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Abstract

In today's society, with the increasingly fierce market competition, customer
resources have become an important factor in the progress of enterprises. And core
customers have always been the most important reserve resources in the development
of enterprises, and the rational use of customer classification management functions
can effectively help enterprises allocate marketing resources. In order to strengthen
the management effectively among customers, relevant countermeasures should be
established for the core customers of auto insurance, such as strengthening customer
contact, improving customer relations and enhancing customer loyalty, so that the
company can gain core competitiveness.

This paper is guided by the RFM customer management model with the help of
contingency table analysis method as an auxiliary, which provides a favorable
reference for the strategy of constructing and managing the core customer service
system of auto insurance companies. This strategy is used to analyze the main ideas
of the core customers of auto insurance companies to help relevant auto insurance
companies identify key customers, manage customer relationships and study how to
improve the renewal rate of its customers. This paper provides favorable basis for
identifying core customer value accurately by auto insurance enterprises and
reasonably allocating resources.
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