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Overview

CHAPTER 01



Description: As of July 2024, there were 5.45 billion internet users worldwide, which amounted to 67.1 percent of the global population. Of this total, 5.17 billion, or 63.7 percent of the world's population, were social media users. Read more
Note(s): Worldwide; July 2024; social media user identities may not represent unique individuals
Source(s): DataReportal; Meltwater; We Are Social 
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Number of internet and social media users worldwide as of July 2024 (in 
billions)
Worldwide digital population 2024

http://www.statista.com/statistics/617136/digital-population-worldwide


Description: As of April 2024, Northern and Western Europe were the regions with the highest social network penetration rates globally, reaching 80.2 and 78.2 percent, respectively. Eastern Asia ranked third with a penetration rate of 74.9 percent, followed by 
Southern Europe with 73.5 percent. In contrast, Eastern and Middle Africa were the regions with the lowest reach, with 10.5 and 9.9 percent. Overall, the global average was 62.2 percent, which translates to almost six out of every ten people [...] Read more
Note(s): Worldwide; April 2024; social media users as a share of total population
Source(s): DataReportal; Meltwater; We Are Social 
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Global social network penetration rate as of April 2024, by region
Social media: global penetration rate 2024, by region

http://www.statista.com/statistics/269615/social-network-penetration-by-region


Description: China was home to over one billion social media users in 2023, making it the country with the largest audience. It is expected that by 2029, the number of social media users in the country will exceed 1.2 billion. However, within the next few years, India is 
expected to become the largest social media audience, reaching 1.3 billion by 2029. Nigeria's online networking audience is expected to grow from 47 million in 2023 to 114 million by 2029, an increase of over 142 percent. Read more
Note(s): Worldwide; 2024; internet users who use a social network site at least once a month; * Forecast China data excludes Hong Kong Internet users who use a social network site via any device at least once per month. Read more
Source(s):  
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Number of social network users in selected countries in 2023 and 2029 (in 
millions)
Social network users in selected countries in 2023 and 2029

http://www.statista.com/statistics/278341/number-of-social-network-users-in-selected-countries
http://www.statista.com/statistics/278341/number-of-social-network-users-in-selected-countries


Description: In 2023, Meta Platforms had a total annual revenue of over 134 billion U.S. dollars, up from 116 billion in 2022. LinkedIn reported its highest annual revenue to date, generating over 15 billion USD, whilst Snapchat reported an annual revenue of 4.6 billion 
USD. Read more
Note(s): Worldwide; 2014 to 2023; *In December 2016, Microsoft finalized its $26 billion acquisition of LinkedIn. LinkedIn results are now part of Microsoft's Product Revenue and Service and Other Revenue segment. **In 2021 Facebook Inc [...] Read more
Source(s): Facebook; LinkedIn; Snap Inc.; Twitter; Yelp 
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Revenue of selected social media companies from 2014 to 2023 (in million 
U.S. dollars)
Social media revenue of selected companies 2023

http://www.statista.com/statistics/271582/revenue-of-selected-social-media-companies
http://www.statista.com/statistics/271582/revenue-of-selected-social-media-companies


Description: As of late 2023, 62 percent of adults who responded to a global survey stated that they trusted traditional media whereas 68 percent said they trusted search engines. The source considered the least trustworthy was social media. Social media was by far 
the least trusted news source in Europe and North America, and a survey held in the United States revealed that most U.S. adults considered the majority of news seen on social media to be biased. Read more
Note(s): Worldwide; 2011 to 2023; 1,150*; 18 years and older; 2023: 28 countries worldwide; top four box for trust on a nine point scale where 1 =  'do not trust at all', 9 = 'trust it a great deal'; *Survey sample per country refers to 2023. Sample [...] Read more
Source(s): Edelman 
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Most trusted sources of general news and information worldwide from 
2011 to 2023
Most trusted sources of general news and information worldwide 2011-2023

http://www.statista.com/statistics/381455/most-trusted-sources-of-news-and-info-worldwide
http://www.statista.com/statistics/381455/most-trusted-sources-of-news-and-info-worldwide


Description: A study held in early 2023 found that Indonesian adults were the most concerned about the spread of false information on social media, with over 80 percent saying that they were very or somewhat worried about the matter. Whilst Swedish and Danish 
respondents were less concerned about misinformation on social media, the global average among all countries was 68 percent, highlighting the growing awareness and worry about false information worldwide. Read more
Note(s): Worldwide; March 2023; see notes*; 18 years and older; among those who are 'very worried' or 'somewhat worried'; *Survey held in 18 markets worldwide, sample size per market varied between 512 and 2,007. Read more
Source(s): YouGov 
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News consumers who are concerned about the spread of false information 
on social media in selected countries worldwide as of March 2023
Consumers worried about false information on social media worldwide 2023

http://www.statista.com/statistics/1461636/false-information-concern-worldwide
http://www.statista.com/statistics/1461636/false-information-concern-worldwide


U.S. election

CHAPTER 02



Description: Heading into a presidential election year, a December 2023 survey found that a considerable share of Republicans in the United States placed very little trust in social media to accurately report election information. Almost two-thirds of Republicans 
reported having not much or any trust in social media. Comparatively, just over half of Democrats placed a fair amount of trust in social media's reporting of election information. Read more
Note(s): United States; December 9 to 12, 2023; 1,485 respondents; 18 years and older; U.S. citizens
Source(s): The Economist; YouGov 
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Trust placed in social media to accurately report election information in 
the United States in 2023, by political party
Trust in social media to report election information U.S. 2023, by party

http://www.statista.com/statistics/1428658/social-media-election-information-trust-party-us


Description: Heading into a presidential election year, a December 2023 survey found a considerable generational divide when it came to trusting social media's reporting of election information. Of those surveyed between the ages of 18 and 29, approximately 43 
percent reported having either a great deal or fair amount of trust in social media's election coverage. In contrast, about 85 percent of those 65 and older placed either very little to no trust in social media as a source of election information. Read more
Note(s): United States; December 9 to 12, 2023; 1,485 respondents; 18 years and older; U.S. citizens
Source(s): The Economist; YouGov 
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Trust placed in social media to accurately report election information in 
the United States in 2023, by age group
Trust in social media to report election information U.S. 2023, by age group

http://www.statista.com/statistics/1428654/social-media-election-information-trust-age-us


Description: According to a survey held in the United States in June 2023, the most trusted source for 2024 presidential election news among Democrat voters were newspapers, with 74 percent saying they trusted them. In contrast, Republican and Independents were 
less sure, both citing network TV as their most trusted source for election news. Social media fared poorly in this regard among respondents across the political spectrum. Read more
Note(s): United States; June 2023; 2,000 respondents; 18-64 years
Source(s): Magid Associates; RTDNA 
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Most trusted news sources for information about the 2024 presidential 
election in the United States as of June 2023, by political affiliation
News sources trusted for 2024 presidential election news U.S. 2023, by politics

http://www.statista.com/statistics/1451327/trust-in-election-news-source-us-by-politics


Description: According to a survey held in the United States in the summer of 2023, television was the most used source to keep up to date with news about the 2024 presidential election, with over 40 percent of adults saying they watched news from TV networks, 
local TV stations, or cable news channels to keep informed. Social media followed closely behind, whereas newspapers and radio were the least popular options. Read more
Note(s): United States; June 2023; 2,000 respondents; 18-64 years
Source(s): Magid Associates; RTDNA 

S
ha

re
 o

f r
es

po
nd

en
ts

A T
V n

et
wor

k's
 n

ew
ca

sts
/p

ro
gr

am
s

A lo
ca

l T
V st

at
ion

's 
loc

al 
ne

wca
st

A ca
ble

 n
ew

s c
ha

nn
el 

ne
ws p

ro
gr

am

Soc
ial

 m
ed

ia

���	
����

����
����

���

�	��

����
����

����
���	

����
����

����
���

��

A n
ew

sp
ap

er

A lo
ca

l r
ad

io 
sta

tio
n's

 n
ew

ca
sts

����
�
��

����
�	��

����
���

����
����

���	
�
��

���
����

����
���

0%

5%

10%

15%

20%

25%

30%

35%

40%

45%

50% 46%
42% 41%

38%

24%
20% 20%

16%

13

Most used news sources for information about the 2024 presidential 
election in the United States as of June 2023
News sources used for 2024 presidential election news in the U.S. 2023

http://www.statista.com/statistics/1451292/election-news-source-usage-us


Description: According to a survey held in the United States in the summer of 2023, almost 60 percent of Gen Z adults used social media as their primary source of information about the 2024 presidential election. Gen Z were noticeably the heaviest users of social 
media news about the election, whereas boomers preferred TV news. Engagement with election news via newspapers was lowest among Gen Z but similar across older adults, and network radio news was overall the least popular [...] Read more
Note(s): United States; June 2023; 2,000 respondents; 18-64 years
Source(s): Magid Associates; RTDNA 
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Most used news sources for information about the 2024 presidential 
election in the United States as of June 2023, by generation
News sources used for 2024 presidential election news in the U.S. 2023, by generation

http://www.statista.com/statistics/1451319/election-news-source-usage-us-by-age


Description: According to a survey held in the United States in the summer of 2023, Democrats were the most likely to use network TV news as their primary source of information about the 2024 presidential election, with 55 percent saying they did so. Engagement 
with election news via newspapers was lowest among Republicans and Independents, whereas social media news engagement was slightly higher among Democrat voters. Read more
Note(s): United States; June 2023; 2,000 respondents; 18-64 years
Source(s): Magid Associates; RTDNA 
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Most used news sources for information about the 2024 presidential 
election in the United States as of June 2023, by political affiliation
News sources used for 2024 presidential election news in the U.S. 2023, by politics

http://www.statista.com/statistics/1451324/election-news-source-usage-us-by-politics


Description: According to a survey conducted in August 2023, over half of adults in the United States expressed concern about the spread of political propaganda through artificial intelligence, while 23 percent of U.S. adult respondents said they were somewhat 
concerned. In contrast, only three percent of U.S. citizens said they were not worried about the use of artificial intelligence in political propaganda. Read more
Note(s): United States; August 21 to 27, 2023; 996 respondents; 18 years and older
Source(s): YouGov 
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Concerns among adults in the United States about the spread of political 
propaganda through artificial intelligence (AI) as of August 2023
U.S. adults worry about AI-generated political propaganda 2023

http://www.statista.com/statistics/1471069/us-adults-ai-generated-political-propaganda


Description: According to a survey conducted in February 2023, 74 percent of the adults in the United States mentioned concerns about their data privacy in regards to artificial intelligence (AI). Overall, worries about AI-powered searched engines were very frequent 
among respondents, as 68 percent were concerned about misinformation and included in results from these tools while more than 63 percent of those expressed concerns about the accuracy of AI-generated results. Meanwhile, more [...] Read more
Note(s): United States; February 17 to 19, 2023; 2,205 respondents; 18 years and older
Source(s): Morning Consult; Twitter 

0% 10% 20% 30% 40% 50% 60% 70% 80%

My personal data privacy

Use by foregin powers against U.S. interests

Spread of misinformation

Misinformation included in results from search engines that use AI

The creation of deepfakes

Job loss across industries

Possibility that AI applications could learn to function independently from humans

Child access to AI

Accuracy of results in search engines that use AI

���
����������
�����������	�������	�������������	������������
�������
�������������������������������	��������������������
�����������������������������

Bias or discrimination

Impact on electoral integrity or democracy generally

Lack of parent controls

AI's encouragement of harmful behavior

Bias in search results from search engines that use AI

74%

70%

70%

68%

68%

66%

64%

64%

63%

63%

63%

63%

63%

63%

62%

Share of respondents

17

Share of adults in the United States who were concerned about issues 
related to artificial intelligence (AI) as of February 2023
Concerns about AI-related issues among U.S. adults 2023

http://www.statista.com/statistics/1378220/us-adults-concerns-about-artificial-intelligence-related-issues


UK riots

CHAPTER 03
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