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ABSTRACT

With the continuous development of science and technology, China has entered the era
of digital economy, and the popularization of 5G network, the "Internet +" marketing model
is more and more accepted by people, especially in the past two years, live broadcast with
goods increasingly popular, after the outbreak of the new coronavirus pneumonia epidemic,
the real economy has been affected, and the advantages of live marketing have become
more and more obvious. With the end of the epidemic and the opening up of the country,
compared with the traditional marketing model, the rich variety and cheap goods and
convenient transportation conditions undoubtedly add more advantages to the live
marketing channel. However, at present, the sales of J Company's cultural and creative
products are still dominated by offline physical stores, and the market competitiveness of
this traditional marketing model is weakening, which makes it difficult to improve the
company's sales performance, and even a downward trend. In the past two years, in order to
expand sales channels, ] Company has also tried to carry out online sales on wechat,
Taobao, Pinduoduo and other platforms, but the effect is not satisfactory due to various
factors such as marketing strategy and internal and external environment.

In order to help J Company get out of the sales dilemma, this paper attempts to
analyze the internal and external environment of the live broadcast marketing of J
Company's copper tire painting enamel series cultural and creative products, conduct
in-depth interviews with company employees in combination with the five dimensions of
the live broadcast marketing corresponding to the SW communication model, find out the
problems existing in the live broadcast marketing process, and use 4R marketing theory and
other theoretical tools to put forward constructive suggestions on J Company's live
broadcast marketing, formulate the best marketing strategy in a targeted manner, Help
Company J to optimize its live broadcast strategy and develop corresponding safeguard
measures, so as to ensure the live broadcast marketing strategy.

Based on the research of this paper, the author combines theory with practice.
According to the trend of economic development, the author has formulated a systematic
and complete feasible live broadcast marketing plan for J Company's cultural and creative

products through the combination of school, enterprise and government. This plan will help
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J Company expand its sales channels, break the regional barriers, enter the public's vision,
and be known to more people, thus increasing its sales. Through the research of this paper,
it also provides certain experience and reference for other cultural and creative enterprises

to carry out live marketing.
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