily

routines.

B) B AR HH AT RS .

C) Lacking the ability to relate to their staff.

C) BhZ 5 5 TAHALHIRE

D) Spending too much time handling email.

D) FEK 2 i A AR T L7 BB 1F

distracted /dr streektid/ a. ¥

(& ZFENTY BT R E AL B E ATk, Horh problem [R] X B #e &A1) dilemma. # 4
AR BN TV 2 E R UL, ACEEE TR — AR AR IR AL e TN A X
R PR BEAS T ABATT S 5 TR . ek T, B O T I 1) 1) R A A R H TR A
EAET TR ZHTE], TS5 R TR, D DU RSO SRS, M D TUER.
[HEf T JA T H) Placing... over... (3E«e---- B 2 ) R X B FE T prioritize ... over...
CRfeeeee AR GG Tooee oo ), AHE SRV 2 0T E R T IRARE EAE T AR, WAk “iEa
PR EE TR TR Ez B, 8 A TiHERR. B BifE S R &%, & B TiHEER. C T relate
to their staff (5 3 TAIAL) [ X B #E M dealing with their employees (5 i TIIEER) , HE
g AR ik = 5 R THIBCR, MEHEkZXMaes), # C BiHEkR.

13. What may happen when managers | 4% #3520/ n] T 2 R A AT 4?7

ignore minor problems?

A) Their leadership may be challenged. A AT AT T H AL T B2 52 BBk -

B) Their companies may go bankrupt. B) AT A R AT RE 2T

C) mIRER AL AN HAT

C) Unexpected events may occur.

D) Major problems may result. D) A3 KA .

[ 20T 1 8 b i) DG B ] 2 6 3 & A (8], Hor minor problems  [F] SO #e & 451 1) mild
problems. &5 B B AT “ 208 | — LT 4R FURMRBR M 10 /L, ERRAE, X5 A @k Dy
7 AR T AS ] 8 Gt A AL R 1 E K W @ fE AL (transform into a major problem or crisis) 7, AJ WL
EHE ZAR N T RE S AN E KR, D WUE N R SCRE e S, B D TIER.

[HeAR 34T ] A T (¥ leadership S & 95t n], H & 400 rb 50 (R 2 Jk FE A 6 B A () A B T e 2
FRARE B OB 0, AR AR AT AL AT R 2 BIRAR 7 . i A THERR . B AR AR
AL, B Wik EAURRBINZ CERRBEEHL , maE CRAM R, S C BiHER.

14. What are leaders expected to do in | QT EIE SR RS H AR I N AZ A4 2




pursuing their strategic goals?

A) Keep an eye on their employees. A) BN FEMBAT R T,
B) Motivate and inspire their team. B) WU AN S SR ABATT HTBA o

C) Sacrifice some of the immediate goals. C) ik —LLin I H br .

D) Have greater ambition in overall | D) fESARMK] AT RKRE O,

planning.

[ ST i A i o E R e o B & A e], HH in pursuing [7] SCE 5 SCH 1 in pursuit of
BRI AR TR, ARATTAEIE SR S 1) B B AR I R R AN s B AR 1B (motivate and
inspire their team) ” , B BUZJRIAEI, # B WIEH.

CHEM A ] B A B A 2 e 4% 03 A S 7=, R SR L L, e A TEHERR . s H g
SN FN 5 5 A 2208 SRERK IR AREE H bR, (HIX A B 24— i B B Aw, # C THERR.
BRI T E A A0 Fh, MBS, D DS EMA A, % D Dbk,

15. How can a manager best avoid being | & ¥ 25 Wi 4 g iz 4 Hhike G 4 HE T BE AR 20 00 ?
distracted by email?

A) Cultivate self-control. A) HFEEERET].

B) Filter their email boxes. B) G ARATRTHEAE -

C) Respond only after work. ¢ RAETNHERERE.

D) Check only when necessary. D) HAENER A A

(& Y BET g s e A B E AR, Horb avoid being distracted by email [F] X & #1754
H1] don’t become distracted by... inbox. A FHHERN G T E S FRAFFE T 4r 0, R INERETRE
PFazHEE /1 Ccultivating self-control) , ‘EAZNIA—FE, T LARH S B 1] O HE RS 388 i BBk i s s i
e A DUEEHURRE, # A TIER.

[HEfl 447 ] B T ¥ Filter... email boxes & & A5, HEAAHHEH) 2 “ 91T AU HABE %
LR R R TRIE AN S A, X BRI A I TR0, ERX —ILE,
T A8 F BB 40 O B 3%, 0 B BERR . SRR, EEE AT LD B SRR 1t e R
SRATEMAT” , AHIFARU “ RAE FHERRIE” 8 “ RAEDERRAE” , # C. D Tk,

Section C
Recording One
B

16. A) The key to increasing healthy food supply. buE S WS EAT N I EaR SR ) 16 955
B) The best way to improve marketing research. B AR LR B e | SGE T S R RO B

C) The impact of advertisements on consumption. J7E T R B s2 e A Y A

D) The importance of the appearance of food. B, I 96 1) FE IR A A A

SR FER P2 WO B AN R B S OGTE
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B) By emphasizing the diversity of food.
C) By stressing pleasing aesthetics of food.

17. A) By focusing on the nutrients in different foods.

D) By winning the support of marketing professors.

TN By + sl iR A5, WA
BE RIEA R BV RE TR mR 'Y
(1 22 FEPEA 2 N\ i i ) SR I LK R AR
B A AR A SR, HEDN LT R A R
TR B FH IR IR L) 75 25 T 5 AR T
R IRE A PR AR 9% ] L) D5 30 5%
IDIEPSE

18. A) They can attract customers with the healthy qualities

EIEERN They, HIEHAEHES

of their products.

them visually appealing.

B) They can boost sales of healthy foods by making

C) They can turn to marketing professors for advice.

ZiA] can, PYAFELE 7 i 4 RER ot
W51 9 I A AR L B R AR
S JIRALH « TR T I E IR
AR 5 e 4 » T3 ) 22 =] AT
PLIE A2 R SCBUAR  , er E 4mT =

D) They can rely on advertising for sales promotion.

R RTEAR B 7 T A BOPEAS

BEFER B S BB S5 5 T Y 7
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R
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In last week’s lecture, we talked about the

problems caused by poor eating habits,
focusing on how medical professionals are
trying to solve these problems. Today, we’ll
continue with the topic, but focus on research
from a different field—marketing.

Now, what can marketing tell us about
improving nutrition? [16] Well, a team of

studied  the

marketing  professors _ has

importance of the visual aspect of food and

how that influences food choices.

Those marketing experts assert that the
impact of the appearance of food is greater
than we might presume, and might hold the
key to encouraging better eating. So how
important is the appearance of food?

Research shows that just seeing an
appealing photograph of a hamburger in an
advertisement, for example, can cause
individuals to imagine the taste or smell of that
hamburger. This can make them more likely to

purchase and consume it. Of course, that’s the

£ B R UREE R, BAT R
TA R ISR R, 5
MR T BEFEA A R AT A
R B, SR, AR 4k
BRI, HE R
BB —— W E .

Mo, KRTBEER, T
RS R4 ? [16] —

L A A

X Q] g2 B e £
KEEHLEWE, st
M5 L FRATAR R R, T
H T R R AR AR I O
A2 YA A 2 e ?

fln, wEFRERE, XRAE
7 A B a5 R DLEE
Fo BEELE N AR ZIRAS DR
WRE B . X LA AT A T RE
VASCAIE 9o 0%, RXHE)
UEE. (AR XHETEA

professional /pra’fefonl/ n.

LRI PN

visual /'vizuol/ a. 5

assert /o's3:t/ v. Wi, "B

presume /pr1' zjum/ v. %
M ik




point of advertisements. So isn’t that a good
thing?

Well, the marketing professors argue that
this is the

combination of pleasing aesthetics of and easy

actually a problem, because

access to unhealthy foods, such as hamburgers
and pizza, may be contributing to a worldwide
health crisis. In fact, statistics show that 39%
of all adults in the world weigh too much and
another 13% are obese.

[17] Now, as we discussed last time,

medical professionals have tried to fight the

obesity epidemic by focusing on the nutrients

found in different foods, emphasizing things
fat,

content. But they’ve had limited success.

like _carbohydrate, sugar _and _calorie

The marketing professors believe that the
real solution to obesity is making food look
appealing and focusing on the pleasure of both
looking at and eating that food. That pleasure
can be used as a tool to promote healthy food
choices. In fact, the research done by the team
showed that associating healthy food with
pleasant images, experiences and emotions led
to greater interest in purchasing or eating it.
“This is a better strategy,” they claim, then
reminding consumers that a certain food is

good for them. But are they right?

Well, the researchers cited a marketing
campaign designed to reverse the sales decline
of carrots. The campaign didn’t emphasize the
carrots’ healthy qualities, but embrace their
beauty and the pleasure derived from eating
them. For example, the ads focused on the
bright, beautiful orange color and crisp texture
of the carrots. The campaign led to an
impressive increase in product sales of more
than 10%. [18] The researchers believe that
other companies could bolster sales of healthy

foods with similar ads, depicting their products
as attractive and a source of pleasure.

fE—E S ?
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aesthetic /i:s'Oetik/ n. )&
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16. What does the speaker say a team of | 17 U — = o 3778 85 0% 4 ¥ A BARIE 52 14142

marketing professors has studied?

A) The key to increasing healthy food | A) Hfinfd B £ i (B 1 G Bk
supply.

B) The best way to improve marketing | B) o035 1737 & #H AW O B i 775k

research.

C) The impact of advertisements on | C) J 7 XH 2% A5 .

consumption.

D) The importance of the appearance of | D) &AM EdE,
food.

(&SN Y BT b B DG B e 6 BB T Sk o B AP 42 2] “ — S el T 378 B B0 4R 1) A BA
YA 7 T BB (the importance of the visual aspect of food) A IX U] 2 &4k 87
D TR JE i F s, # D TIEH.

[HEf 34 ] A T ) The key to A2 &S], S4B M) 2 “fedt Har ik g ocst” , midE “ 5
DR SRR ” , B A TUHERR . B TUHY marketing A research & & ARG R, HE A
MR 4 RV PE I B 2 R T T B OUBI A 78, R4 & “ e Wi dias” , kB Wik,
C TiH K advertisements & 549517, consumption (JH %) [ X & #EAHH consume (JH2%)

EEHH SRR AR SR EANRNER 2 ATEA T RE e, (Hx B2 mil eyt
PV SR gEE, AR A S 0E SR I, T C TAERR

17. How have medical professionals tried | [~ % A 53 72 G fa] 4% J3 5 B AR () 2
to fight obesity?

A) By focusing on the nutrients in different | A) I IGEANF BV HIE IR
foods.

B) By emphasizing the diversity of food. SR VI 2RI .

B) #
C) By stressing pleasing aesthetics of food. C i

B iibus
NN TIPS
D) By winning the support of marketing | D) i i f53 17 3%°E IR O Fr o

professors.

[Z SN ] ST o e A B & A (A e s,  “BREEB A G BE i AN )
BV HIE IR 4> (by focusing on the nutrients found in different foods) «+-++->RXHui IERERAT 7,
A TURJFFREI, # A TlE#.

(#5471 B T (1) emphasizing 1 food J& &A1, (H¥E AR« id XEA RSP
EIRROY, RIS IR BEA R AR S R, PRI A B Z AN, i B TR
C T+ ) pleasing aesthetics A& & MR 1A, (HE 5 SRS T I E MBI, AMEF A G2 At )
KNG Ty AT e A & T RE S B BRIE RGN R R 2 —, FFERIB LR A 5T “5Ri
B NIRRT PR, % C BifEBR. D B ) marketing professors J& & 55 ia, {H
BAUR B TR ROANTT I8 A 2R TR LI ) ) & B BRSSO 2
JEE MR, W D WiHERR .

18. What can other companies learn from | AR =] AT ANEHEE ME S 4] 1 h 2 244 2

the example of the carrot promotion




campaign?

A) They can attract customers with the

healthy qualities of their products.

A) AT DU i (0 REARS BB 51 o2

B) They can boost sales of healthy foods by
making them visually appealing.

B AT AT LA 1 i R 8 i AE AL e L B AT W 5] R gt

C) They can turn to marketing professors for

C) ATTAT LATA] T 37 B s SR

advice.

D) They can rely on advertising for sales | D) AT 0] IAKEE 25 SRAE4 .

promotion.

(&SN b R e ML B E ML . EMP IR “RE RN AR, Ht 2w ] B
R SRR S B A A, T E ORI R 2 A WS AR OR B R R Cother
companies could bolster sales of healthy foods with similar ads, depicting their products as attractive and a
source of pleasure) 7 , - “SREIFTE” Fafhg FoCRBIMEHE MEEESRA R, Al
FoAth 22 w) AT LAMEA RS SR B V5 3 51 -2 31 1 e ae ek Jo 3007 it R o P 51 g AR A i SRR A1 a3k
T E, B B ECHFE N SE, # B WIEM.

[HEAR AT A TP 1) healthy qualities &35 ARSI, (HESIRBIAZ, XA Measimsh itk s
SRUE SIS AR, # A DUHERR . BEATHURRAT AR (T E S BEH BB AL B 17
HAb A RRE 7@, JERIE LA A /A T BB T R AW, % C Wik, EHihits), X
TUEASE MEATESIAET 5 PRI N RAMIRT D, AR T 2 @R, X BRI A o
M EEN:, AR E, # D IR,

Holit |

FHITED %5 17 M) A T By focusing on the nutrients in different foods) . B i (By
emphasizing the diversity of food) #l C Iii (By stressing pleasing aesthetics of food) 7E4E
o BRI, HAERIEE] T BY), EMERIBVEEE AL B C T, U &M n] #H o0
VEAH I I T o

FRETT % 18 @A) A I ( They can attract customers with the healthy qualities of their
products ) A1 B Wi ( They can boost sales of healthy foods by making them visually
appealing) TEEE PR, —/NRIEAERERRR, —/NmiEEARE s, 1k
W RIRATREAE Ay B T, Wy & AR a) 8 Ay AE SOk I

Recording Two

| kwiss |

LIRS I, WA S WAEF K
W IR SCE AT WAE/
Al 3R PR B R TR AN 2 P A

19. A) It has witnessed a spectacular surge in demand.
B) It has met much criticism from environmentalists.
C) It has offering

seen more small businesses




environment-friendly products.

D) It has experienced increasingly fierce competition

among global companies.

a4, AT R A DRAT R AAT I K
JEBhAS, WP S It [
B AR ERRIES It MRKIAR
25 H 15 2

20. A) Consumers now know much more about technology.

price.

B) Their mass production has sharply reduced the

C) Consumers tend to favor all that is novel.

D) Their quality has been greatly improved.

TN AR A R E R TR
% RIS BRAC T 00 A% T 5
P B A AR A iR 1, 25
S A, AN R 98 1 AR LA 5
sty 52 8 WA SR AL < A T
L ORTEAR S 1 IR Ay T AR A2

21. A) Purchasing only this kind of products for home

cleaning.

media.

are.

virtues.

B) Writing positive comments about them on social

WY R B, NS K
K HIEEPEO S R RCR A
AR R0 A5 S LT3 7] 25 7 A o]
FHE A i B 5 Y A T R AR

C) Demonstrating on TV how effective these products

D) Telling one another about their incomparable

I o

TE R PR R ik 7 AR SR A

[T ] 2rG =88 H e T R, SCE S
AT R RENAE . IR R DR P 207 T A A

ORI AR, ARERRTH

i |

industry really began to take off in the
1950s.  Prior to that resourceful
housewives, who had grown up in a less
prosperous ecra, relied on substances that
they used in their kitchens such as vinegar
used to clean windows. Today, the
household cleaning products industry is
worth billions of dollars a year and is
dominated by large global companies.

[19] In recent years, however, many

countries_have witnessed a surge in the

number of small businesses and companies
offering more

cleaning products, and they’re doing good
business, too. One reason for this is that

environment-friendly

consumers are becoming more aware of

environment and sustainability issues. They

4 50 R4 EHIETT A K. £t
Z A AT — AL BRI
AR R 25V 9 5 BE £ 1A AT
F JBY 3 ) i —— b B —— ok 4%
o SR, FHBEEP AT
SENEBRLEG, IF H KA
EEHMAF ES.

[19] 2R, Ak, FEZH
FH WAIE T 24 o B £ 4 3 35
iU Z NEIE Ve A ¢ P
(10 R e b — A A
&, TH T R R AR B A AT
et CRIB) WM. fhA1d ek
H OB — N2 Ay, it
BHBRAEYR. 20] E=4

W 7 JE 3L W J3 3L LR &
The household cleaning products FAE R AT 20 1 | household /'haushould/ n. 5K

JiE

take off FXHR L)
resourceful /r1'so:sfl/ a. & &
ZER, HLEUH

prosperous /' prosporas/ a. %
R, AR

vinegar /'vinigo(r)/ n. Bt

surge /s3:d3/ n. W, JHdY




also want to make their home a safe place,
free from toxic chemicals. [20] The third

reason _is _people’s awareness of a

knowledge about technology has never been

greater. In the past, people might have been
skeptical of a new product claimed to be
able to achieve amazing cleaning results,
but they now have faith in technology’s
ability to do what was once thought
impossible. There is perhaps no better
example of this than a patented cloth sold
by one company, which remarkably uses
only water rather than traditional cleaning
products. The company claims its cloth lifts,
traps and removes dirt and bacteria. And
considering that people don’t see these
products in shops, or advertised on TV or in
the press, it has been a pretty steep rise.
Many of the people behind these companies
began testing the viability of their products
by selling them at local markets. [21] Then,

J DAL AR Ak 30 AR AR AR
ARGIAEXAER A 3E2, AATA]
RE 2 X6 — 7 AR AT LIA B 1 i
TR BE T SRR GRS, (HH
FEABATTHE S SR RES M B AAT
AN RER S B VFBCA L
— K o v B B R A S 4 R 451
T U ARTFHERR, XA A H
K GRABEIS W) » T &G HE
W e A FIFERR, BT
CAIE VR BB 25 B A 2 R R
5 18 B NAAE I A AN B 3K 27
i, FE AL B R BB AR
EAT S, X (GEAEEA RIS
Vi FH i 0/ Aol A0 2 ] 0 ) B
) ceg - MHHEE R,
XN FH V2 AT ahiE it
24 3t T 37 80 B ORI AR AT T 7
AT, [21] 5. ERZHE
)= 9 b iU A Y =
e, B eI S, RoAIX e

in_many cases, customers are doing the

P R o A — S AL H AN

marketing for these products by leaving

threads of comments on social media,

praising their virtues. There are also TV
shows and books dedicated to maintaining
home tidiness and cleanliness and the
benefits of having a clean home. Having a
safe and clean home might be one thing
feel

increasingly out-of-control world. And there

people they can control in an

are social media celebrities. One woman in

Britain has become a social media

sensation with more than two million

followers for her cleaning tips page.

FFES T GRIR D) REFFE
(s R s, DU — g
IR BISF Ak o 7EIX AR R 2R 4% 1)
AR, A ge. TR
Al BE A AT A AT e % 4% 1 1
il I AT A AL N B
[ — 4 & F B4 BN Bk
MIZRBI N, b P 375 Vi Blb Uk O T
At 200 kL.

toxic /'toksik/ a. AT

skeptical /'skeptikl/ a. %€
1, AAELE R

patent /'pertontid/ v. 3R %
FIAL

remarkably /r1'ma:kabli/ ad.
BEM, M

viability / vara'biloti/ n. 74T
18

virtue /'va:tfu/ n. i, K4b

| =

sensation /sen'serfn/ n.

LA (YD

AR

19. What does the speaker say about the

cleaning products industry in recent

years?

KT EFERIE R w AT, PHEE R 742

A) It has witnessed a spectacular surge in

demand.

A) EIE T /R A -




B) It has met much criticism from | B) ‘Bi#3| 7 HEE EEZ AT

environmentalists.

C) It has seen more small businesses | C) ‘& LIE T #kSR 2 1)/ b SR BEIR S A UF Y 7= 5
offering environment-friendly products.

D) It has experienced increasingly fierce | D) ‘& | A&¥KA A 2 ] H B F 56 4+

competition among global companies.

[Z ST Y T ) DSB8 AL B 5 AT Sk o B ER B “IT4Esk, 2 KEAE T $e 4t
IRAR IR0 38 vt FH b 09/ Aolk A 2 =) 802 3% (many countries have witnessed a surge in the number of
small businesses and companies offering more environment-friendly cleaning products) , I THI2E = WAR
477, HUETAL, FEIETESS AT, RG2S A b IEFE SR BB ACAF R . C TR SR SCHY
FIXHE, # C WIEH.

CH 4] A TR E) surge 2 & AURR], (B AT 10 P B (8 S B OR Vil FH i )/ Atk A 24 )
O, TR A A TR A, M A THEER . B TS MR ORSR K SRS AR B
{I7 becoming more aware of environment and sustainability issues CERR B 1R B IRE AN ] B vk e v
D, FERBIAMR T SCEPHE R AT, 8 B IR . SOk R 5L NG i ATk R
B AFRVEAF (large global companies) 5, HARPERKEIRAF 2T HZBMEL, D THRR.

20. Why are newly developed cleaning | A4 B & & i 7= i AR ¥ 44 ?

products selling well?

A) Consumers now know much more about | A) V¥ EH BN EHL TREFEL T .
technology.

B) Their mass production has sharply | B) ‘EATAYHLERAE = KORFEAR T HANME

reduced the price.

C) Consumers tend to favor all that is novel. | C) Y8 2% # A 5T A B A AR .

D) Their quality has been greatly improved. | D) ‘Ef1HIH & C & KK H .

(&M@Y s i oCE e AL B H A Sk, H ' newly developed cleaning products [F] 3 ##
EF A H more environment-friendly cleaning products; selling well [ X & #E ) good business.
BT SRR, IR B IRIE S A R AR ARG s 2R UEEE = AR B AT B SR
BN R MRS B TE IX FE IR %) (people’s awareness of a knowledge about technology has never been
greater) o A BURXJE A LME, # A TIER.

[Hefisr i) By D TTE &S RIS, # By D Bk, C Wi novel CHi&f)) [F & &
A new GERB) , AH B 2 (102 V8 9 38 500 B T A T8 v 7 i 2 B RIR e 7, TRV 2
EXRTA R A PR, G R K T ESCYE R, K C TR .

21. What are some customers doing to help | —262 P AER BHE AEA% Geif i 7 i 07 T IEAE A4 2
promote non-traditional cleaning

products?

A) Purchasing only this kind of products for | A) I SZIX 38 5 RE i v F i o

home cleaning.

B) Writing positive comments about them | B) 7E#EAZ 4K 55T IE L.

on social media.

C) Demonstrating on TV how effective | C) 7EHM L B/RIX L= B THRL

these products are.




D) Telling one another about their | D) HAHE FIEATL 516 LRI 5.

incomparable virtues.

(&S] 8T BB e AL B E R . MRS “FERZ N T, &/l ek sc i
R LWL, B eI (leaving threads of comments on social media, praising their virtues) ,
SROIXLE S 4 7, o X AR SR B A S AL SR . AT E
AT E LG ARAE SRR dh O, T RSB 1 IX e e B BRI XEs, # B I
E#H.

CHRfb AT D 35 b O oR B i 9 il R SRR e ™ ok O L, e A TR C T
T TV RESEIE, (HESURSERA — L LSy B BUD T 1R U] DR RF 2 B i As v A LA
TR RERGFAL, JFARTE K AR AL B ROR AR G W s DAL, i C TRk . D I
(1) virtues A&E MU, (HE MR 2 P AL R L BRI AR Geia i 7 dh U R, TR
“HAM®E” , D .

|
HYTE L but. however. yet S5HE 41 5 i # Oy t RUE A5, W& A0 ) B SOCTEIX REEITIA, 2 19
RN
Recording Three
BT
22. A) Increasing cleaners” workload. IG5 980 4 R 2, N B G
B) Blocking the fountains works. WL AR B IEBUR S SR
C) Breaking a time-honored ritual. FIA A A5 Lt SR 7K, WA 16)
D) Polluting the fountains’ water. ] SEFPAT LT SR IE BT sE A, #UT
L= SEPa L Prdi kA 1l
IS S

23. A) They are occasionally retrieved by curious tourists. | &I FiEN They, WHEE SR
B) They are regularly donated to charity organizations. | HU[el. #iEMEZA 235241, H TR 1)
C) They are mostly used for the fountains’ | ZEH A1 VEMT SR T L%, HEM

maintenance. They FeARIFEYI/EmT R AT, &
D) They are usually used as wages for fountain | ¥ ) ixX L84k i (AL EE 5 =X, #3547
cleaners. IR R DGV R LA T A B T X
RIS B .
24. A) It is invested in a series of businesses. I EEYN It, WA R,
B) It is used exclusively for its maintenance. B T B 5 R 4E . R & Al
C) It is used to run a supermarket for the needy. R 4 7k, 46 B8, HEW
D) It is estimated to be about $40,000 a month. RO 141 i M SR B PR R DR R 1 O,

W AN eI It B4R, RS
HRRE It AR B TT UMM (B A R
OIERSE




25. A) He was arrested for stealing money from four

fountain cleaners.

B) He was sentenced to 34 years’ imprisonment.

C) He collected rare coins from around the world.

D) He stole a lot of money from a fountain with a

magnetic stick.

IR He, NSRS B3
PHUTRL . IS HE R A TR, S A
T A He MHRMITELL, S & At
W He MR, RIS E R
TEA AT D BAT D e RT3 TH R4S 2

[T 1 276 VUE S H F o n /), SCEIE-S “W R mmoR B8m” A%, e
KT IXRAT Xt AR EIRGIA I SRR T BRI 4 DA R b i 3K 88 T B9\ AT 488 970 45 7 1 £ 1A 7%

AR

Wy 73R 3T

Wy J3 83

WL R

Throwing spare change into a fountain
is a time-honored ritual: throw a penny
into the water, and your wish might come
true. But all that money has to go

somewhere. [22] Otherwise, the growing

AR B E R — Tk
&AM KB — L, (R
MR AT RE AL S0 (HIX SRR 2
A ZA. [22] B, HokiE
(AL 25 385 b i A RK G A]

piles of pennies, quarters and euros could

clog up the fountain’s works. Today, I’'m

going to talk about where all the coins go.
Well, the coins collected can go to all
sorts of different places—from fountain

maintenance to charity or public service.

[23] In New York City, for example, coins
collected from fountains in public parks
often go towards the fountains’

maintenance itself, though entrepreneurs
who don’t mind getting their hands wet

often get to it first. There are over 50

beautiful, decorative display fountains in
New York City parks. They are cleaned by
the parks’ staff every few weeks. But most
of the coins have already been removed by
entrepreneurial New Yorkers and there is
not a significant amount left to be
collected.

Other cities, though, can pull in a
haul. Take

example, Rome’s famous Trevi fountain:

much more serious for
for hundreds of years, visitors have thrown
coins over their shoulder into the fountain

to ensure that they will return. So many

fE
KHEEFEOUR IR, SR, K
TR IRIXLERE T3 (1) 22111

W, XL EE R XA T AT DA
& Rl A [R] {3 77 —— AR
BB RIS . 23] B
i, (EAZTH, A P UR i

{1ty Bl T3 3 i3 4
I, REANEFREEH AT “4

N P HEE. 1
AAMHHAREEAE 50 24K
ISP R BER o AT 1 AR A
SRR LA L EATIH— K. BR
ZHMN O ER “ A FH
M AANTE T, A Z DR
R AT BA A

AT, AR AT DA 2 —
REEK. DD HEL REREBIR
B B AR, PR AT X
SRR, U PR AR = 7
B2 25, T KRR FBUR N
JRET, % 5E SRR E NS

time-honored /'tarm a:nord/ a.

iESLYN
ritual /'ritfusl/ n. XX

clog up %%

maintenance /' memtonans/ ».

4y, fRIF
entrepreneur / pntropra n3:(r)/
n. K

decorative /'dekorotiv/ a. 3

iR P (e AN b

haul /ho:l/ n. KHLWER), K&
AEEY
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