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Overview
CHAPTER 01



Description: As of the third quarter of 2022, South Korean internet users between the ages of 16 and 64 years stated in a survey that they spent an average amount of 321 minutes (five hours and 21 minutes) per day using the internet. This made it the most 
consumed type of media on a daily basis, followed by watching television and using social media. Read more
Note(s): South Korea; Q3 2022; 16-64 years; conducted among internet users
Source(s): DataReportal; GWI; Meltwater; We Are Social 
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Average daily time spent on media consumption in South Korea as of the 
3rd quarter of 2022, by type of media (in minutes)
Average daily media consumption in South Korea Q3 2022, by type of media

http://www.statista.com/statistics/1298209/south-korea-average-daily-media-consumption-by-type


Description: According to a survey conducted in South Korea in 2022, smartphones were the most essential media for respondents between the ages of 13 and 59 years. Those in their sixties and above considered their televisions to be the most essential. All other 
media was considered less important, with books almost falling entirely out of consideration. Read more
Note(s): South Korea; June 13 to August 19, 2022; 6,707 respondents*; 13 years and older; * Respondents count by age bracket was as follows: 13-19 years: 480 20-29 years: 969 30-39 years: 967 40-49 years: 1,168 50-59 years: 1,241 60-69 years: [...] Read more
Source(s): KISDI; Korea Communications Commission 
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Essential media for South Koreans as of August 2022, by medium and age 
group
Essential media for South Koreans 2022, by medium and age group

http://www.statista.com/statistics/663416/south-korea-most-essential-medium-age
http://www.statista.com/statistics/663416/south-korea-most-essential-medium-age


Description: According to a suvey on internet usage in South Korea in 2022, the online media usage rate of respondents aged between 20 and 39 years old amounted to 100 percent. Respondents in their forties reached a usage rate of 99.9 percent. Read more
Note(s): South Korea; August 1 to September 30, 2022; 25,079 thouseholds; 6 years and older; internet users
Source(s): Korean Internet & Security Agency; Market Metrix; Ministry of Science and ICT (South Korea); NIA 
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Online media usage rate in South Korea in 2022, by age group
Online media usage rate South Korea 2022, by age group

http://www.statista.com/statistics/1013013/south-korea-online-media-usage-rate-by-age-group


Description: According to a survey conducted in South Korea in early 2023, around 26 percent of respondents stated that they had pirated music at least once. This made it the most pirated medium, with publishing only having been pirated by about 12 percent of 
people. The majority of pirate activity took place online that year. Read more
Note(s): South Korea; December 23, 2022 to January 17, 2023; 24,000 respondents; 13-69 years
Source(s): Korea  Protection Agency 

0% 5% 10% 15% 20% 25% 30%

Music

Films

Broadcasts

Games

Webtoons

Publishing

26%

21.5%

15.4%

14.5%

13.8%

12%

Share of respondents

7

Share of media piracy users in South Korea as of January 2023, by medium
Media piracy users South Korea 2023, by medium

http://www.statista.com/statistics/1133479/south-korea-media-piracy-users-by-medium


Description: According to a survey conducted in South Korea in early 2023, around 23 percent of respondents stated that their consumption of pirated media decreased because their overall content consumption decreased. This was the most common reason by far, 
followed by stopping after realizing it was not the official source and the overwhelming presence of harmful ads on piracy websites. Read more
Note(s): South Korea; December 23, 2022 to January 17, 2023; 24,000 respondents; 13-69 years
Source(s): Korea  Protection Agency 
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Leading reason for decreased use of pirated media use in South Korea as 
of January 2023
Main reason for decrease in media piracy South Korea 2023

http://www.statista.com/statistics/1133801/south-korea-reasons-for-stopping-pirated-media-use


Internet
CHAPTER 02



Description: A governmental survey in 2022 found that the internet usage rate among South Koreans aged 3 years and older was at around 93 percent. Internet usage is defined as people who have used the internet within the previous month. Read more
Note(s): South Korea; 2000 to 2022; 25,000 households; 3 years and older
Source(s): Korean Internet & Security Agency; Market Metrix; Ministry of Science and ICT (South Korea); NIA 
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Internet usage rate in South Korea from 2000 to 2022
Internet usage rate in South Korea 2000-2022

http://www.statista.com/statistics/226712/internet-penetration-in-south-korea-since-2000


Description: According to a survey conducted in 2022, the number of internet users in South Korea reached around 47.25 million, slightly down from around 47.25 million in the previous year. The number of Korean internet users have constantly increased over two 
decades, without showing any signs of decreasing. Read more
Note(s): South Korea; 1999 to 2022; 25,000 households; 3 years and older; those who used the internet during the last month
Source(s): Korean Internet & Security Agency; Market Metrix; Ministry of Science and ICT (South Korea); NIA 

N
um

be
r 

of
 in

te
rn

et
 u

se
rs

 in
 m

ill
io

ns

1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022
0

5

10

15

20

25

30

35

40

45

50

11

Number of internet users in South Korea from 1999 to 2022 (in millions)
Internet users in South Korea 1999-2022

http://www.statista.com/statistics/432145/internet-users-in-south-korea


Description: According to a survey conducted in South Korea in 2022, around 86 percent of respondents stated that they used instant messenger services. This type of internet media recorded the highest user penetration rate, followed by e-mail and social media at 
around 59 percent and 58 percent respectively. Read more
Note(s): South Korea; June to July 2022; 9,941 respondents; 6 years and older
Source(s): KISDI 
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Internet media user penetration rate in South Korea as of July 2022, by 
service
Internet media usage in South Korea 2022, by service

http://www.statista.com/statistics/764389/south-korea-internet-usage-by-service


Description: According to a survey on devices used to access the internet in South Korea in 2022, the most used devices used to access the internet were smartphones with 100 percent used to access the internet, followed by laptops with 53.9 percent. Read more
Note(s): South Korea; August 1 to September 30, 2022; 60,000 respondents in 25,000 households; 6 years and older
Source(s): Market Metrix; Ministry of Science and ICT (South Korea); NIA 
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Most used devices to access the internet in South Korea in 2022
Internet access devices South Korea 2022

http://www.statista.com/statistics/944044/south-korea-internet-access-devices


Description: According to a survey on internet usage in South Korea in 2022, it was found that almost 30 percent of internet users accessed the web for about 21 to 35 hours per week. Internet users used the internet for an average of 22.1 hours per week. Read more
Note(s): South Korea; August 1 to September 30, 2022; 60,253 respondents in 25,079 households; 3 years and older; internet users
Source(s): Korean Internet & Security Agency; Market Metrix; Ministry of Science and ICT (South Korea); NIA 
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Weekly average internet usage in South Korea as of September 2022 (in 
hours)
Weekly internet usage South Korea 2022

http://www.statista.com/statistics/226733/weekly-internet-usage-south-korea


Description: The most popular reason to use the internet in South Korea was for leisure activities, according to a survey in 2022 among online users, with over 99 percent of respondents stating this as their reason to use the internet. Overall, the internet usage rate in 
South Korea across almost every age group is very high, resulting in multifaceted internet usage. Read more
Note(s): South Korea; August 1 to September 30, 2022; 60,253 respondents in 25,079 households; 3 years and older; internet users
Source(s): Korean Internet & Security Agency; Market Metrix; Ministry of Science and ICT (South Korea); NIA 
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Most popular internet usage reasons according to online users in South 
Korea as of September 2022
Purpose of using the internet in South Korea in 2022

http://www.statista.com/statistics/226749/distribution-of-south-korean-internet-users-by-digital-activities


Mobile internet
CHAPTER 03



Description: The population share with mobile internet access in South Korea was forecast to continuously increase between 2024 and 2028 by in total 1.1 percentage points. After the tenth consecutive increasing year, the mobile internet penetration is estimated to 
reach 93.44 percent and therefore a new peak in 2028. Notably, the population share with mobile internet access of was continuously increasing over the past years. Read more
Note(s): South Korea; 2018 to 2028
Source(s):  Digital Market Insights 
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Mobile phone internet user penetration in South Korea from 2018 to 2028
South Korea: mobile phone internet user penetration 2018-2028

http://www.statista.com/statistics/284204/south-korea-mobile-phone-internet-user-penetration


Description: The number of mobile internet users in South Korea was forecast to continuously increase between 2024 and 2028 by in total 0.1 million users (+0.23 percent). The number of users is estimated to amount to 44.18 million users in 2028. Notably, the 
number of mobile internet users of was continuously increasing over the past years. Read more
Note(s): South Korea; 2018 to 2028
Source(s):  Digital Market Insights 
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Number of mobile phone internet users in South Korea from 2018 to 2028 
(in millions)
South Korea: mobile phone internet users 2018-2028

http://www.statista.com/statistics/558873/number-of-mobile-internet-user-in-south-korea


Description: According to a survey conducted among South Korean in 2022 on internet usage, the mobile internet usage rate of respondents aged between 10 and 49 years old amounted to over 99 percent. While those in their sixties still had a high internet usage 
rate of almost 93 percent, among elderly respondents of 70 years and older the internet penetration dropped majorly. Read more
Note(s): South Korea; August 1 to September 30, 2022; 60,253 respondents in 25,079 households; 3 years and older
Source(s): Korean Internet & Security Agency; Market Metrix; Ministry of Science and ICT (South Korea) 
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Mobile internet usage rate in South Korea in 2022, by age group
Mobile internet usage rate South Korea 2022, by age group

http://www.statista.com/statistics/1012884/south-korea-mobile-internet-usage-rate-by-age-group


Description: In November 2022, web pages accessed via mobile devices accounted for roughly 58 percent of internet traffic in South Korea. This was a roughly 18.2 percent increase compared to the previous year. Read more
Note(s): South Korea; November 2012 to November 2022
Source(s): DataReportal; Meltwater; StatCounter; We Are Social 
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Share of internet traffic running on mobile phones in South Korea from 
November 2012 to November 2022
Share of mobile phones in internet traffic South Korea 2012-2022

http://www.statista.com/statistics/1373133/south-korea-mobile-web-traffic-share


Description: As of November 2022, mobile phones running on Android operating systems had the highest share of mobile web traffic in South Korea at almost 69 percent. Apple iOS-run devices generated approximately 30 percent of mobile web page requests while 
devices using tech-giant Samsung's operating system accounted for only 0.38 percent of mobile internet traffic. Read more
Note(s): South Korea; November 2022; * Samsung OS refers only to devices running on an operating system developed by Samsung (e.g. Bada and Tizen), and does not include Samsung devices with Android operating systems. The source notes as [...] Read more
Source(s): DataReportal; Meltwater; StatCounter; We Are Social 
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Share of mobile internet traffic in South Korea as of November 2022, by 
mobile operating system
Share of mobile web traffic South Korea 2022, by mobile operating system

http://www.statista.com/statistics/1368960/south-korea-mobile-web-traffic-share-by-operating-system
http://www.statista.com/statistics/1368960/south-korea-mobile-web-traffic-share-by-operating-system


Description: According to a survey on the daily time spent using the mobile internet during weekdays in South Korea as of December 2022, respondents aged between 15 and 19 years old stated that they spent an average of around three hours and eight minutes 
using the mobile internet on weekdays. With increasing age, the time spent using the internet on mobile devices during weekdays decreased. Read more
Note(s): South Korea; December 17 to 21, 2022; 2,000 respondents; 15-59 years; mobile internet users
Source(s): NASMEDIA 

0 20 40 60 80 100 120 140 160 180 200

15-19 years old

20-29 years

30-39 years

40-49 years

50-59 years

188

172

175

154

133

Average daily time spent in minutes

22

Average daily time spent on using mobile internet during weekdays in 
South Korea in 2022, by age group (in minutes)
Daily time used for mobile internet on weekdays South Korea 2022, by age

http://www.statista.com/statistics/984795/south-korea-time-used-for-mobile-internet-weekdays-by-age


Social media
CHAPTER 04



Description: The social media penetration rate in South Korea was forecast to continuously increase between 2024 and 2028 by in total 2.4 (+2.65 percent). After the ninth consecutive increasing year, the penetration rate is estimated to reach 93.11 and therefore a 
new peak in 2028. Notably, the social media penetration rate of was continuously increasing over the past years. Read more
Note(s): South Korea; 2019 to 2028
Source(s):  Digital Market Insights 
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Social media penetration rate in South Korea from 2019 to 2028
Social media user penetration rate South Korea 2019-2028

http://www.statista.com/statistics/553683/mobile-messaging-user-reach-south-korea


Description: According to a survey conducted in the second and third quarter of 2022, over 85 percent of South Koreans reported to use KakaoTalk. KakaoTalk is a messaging app developed in South Korea and owned by Kakao Corporation. Read more
Note(s): South Korea; Q3 2022; 16-64 years; *Messenger/VOIP Read more
Source(s): GWI; Meltwater; We Are Social 
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Penetration of leading social networks in South Korea as of 3rd quarter 
2022
Social network penetration South Korea Q3 2022

http://www.statista.com/statistics/284473/south-korea-social-network-penetration
http://www.statista.com/statistics/284473/south-korea-social-network-penetration
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