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Abstract

With the rapid development of Chinese economy, FMCG market, as a highly open
competitive market, is facing unprecedented market competition. As the market with the
largest consumer group, the key to the survival of enterprises is to understand
consumers. Therefore, based on the analysis of consumer behavior in FMCG industry, it
is concluded that consumers have the purchase motivation of seeking low price and
convenience; consumers' purchase preferences and habits have an impact on consumers'
purchase intention; consumers have fast purchase frequency and impulse purchase.
Then it puts forward some marketing strategies, such as the implementation of price
strategy, the enhancement of the convenience of consumers' purchase, the enhancement
of consumers' brand preference, the promotion of brand advertising, the enhancement of
purchase habits, the implementation of extensive marketing strategy and the
enhancement of vivid display of products, to promote consumers' consumption in the
FMCG industry and thus to improve the overall growth of sales in the FMCG industry
in China.

Key words: Fast moving consumer goods;Consumer behavior;Purchase
motivation;Purchase behavior
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