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Overview

CHAPTER 01



Description: During a July 2024 survey among marketers worldwide, 56 percent of respondents included connected TV (CTV) and streaming among the most important consumer trends they were watching for the second half of that year. Generative artificial 
intelligence (GenAI) followed closely, mentioned by 55 percent, while TikTok and social video rounded up the top three with a share of 47 percent. Read more
Note(s): Worldwide; July 2024; 1,231 respondents; among brands, agencies, media companies, measurement firms, tech platforms, and other marketing industry constituents
Source(s): Mediaocean; TechValidate 
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Leading consumer trends according to marketers worldwide as of July 
2024
Leading consumer trends according to marketers worldwide 2024

http://www.statista.com/statistics/1316301/most-impactful-marketing-technology-innovations


Description: During the first quarter of 2024, Twitch users watched approximately 250 million hours of new game release content on the popular video platform. Additionally, Twitch recorded users watching over 3.3 billion hours of content on general gaming. 
YouTube users watched approximately 922 million hours of live-streamed gaming content, as well as 41.5 million gaming release live content. Steam's broadcasting function allowed users to watch their friends or favorite streamers watch their [...] Read more
Note(s): Worldwide; Q3 2022
Source(s): Stream Hatchet; X (Twitter) 
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Number of hours watched on leading gaming live stream platforms 
worldwide in 1st quarter 2024, by gaming content release (in millions)
Hours watched on leading gaming live stream platforms Q1 2024, by gaming content

http://www.statista.com/statistics/1482336/hours-watched-streamlabs-platform-by-gaming-content


Description: According to a survey conducted in 2024 among U.S. consumers, 34 percent of monthly livestream viewers watched livestreams of breaking news. Livestreams of sports games and matches ranked second with a 29 percent watch rate among U.S. 
livestream audiences. Read more
Note(s): United States; March 22 to 29, 2024; 1,421 respondents; 18 years and older; among those who watch live-stream video once a month or more
Source(s): Vorhaus Advisors 
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Most popular categories of livestream videos watched by viewers in the 
United States as of March 2024
Most popular livestream video categories in the U.S. 2024

http://www.statista.com/statistics/1200027/us-video-stream-download-consumption


Description: A March 2024 survey found that 40 percent of mobile gamers in the United States found out about mobile games via word of mouth from friends or family. The usage of app stores on mobile devices was the second-most important app discovery channel 
as 32 percent of the respondents claimed usage. Seeing mobile games on YouTube was utilized by 24 percent of gamers. Read more
Note(s): United States; March 22 to 29, 2024; 1,377 respondents; 18 years and older; among those who play games on mobile devices
Source(s): Vorhaus Advisors 
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Channels used for mobile game awareness among adults in the United 
States as of March 2024
Channels used for mobile game awareness in the U.S. 2024

http://www.statista.com/statistics/535867/new-game-discovery-sources-mobile-gamers-usa


Description: A survey conducted between December 2023 and January 2024 found that 81 percent of mobile game spenders in the United States and Canada used Facebook to discover and discuss mobile games. YouTube was ranked second, with 40 percent of 
respondents claiming to use the video platform for this purpose. Read more
Note(s): Canada, United States; December 2023 to January 2024; 2,000 respondents; 18 years and older; Mistplay platform users; wider industry metrics may vary
Source(s): Mistplay 
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Most popular social channels to discuss and discover mobile games according to 
mobile gaming spenders in the United States and Canada as of January 2024
Leading social channels to discuss and discover mobile games in U.S. and Canada 2024

http://www.statista.com/statistics/1482810/us-canada-social-channels-mobile-game-discussion


Description: An April 2023 survey found that video reviews were an important channel for gamers worldwide when researching new video games to buy. About 71 percent of responding gamers from Indonesia stated that they checked out video reviews to research 
new games before purchasing. Furthermore, about 41 percent of gamers from the United States claimed the same. Read more
Note(s): Worldwide
Source(s): YouGov 

Video reviews Talking to friends/family Reviews in print media Brand website Expert advice

Australia 60% 44% 43% 39% 29%

China 46% 38% 53% 25% 27%

Denmark 41% 46% 35% 30% 21%

France 40% 43% 35% 36% 19%

Germany 32% 43% 26% 21% 16%

Hong Kong 54% 43% 49% 41% 20%

India 53% 44% 40% 26% 44%

Indonesia 71% 37% 45% 18% 28%

Italy 37% 31% 45% 16% 22%

Mexico 62% 33% 46% 38% 21%

Poland 51% 41% 37% 34% 31%

Singapore 65% 52% 51% 31% 33%
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Sweden 32% 38% 32% 29% 31%
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Preferred way of researching new video games before purchase according 
to gamers in selected regions worldwide as of April 2023
Preferred pre-purchase video game research channels 2023, by region

http://www.statista.com/statistics/1470093/pre-purchase-game-research-channels-by-region
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CHAPTER 02



Description: We asked U.S. consumers about the most used video live streaming sites and found that YouTube Live takes the top spot with 58 percent of respondents, while Mobcrush is at the other end of the ranking. Read more
Note(s): United States; January to December 2023; 6038 respondents; 18-64 years; respondents who watch video livestreams
Source(s):  Consumer Insights 
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Most used video live streaming sites by brand in the U.S. in 2023
Most used video live streaming sites by brand in the U.S. 2023

http://www.statista.com/statistics/997194/most-used-video-game-streaming-sites-by-brand-in-the-us


Description: When asked about video live streaming sites usage, 26 percent of U.S. respondents stated that they broadcast video livestreams. The online survey was conducted in 2023, among 10,046 consumers. Read more
Note(s): United States; January to December 2023; 10046 respondents; 18-64 years
Source(s):  Consumer Insights 
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Video live streaming sites usage in the U.S. in 2023
Video live streaming sites usage in the U.S. 2023

http://www.statista.com/statistics/997210/video-game-streaming-sites-usage-in-the-us


Description: We asked UK consumers about most used video live streaming sites by brand and found that YouTube Live takes the top spot, while Mirrativ is at the other end of the ranking. Read more
Note(s): United Kingdom; January to December 2023; 2346 respondents; 18-64 years; respondents who watch video livestreams
Source(s):  Consumer Insights 
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Most used video live streaming sites by brand in the UK in 2023
Most used video live streaming sites by brand in the UK 2023

http://www.statista.com/statistics/997862/most-used-video-game-streaming-sites-by-brand-in-the-uk


Description: When asked about video live streaming sites usage, 18 percent of UK respondents answer "Yes, I broadcast video livestreams". This online survey was conducted in 2023, among 4,030 consumers. Read more
Note(s): United Kingdom; January to December 2023; 4030 respondents; 18-64 years
Source(s):  Consumer Insights 
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Video live streaming sites usage in the UK in 2023
Video live streaming sites usage in the UK 2023

http://www.statista.com/statistics/997900/video-game-streaming-sites-usage-in-the-uk


Description: We asked German consumers about most used video live streaming sites by brand and found that YouTube Live takes the top spot, while Smashcast is at the other end of the ranking. Read more
Note(s): Germany; January to December 2023; 3134 respondents; 18-64 years; respondents who watch video livestreams
Source(s):  Consumer Insights 
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Most used video live streaming sites by brand in Germany in 2023
Most used video live streaming sites by brand in Germany 2023

http://www.statista.com/statistics/998794/most-used-video-game-streaming-sites-by-brand-in-germany


Description: When asked about video live streaming sites usage, 16 percent of German respondents answer "Yes, I broadcast video livestreams". This online survey was conducted in 2023, among 5,987 consumers. Read more
Note(s): Germany; January to December 2023; 5987 respondents; 18-64 years
Source(s):  Consumer Insights 
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Video live streaming sites usage in Germany in 2023
Video live streaming sites usage in Germany 2023

http://www.statista.com/statistics/998721/video-game-streaming-sites-usage-in-germany


Description: We asked Brazilian consumers about most used video live streaming sites by brand and found that YouTube Live takes the top spot, while DLive is at the other end of the ranking. Read more
Note(s): Brazil; January to December 2023; 1649 respondents; 18-64 years; respondents who watch video livestreams
Source(s):  Consumer Insights 
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Most used video live streaming sites by brand in Brazil in 2023
Most used video live streaming sites by brand in Brazil 2023

http://www.statista.com/statistics/1226646/most-used-video-game-streaming-sites-by-brand-in-brazil


Description: When asked about video live streaming sites usage, 15 percent of Brazilian respondents answer "Yes, I broadcast video livestreams". This online survey was conducted in 2023, among 2,023 consumers. Read more
Note(s): Brazil; January to December 2023; 2023 respondents; 18-64 years
Source(s):  Consumer Insights 
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Video live streaming sites usage in Brazil in 2023
Video live streaming sites usage in Brazil 2023

http://www.statista.com/statistics/1226621/video-game-streaming-sites-usage-in-brazil


Description: We asked Chinese consumers about most used video live streaming sites by brand and found that bilibili takes the top spot, while Trovo Live is at the other end of the ranking. Read more
Note(s): China; January to December 2023; 3445 respondents; 18-64 years; respondents who watch video livestreams
Source(s):  Consumer Insights 
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Most used video live streaming sites by brand in China in 2023
Most used video live streaming sites by brand in China 2023

http://www.statista.com/statistics/1348283/most-used-video-game-streaming-sites-by-brand-in-china


Description: When asked about video live streaming sites usage, 63 percent of Chinese respondents answer "Yes, I broadcast video livestreams". This online survey was conducted in 2023, among 4,086 consumers. Read more
Note(s): China; January to December 2023; 4086 respondents; 18-64 years
Source(s):  Consumer Insights 
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Video live streaming sites usage in China in 2023
Video live streaming sites usage in China 2023

http://www.statista.com/statistics/1348282/video-game-streaming-sites-usage-in-china
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Description: The world of video gaming has evolved from a single player experience to a social occasion where players can meet to play games together and watch others play online. In June 2024, the action-adventure game GTA V was ranked first with over 168 
million monthly hours of watch time across live streaming platforms. MOBA game League of Legends was second-most popular game watched across online streaming platforms with nearly 142 million hours of content watched. Read more
Note(s): Worldwide; June 2024; across  all platforms
Source(s): Stream Hatchet 
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Most popular video games watched on streaming platforms worldwide in 
June 2024, by live hours watched (in millions)
Leading games on streaming platforms 2024, by monthly hours watched

http://www.statista.com/statistics/1125466/leading-games-hours-watched


Description: Between April 2023 and March 2024, Mobile Legends: Bang Bang was the undisputed mobile eSports leader in terms of audience engagement. Streams of the mobile multiplayer online battle arena game were watched by an average 93,400 viewers. 
Nearly all of the top ranked mobile eSports titles were MOBA games. Read more
Note(s): Worldwide; April 2023 to March 2024; across Twitch, YouTube, and Facebook Gaming
Source(s): Stream Hatchet 
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Leading mobile eSports titles watched on livestreaming platforms 
worldwide as of March 2024, by average minute viewership (in 1,000s)
Top mobile eSports watched on gaming streams worldwide 2024

http://www.statista.com/statistics/1471029/ama-watched-mobile-esports


Description: Between January and August 2024, Black Myth: Wukong was the most-watched newly launched game of 2024 on Twitch. The action adventure game generated nearly 5.6 million hours watched on the streaming platform during its first day of release. 
Palworld was ranked second with 4.76 million watch time hours during its launch day. Read more
Note(s): Worldwide; January to August 2024
Source(s): Streams Charts 
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Most watched 2024 release video games on Twitch as of August 2024, by 
hours watched on release day (in millions)
Leading video game releases on Twitch 2024, based on launch period hours watched

http://www.statista.com/statistics/1386300/twitch-gaming-launches-stream-hours


Description: Fortnite was the most popular video game on TikTok in 2023, accumulating 2.9 billion views on Fortnite-related video content. Apart from its core battle royale gaming mode, Fortnite also made big moves in 2023 with the time-limited re-release of the OG 
map, a new LEGO-themed survival mode, as well as some major concerts and other metaverse-aimed releases. Grand Theft Auto 5 (GTAV) was the second-most popular game on the platform, with 2.8 billion video views. Read more
Note(s): Worldwide; January 1 to December 6, 2023
Source(s): Fancensus; gamesindustry.biz 
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Most popular video games on TikTok worldwide in 2023, by number of 
views (in millions)
Most buzzworthy video games on TikTok worldwide 2023

http://www.statista.com/statistics/1445210/video-games-most-tiktok-popular-buzz


Description: Games Done Quick is a video game speedrun charity marathon. Awesome Games Done Quick (AGDQ) is held in January each year and is usually devoted to raising money for the Prevent Cancer Foundation, and Summer Games Done Quick (SGDQ) takes 
place in June, July, or August, with the goal of raising funds for Doctors Without Borders. The last AGDQ from January 15 to 15, 2024 raised over 2.5 million U.S. dollars for its designated charity. Read more
Note(s): Worldwide; 2014 to 2024; at the time of publishing donations were still being accepted, therefore the final amount may vary slightly
Source(s): Engadget; Games Done Quick 
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Amount of funds raised by Games Done Quick charity events from 2014 to 
2024 (in million U.S. dollars)
Money raised during Games Done Quick charity events 2014-2024

http://www.statista.com/statistics/538105/money-raised-games-done-quick-charity
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