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Overview
CHAPTER 01



Description: In 2022, social media advertising spending in Europe stood at 10.9 billion euros, growing with 7 percent year-on-year. The United Kingdom is by far the market with highest social ad spend in Europe, followed by Germany and France. Read more
Note(s): Europe; 2016 to 2022; * Historical market size restated based on 2022 constant exchange rates and historical growth rates. In 2021, Estonia, Latvia, and Lithuania were added. Their combined digital advertising revenue stood at 339 million [...] Read more
Source(s): IAB Europe 
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Social media advertising spending in Europe from 2016 to 2022 (in billion 
euros)
Social media ad spend in Europe 2016-2022

http://www.statista.com/statistics/899269/ad-spend-social-vs-other-display
http://www.statista.com/statistics/899269/ad-spend-social-vs-other-display


Description: In 2020 - the first year of the COVID-19 pandemic - social media advertising spending in Europe grew 16 percent over the values reported a year earlier. In 2021, the growth rate increased to 42.2 percent. In 2022, the same growth rate dropped down to 
seven percent. Read more
Note(s): 2017 to 2022
Source(s): IAB Europe 
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Change in social media advertising spending in Europe from 2017 to 2022
Social media ad spend growth in Europe 2017-2022

http://www.statista.com/statistics/1252603/change-social-media-ad-spend-europe


Description: In 2022, the United Kingdom (UK) was forecast to see the highest social media advertising revenue out of all European markets. With approximately 12 billion U.S. dollars in revenue, the UK was projected to report higher figures than its five closest 
competitors combined. Read more
Note(s): Austria, Belgium, Denmark, Finland, France, Germany, Ireland, Italy, Netherlands, Norway, Portugal, Spain, Sweden, Switzerland, United Kingdom
Source(s):  Digital Market Insights 
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Social media advertising spending in selected countries in Europe in 2022 
(in million U.S. dollars)
Digital Market Outlook: social media advertising spending in European countries 2022

http://www.statista.com/statistics/461963/social-media-advertising-revenue-countries-digital-market-outlook-europe


Description: In 2022, video ads on social media in Europe attracted an investment of 10.8 billion euros, up from 9.3 billion a year earlier. Non-video ads (e.g. static display) garnered 10.9 billion euros. Read more
Note(s): Europe; 2019 to 2022
Source(s): IAB Europe 
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Social media advertising spending in Europe from 2019 to 2022, by format 
(in billion euros)
Social media ad spend in Europe 2019-2022, by format

http://www.statista.com/statistics/1270847/social-ad-spend-format-europe


Description: In the United Kingdom, a social media specialist earned on average 5,740 British pounds per month as of January 2023. In 2022, UK organizations reported the highest social media advertising spending in Europe. The spending amounted to 8.26 billion 
U.S. dollars. Read more
Note(s): Europe
Source(s): salaryexplorer.com 

Country (currency) Amount

Belgium (in euros) 5980

Denmark (in Danish kronor) 39100

Finland (in euros) 4270

France (in euros) 3920

Germany (in euros) 3630

Italy (in euros) 3580

Ireland (in euros) 3330

Luxembourg (in euros) 4630

Netherlands (in euros) 4900

Norway (in Norwegian kroner) 47700

Poland (in Polish zloty) 6800

Portugal (in euros) 2620

Russia (in Russian rubles) 100000

Spain (in euros) 2710
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Average monthly salary of a social media specialist in selected countries in 
Europe as of January 2023
Salaries of social media marketers in Europe 2023

http://www.statista.com/statistics/1287672/salary-social-media-marketer-europe


Description: The number of social media users in Europe was forecast to continuously increase between 2024 and 2028 by in total 68.6 million users (+10.07 percent). After the ninth consecutive increasing year, the social media user base is estimated to reach 750.12 
million users and therefore a new peak in 2028. Notably, the number of social media users of was continuously increasing over the past years. Read more
Note(s): Europe; 2019 to 2028; all values are estimates
Source(s):  
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Number of social media users in Europe from 2019 to 2028 (in millions)
Social media users in Europe 2019-2028

http://www.statista.com/statistics/1143875/social-media-users-in-europe


Description: According to a study conducted in the third quarter of 2022, internet users in Romania spent an average of two and a half hours accessing social media platforms across all of their devices. Overall, users in Russia spent around two hours and 15 minutes 
on social media every day, whilst users in Poland spent just over two hours on online networks. Individuals in Belgium and Austria spent an average of one and a half hours on social media platforms daily as of the third quarter of 2022. Read more
Note(s): Europe; Q3 2022; 16-64 years; internet users
Source(s): DataReportal; GWI; Meltwater; We Are Social 
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Average daily social media use via any device in selected European 
countries during the 3rd quarter of 2022 (hours.minutes)
Average daily social media use in selected European countries 2022

http://www.statista.com/statistics/719966/average-daily-social-media-use-in-selected-european-countries


United Kingdom
CHAPTER 02



Description: During an early 2023 survey among marketing leaders from for-profit companies in the United Kingdom, respondents reported that, on average, their companies spent 48.7 percent of their marketing budget on digital marketing activities in 2023. In 2022, 
the respective share was roughly 51 percent. Read more
Note(s): United Kingdom; January 10 to February 1, 2023; 143*; marketing leaders from for-profit companies; * Sample size provided refers only to the 2023 survey. Figures preceding 2023 were retrieved from earlier publications. Read more
Source(s): The CMO Survey 
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Distribution of marketing budgets in the United Kingdom in 2022 and 2023, 
by platform
Marketing budgets in the UK 2022-2023, by platform

http://www.statista.com/statistics/1378297/marketing-budgets-uk-platform
http://www.statista.com/statistics/1378297/marketing-budgets-uk-platform


Description: During a January 2022 survey carried out among marketing leaders from the United Kingdom (UK), it was found that digital marketing spending in for-profit companies was expected to increase by 28.29 percent for the following 12 months, as compared 
to the full year prior. Read more
Note(s): United Kingdom; January 10 to February 1, 2023; 143 respondents; mean values / among marketing leaders from for-profit companies
Source(s): The CMO Survey 
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Change in marketing spending in for-profit companies in the United 
Kingdom (UK) in 2023, by type
Marketing expenditure growth in the UK 2023, by type

http://www.statista.com/statistics/1230829/change-marketing-spending-uk


Description: The ad spending in the 'Social Media Advertising' segment of the digital advertising market in the United Kingdom was forecast to continuously increase between 2023 and 2028 by in total 1.1 billion U.S. dollars (+11.27 percent). After the ninth consecutive 
increasing year, the indicator is estimated to reach 10.85 billion U.S. dollars and therefore a new peak in 2028. Notably, the ad spending of the 'Social Media Advertising' segment of the digital advertising market was continuously [...] Read more
Note(s): United Kingdom; 2019 to 2028
Source(s):  Digital Market Insights 
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Revenue of the social media advertising market in the United Kingdom 
from 2019 to 2028 (in billion U.S. dollars)
Revenue of the social media advertising industry in the UK 2019-2028

http://www.statista.com/statistics/461858/social-media-advertising-revenue-digital-market-outlook-uk


Description: During a survey held in early 2023, it was found that at that point in time UK marketers spent approximately 15 percent of their marketing budgets on social media; this value was expected to increase to 26 percent in the coming five years. Read more
Note(s): United Kingdom; January 10 to February 1, 2023; 143 respondents; mean values / among marketing leaders from for-profit companies
Source(s): The CMO Survey 
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Share of social in marketing budgets in the United Kingdom (UK) as of 
February 2023
Share of social in marketing budgets in the UK 2023

http://www.statista.com/statistics/521154/social-media-marketing-budget-uk


Description: The ad spending growthin the 'Social Media Advertising' segment of the digital advertising market in the United Kingdom was forecast to continuously decrease between 2023 and 2028 by in total 6.4 percentage points. After the fifth consecutive 
decreasing year, the indicator is estimated to reach 1.49 percent and therefore a new minimum in 2028. Read more
Note(s): United Kingdom; 2019 to 2028
Source(s):  Digital Market Insights 
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Revenue growth of social media advertising in the United Kingdom from 
2019 to 2028
Revenue growth of social media advertising in the UK 2019-2028

http://www.statista.com/statistics/461865/social-media-advertising-revenue-growth-digital-market-outlook-uk


Description: During an early 2023 survey carried out among among people who run their own business or side hustle in the United Kingdom, nine percent stated they used TikTok as primary social media platforms used by small businesses for sales generation. 
Facebook ranked first, named by 30 percent of respondents. Read more
Note(s): United Kingdom; December 30, 2022 to January 5, 2023; 500 respondents; among people who run their own business or side hustle
Source(s): BT; Opinium 
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Primary social media platforms used by small businesses for sales 
generation in the United Kingdom as of January 2023
Social media used by small business in the UK 2023

http://www.statista.com/statistics/1405179/social-media-used-by-small-businesses-uk


Description: According to the global survey conducted in the third quarter of 2022, around 36 percent of internet users in the United Kingdom reported discovering new brands via search engines. Approximately 34.5 percent of the respondents came upon new 
brands via ads on TV. Meanwhile, roughly one-third of the respondents found new brands through word-of-mouth recommendations from friends or family. Read more
Note(s): United Kingdom; Q3 2022; 16-64 years; among internet users
Source(s): DataReportal; GWI; Meltwater; We Are Social 
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Most common sources of new brand, product, and service discovery 
among internet users in the United Kingdom as of 3rd quarter 2022
Main channels of new brand discovery in the UK Q3 2022

http://www.statista.com/statistics/1371228/main-channels-of-new-brand-discovery-uk


Germany
CHAPTER 03



Description: In 2021, display (banner and video) advertising attracted the highest investment among various digital marketing types in Germany, with 6.6 billion euros. Search engine marketing ranked second, with 5.3 billion. The five types of marketing presented in 
the data set together attracted over 15 billion euros. Read more
Note(s): Germany; 2021; * Banner and video. Read more
Source(s): Deutsche Post;  Q 
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Digital marketing spending in Germany in 2021, by type (in billion euros)
Digital marketing spend in Germany 2021, by type

http://www.statista.com/statistics/1358085/digital-marketing-spending-germany
http://www.statista.com/statistics/1358085/digital-marketing-spending-germany
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