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Browse through any social-media feed, and before long a cute video will appear. The supply of these (21) clips,

short parts of videos, is huge. On one social media platform there are 65 million videos tagged(W5 ¥5%%) #cute. The demand is

more (22) : those videos have been viewed more than 625 billion times.
21. A.live B. casual C. adorable D. interactive
22. A. substantial B. urgent C. reasonable D. practical

(2025 ¥4 O —8E)

Manufacturing is a one-way business. Raw materials go into a factory and finished products come out. Once those goods are

21, producers usually wash their hands of them. Certainly they do not worry that most of the products are eventually
burnt or buried in landfill, which 22 the planet. In only 50 years, the world’s consumption of raw materials has nearly
become four times as big, to more than 100 billion tons, but only less than 9% of this is reused, resultingina 23  of
materials.

21. A. accepted B. designed C. sold D. stored

22. A. rules B. saves C. heals D. pollutes

23. A. analysis B. availability C. waste D. variety
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Rovelli also emphasizes that learning should never be limited by rules or expectations. Instead, it should be a creative,
33 journey. He encourages readers to ask big questions, follow their interests, and take time to reflect on what they

learn. By doing so, he believes we can 34 a deeper understanding of ourselves and the world around us.

In There Are Places in the World Where Rules Are Less Important Than Kindness, Rovelli offers a heartfelt reminder that

learning isn’t just about facts or 35 — it’s about curiosity, wonder, and the joy of discovering new possibilities.
33. A. short B. affordable C. safe D. personal
34. A. unlock B. complicate C. complement D. expose

35. A. motivations B. interests C. results D. questions



(2025 B T=—H)

Some countries try to motivate doctors to work in rural areas, offering slightly higher salaries or other benefits to those

willing to 33 outside cities. They may also reward hospitals based on effectiveness in helping patients,
34 paying hospitals based on the number of procedures they perform. This could reduce costs for patients.

33. A. relax B. practice C. specialize D. volunteer

34. A. as opposed to B. as well as C. regardless of D. prior to
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Effective monitoring of endangered species is key to their survival. Studying the 21 , range, and habits of wild
animals is essential to ensure their habitat remains free from development and illegal hunters. Traditional methods of
monitoring wild animals, especially large ones, include radio-tagging (JEZkHLFRrIc) . To do this, individual animals must at
first be captured so that collars canbe _ 22

They could effectively create a true picture of individual rhinos' activities without the use of any invasive ({2 A\ 1))
techniques. Consequently, the team were interested to know whether the trackers' knowledge could be effectively _ 29 a

computerized technique for monitoring animal movement.

If that is done repeatedly, conservationists can draw up a 32 of all, or at least a significant proportion of the
individuals within the population. After that, conservationists can use it to identify an animal and its movements by its
print.  ..........

21. A. flexibility B. diet C. movement D. behavior

(2025- B¥EE II—HB)



At times we all wish that we knew what other people were thinking. 21 | people's facial expressions, movements and
posture (%) can communicate a lot about what is going on in their minds. Understanding these messages hidden in people's

language can require a lot of skill, but Joe Navarro's book What EVERY BODY is Saying can help 22 that ability.

Small changes in body language can help you recognize if someone is 23 . Even when people don't lie directly, they
sometimes try to hide their feelings. Whether you are 24 with people in business or in your personal life, recognizing these

feelings can help you look out for their interests and your own.

According to Navarro, establishing a baseline for how a person behaves is important to avoid 25  their body
language. Most facial expressions and gestures can mean several different things, so 26 when people use certain
expressions. Recognizing this baseline can help you understand whether expressions and gestures indicate a(n) 27 to
something you said or not. For example, rubbing one's eyes may be a sign of 28  with a topic. But if the person has been

rubbing their eyes 29 , they might just be tired.

Proximity (#2111 ,2% 1) to other people is also part of body language. People stand closer to people they like or feel
comfortable with than to strangers or people they don't like. And posture also _ 34 . Sitting or standing up straight can

show that someone feels confident, while sitting with crossed arms indicates that they feel 35  or uncomfortable.

Body language can communicate a lot about people's thoughts and feelings, and thus, help you relate to them.

22. A. provide B. develop C. discover D. arouse

24. A. cooperating B. negotiating C. investigating D. interacting
25. A. misguiding B. misinterpreting C. mistrusting D. mismanaging
34. A. adjusts B. follows C. moves D. matters

2022 £ 1 AF%

Artificially sweetened diet drinks make no difference to weight gain and should not be seen as healthier than their
sugar-laden counterparts, according to a team of experts, A review of research evidence concludes there is nothing to support
claims that sugar free versions of popular soft drinks can help (41) obesity and related diseases such as Type 2 diabetes.
Industry sponsored studies reporting"favourable"associations between diet drinks and weight loss may be biased, it claims.

There have been concerns that diet drinks, known as artificially sweetened beverages (ASBs), might lead people to
consume more calories by(42) sweet flavour taste buds. The new study found that evidence (43) the
healthiness of ASBs was inconclusive with randomized controlled trials (RCTs) producing mixed results. Senor investigator
Professor Christopher Millett said: "A common perception, which may be influenced by industry marketing, is that because
‘diet’ drinks have no sugar, they must be healthier and aid weight loss when used as a(n)(44)for full sugar versions However,
we found no solid evidence to support this

The researchers pointed out that research supported by food or beverage companies was more likely to find no evidence of
links between sugary drink (45) and obesity than non-industry sponsored research. Similarly, ASB
industry-sponsored research was "more likely to report favourable results and (46) regarding ASB effects on weight
control”

In many cases. researchers had failed to disclose (47) of interest relating to links with the food industry. it was

claimed. Coauthor Dr Marin Carolina Borges said: “The lack of solid evidence on the health effects of ASBs and the potential



replacing sugary drinks with artificially sweetened (49)
weight , tap water is (50)
used to drinking sugary drinks, this will be loo hard a change to (51)
(52)

influence of bias from industry funded studies should be taken seriously when discussing whether ASBs are (48)

alternatives to SSBs ( sugar-sweetened beverages)."

Leading British nutritionist Professor Susan Jebb said despite the mixed evidence, there was no reason to believe that

the best drink to choose , for health and the environment , but far many people who are

opinion piece rather than a ( n )(53)

reduced sugar or sugar-free drinks should not be promoted or seen as part of a healthy diet seems unwarranted and likely to add

to public (55)

ER)

review of the evidence”.

did any harm She said , “For people seeking to manage their

. Artificially sweetened drinks are a step in the
direction to cut calories." Dietitian Professor Tom Sanders, was also critical of the research, calling it “an

He ( 54)

“The conclusion that

41. A. relieve B. oppose C. prevent D. bother
42. A. inserting B. stimulating C.enhancing D.securing
43. A. resulting from B. referring to C.depending on D. relating to
44. A. Substitute B.proposal C.suspect D.implication
45. A. Efficiency B.consumption C.distribution D.modernization
46. A. appointments B.instructions C.performances D.conclusions
47. A. threats B. matters C. conflicts D.appeals
48. A. adequate B.essential C.available D. deliberate
49. A initiatives B.alternatives C.objectives D.representatives
50. A. without question B. beyond description

C. around the corner D. in consequence
51. A. settle B. route C. mend D. make
52. A. wrong B. right C. proper D. opposite
53. A. democratic B. automatic C. systematic D. dramatic
54. A. transferred B. ranged C. accessed D. added
55. A. fascination B. ambition C.confusion D. Isolation

2021 £ 1 HEX

The misery of my bike commute in Calgary, Alberta,is the river valley hill. It's not particularly steep,but at about a mile
long,I rarely climbed up without arriving with sweat. Studies have shown the prospect of arriving at work sweaty is one of the
biggest (41)  to getting would-be bike commuters out of their cars. That's especially true in a city like Los
Angeles,where(42)  may face long routes , hills or hot streets with a lack of shade.

"Pedelec",or pedal electric-assisted bikes like the one I rode,can end that worry. They look and act like traditional
bicycles,but their motors make pedaling much easier when required. Sometimes called the most energy-efficient motorized
mode of transportation ever built, they're also incredibly green. The biggest barrier may be the outdated attitude that sees bikes
only as a recreational athletic opportunity rather than a practical (43)  option.

At a time when cities across North America are struggling to combat crippling traffic and reduce climate emissions,e-bikes
have the(44)  to ease the both problems. And yet ridership has yet to truly(45)  .About 152,000 e-bikes were sold last
year in the U.S.,a figure that would be more than 5 million if Americans used them at the same rate as western Europeans.

Many of the barriers to e-bike (46)

in North America are legislative. Patchwork rules treat e-bikes more like

mopeds than traditional pedal bikes in some jurisdictions,meaning they are(47) from bike lanes and from boarding public



transportation.

Few places on the continent,(48) , are better poised to break through barriers than California. Legislation was
approved last year to encourage e-bike use,by legally differentiating the cycles from mopeds. In an attempt to head off worries
about turbocharged machines flying down sidewalks and bike lanes at unsafe speeds,the law classifies bikes into different tiers
to (49)  lower-speed e-bikes,which top out at 20 mph,from faster-moving"speed pedelecs",which are restricted from
protected bike paths.

Amid these legislative (50)  , e-bikes have become more accessible to consumer. Finding them in bike shops isn't
as(51) __ as it once was,and their cost has fallen as the price of lithium-ion batteries has dropped.Today,a decent e-bike,while
still (52)  , is comparable in price to a high-end mountain bike. After years of (53) over mixing pedal and motor

power, cycling advocacy organizations also are finally throwing their support behind e-bikes. Dave Snyder, the executive

director of the California Bicycle Coalition, (54)

the state's new legislation based partly on the(55) that e-bikes

help out those who"just can't ride as far or as fast as they need to".

41.A.advantages

B.processes

C.barriers

D.complements

42. A.riders B.builders C.customers D.volunteers
42.A.production B. communication C.facilities D.transportation
43.A.routine B.potential C.temporary D.major
44.A. make of B.carry on C.bring up D.take off
45.A .adaptation B.adoption C.adjustment D.justification
46.A.proved B.alerted C.banned D.authorized
47.A.however B.unless C.meanwhile D.anyway
48.A. originate B.combine C.separate D.satisfy
49.A factors B.benefits C.limits D.damages
50.A.proper B.critical C.sensational D.difficult
51.A.expensive B.distinctive C.sensitive D.intensive
52.A.trouble B.concern C.power D.scale
53.A.favored B.folded C.referred D.gifted
54.A.appeal B.address C.amount D.advocate
qu'p;

(2025 FFZE—HD)

Carlo Rovelli’s book, There Are Places in the World Where Rules Are Less Important Than Kindness, offers a refreshing
perspective on learning, urging readers to pursue curiosity and exploration without worrying about practical outcomes. For
Rovelli, 21  isn’t just a means to an end — it’s a way of experiencing the world, asking meaningful questions, and
connecting with others.

The book celebrates the joy of learning for its own sake, reminding readers that knowledge doesn’t need to be tied to a
specific 22 to be valuable. In today’s fast-paced world, people often view education as atool for 23  — getting good
grades, securing a job, or achieving material goals. Rovelli 24 this mindset, showing that true learning is about much more
than these practical objectives. It’s about broadening your mind, exploring new ideas, and finding 25 in the process.

Rovelli draws on fascinating stories from science, history, and everyday life to make his point. 26, he reflects on the



revolutionary thinkers of the Renaissance (3£ 2 & 2} ) who dared to question the belief that Earth was the center of the
universe. These individuals weren’t 27 by profit or fame; they were motivated by pure curiosity and a desire to understand
the world. Their discoveries didn’t just change science —they 28  how people viewed their place in the universe. Rovelli
uses these examples to show that the act of learning itself canbe 29 | inspiring new ways of thinking and seeing the world.

Another key theme in the book is the connection between learning and wonder. Rovelli believes that curiosity is one of

humanity’s greatest 30 , and he invites readers to cultivate it by exploring topics that arouse their interest. Whether it’s
physics, art, philosophy, or even everyday experiences, the process of discovering something 31 can be deeply
rewarding. He argues that this sense of wonder is what makes learning worthwhile — not the 32 it might bring.

Rovelli also emphasizes that learning should never be limited by rules or expectations. Instead, it should be a creative,
33 journey. He encourages readers to ask big questions, follow their interests, and take time to reflect on what they
learn. By doing so, he believes we can 34 a deeper understanding of ourselves and the world around us.

In There Are Places in the World Where Rules Are Less Important Than Kindness, Rovelli offers a heartfelt reminder that

learning isn’t just about factsor 35  —it’s about curiosity, wonder, and the joy of discovering new possibilities.
21. A. kindness B. thinking C. learning D. practice
22. A. preference B. purpose C. problem D. condition
23. A. communication B. success C. cooperation D. survival
24. A. challenges B. maintain C. presents D. extends
25 A. meaning B. solution C. conflict D. distinction
26. A. What’s more B. For example C. As aresult D. On the contrary
27. A. rejected B. pursued C. observed D. driven
28. A. shifted B. revealed C. understood D. noticed
29. A. moderate B. appropriate C. expensive D. transformative
30. A. connections B. traditions C. strengths D. innovations
31. A. similar B. funny C. new D. dark
32. A. growth B. grades C. uncertainty D. wisdom
33. A. short B. affordable C. safe D. personal
34. A. unlock B. complicate C. complement D. expose
35. A. motivations B. interests C. results D. questions
(I

(2025 4T A —H)

Manufacturing is a one-way business. Raw materials go into a factory and finished products come out. Once those goods are
21 producers usually wash their hands of them. Certainly they do not worry that most of the products are eventually
burnt or buried in landfill, which 22 the planet. In only 50 years, the world’s consumption of raw materials has nearly
become four times as big, to more than 100 billion tons, but only less than 9% of this is reused, resultingina 23  of
materials.

Industry does talk about sustainability and recycling, but much of thatis 24 intended to improve brand images. Yet
even a company’s profitscan 25  being environmentally friendly. This is especially so in the case of “gigafactories”, so
called because their output of batteries for electric vehicles (EVs) is measured in gigawatt hours (GWh).

Every carmaking country wants gigafactories. Batteries are the costliest part of an EV, so making themis 26 . But
they contain materials that are pricey and can be hard to obtain. Supply chains are long and complicated, and buyers risk their
reputation 27 by their suppliers’ poor environmental and labour standards. 28  materials makes sense.

Being 29 , most gigafactories are designed with recycling in mind from the start. The result is a 30



production process. The idea is that once 31 reach the ends of their lives, they should go back to a factory,
where their components can be recovered and put into new batteries.

Gigafactories are not yet models of the circular economy, but they are laying the foundations. Northvolt, a battery-maker,
aims by 2030 to produce 150GWh of batteries — enough to power some 2 million EVs. By then, around half its raw materials
should come from recycling old batteries. Northvoltisnot 32 . Using renewable power and other measures, CATL —
the world’s biggest producer of EV batteries — thinks it should eventually be possible to reduce the carbon footprint of a battery
towards zero.

Could other industries do something similar? Fast fashion is widely knownasa(n) 33 business. It is estimated
that the recycling rate for little-worn clothing and footwear is just 13%. A big part of the reason is the use of mixed fibres, which
are hard to recycle. Clothing companies could, like gigafactories, re-engineer their processes to use fibres that are easier to handle.
Consumer electronics is anothersuch 34 that creates piles of waste, despite the fact that electronic circuits containing
precious materials such as gold and silver, and electric motors being made from rare earth metals. 35  could yet be

made in the urban mining of last year’s cellphones and yesterday’s blouses.

21. A. accepted B. designed C. sold D. stored

22. A. rules B. saves C. heals D. pollutes

23. A. analysis B. availability C. waste D. variety

24. A. green-washing B. cost-cutting C. risk-taking D. trend-setting

25. A.add to B. benefit from C. center around D. invest in

26. A. innovative B. affordable C. profitable D. inefficient

27. A. being defended B. being hurt C. being spread D. being overlooked

28. A. Reusing B. Restoring C. Replacing D. Recharging

29. A. big B. new C.rich D. rare

30. A. full B. primary C. domestic D. circular

31. A. batteries B. factories C. vehicles D. suppliers

32. A. alone B. easy C. safe D. fair

33. A. dynamic B. unsustainable C. inacceptable D. competitive

34. A. gigafactory B. business C. company D. manufacturer

35. A. Exceptions B. Complaints C. Discoveries D. Fortunes
7

(2025 FKTF—H#)

Health care is a necessity for everyone, but not everyone has equal access to it. People in rural communities in particular face
barriers to medical care that do not affect people in cities. This is true both in developed countries and in the developments and
nonprofit organizations are working to addressthe 21

One barrier to rural health care is 22 . Rural communities are 23 far from population centers, which
means most small towns do not have large hospitals, so rural people need to travel long distances to see doctors. Rural areas also
usually lack public transportation, which worsens the problem.

Even if there is a hospital in a rural community, doctors often prefer to live in larger cities, so finding 24  can be
challenging. Rural hospitals especially tend to lack specialists. Since each specialist only sees a small portion of the total number
of patients, many hospitals 25  that they do not have enough patients who need the specialist to employ one.
26, the patients who do need the specialist are forced to travel long distances or go without necessary treatment. In
addition, in many countries, people in rural areas are more likely to live in poverty and struggle to pay for health care than urban

residents.



A variety of developments may help 27  some of these problems. One significant one is telehealth—using
technology such as video conferences to allow patients to speak with doctorsin 28 . Using telehealth, doctors cannot run
tests or examine patients up close. The technology, 29 | can be useful for mental health care, follow-up appointments
after surgery and the monitoring of enduring health issues.

Sometimes if patients cannot travel to a clinic, the clinic will go to them. 30 health clinics are used in some

areas to reach people who have trouble going to see a doctor. These traveling health units are often 31 than

hospitals as well because they do not pay for as many facilities.

Small rural hospitals that lack financial resources sometimes consider 32 larger networks that have access to

better technology. These larger networks can also help rural hospitals bring on board new staff.

Some countries try to motivate doctors to work in rural areas, offering slightly higher salaries or other benefits to those

willing to 33 outside cities. They may also reward hospitals based on effectiveness in helping patients,
34 paying hospitals based on the number of procedures they perform. This could reduce costs for patients.
While the problem of rural healthcare is 35 , these initiatives may help provide necessary treatment for people

outside major cities.

21. A. affection B. medication C. inequality D. necessity

22. A. poverty B. environment C. administration D. transportation
23. A. by chance B. by definition C. by contrast D. by necessity
24. A. potential patients B. public service C. medical staff D. reputable experts
25. A. conclude B. predict C. demand D. propose

26. A. Subsequently B. However C. Meanwhile D. Consequently
27. A. sustain B. lessen C. detect D. indicate

28. A. depressed areas B. monitored centres C. other locations D. border regions
29. A. moreover B. otherwise C. therefore D. nevertheless
30. A. Modern B. Mobile C. Mechanical D. Multiple

31. A. cheaper B. less crowded C. fancier D. more endurable
32. A. transitioning to B. competing against C. partnering with D. investing in

33. A. relax B. practice C. specialize D. volunteer

34. A. as opposed to B. as well as C. regardless of D. prior to

35. A. solvable B. urgent C. critical D. complex
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(2025 E¥HRARFTX —B)

Browse through any social-media feed, and before long a cute video will appear. The supply of these (21) clips,

short parts of videos, is huge. On one social media platform there are 65 million videos tagged(W5 ¥5%%) #cute. The demand is

more (22) : those videos have been viewed more than 625 billion times.
21. A.live B. casual C. adorable D. interactive
22. A. substantial B. urgent C. reasonable D. practical

ZBR: 21.C 22.A

21.C: AIAERE. WIEHTC “a cute video will appear” LA J5 3 “those videos have been viewed more than 625 billion
times” 7] 0,3 BL {0 1) A2 ] 22 FOALAI A B “adorable” BN “RIZH)” fF A 1B, “live” BN “BIAHI” “casual” BN “Ff
B “interactive” BN “H.B)I)? AT AL AT 2 A B AR BT PLiE C.

22. A: AJNERB. H T The supply of these (21) clips, short parts of videos, is huge. & T#J “those videos have
been viewed more than 625 billion times” B &1, %J 0] Z AN 75 K& BRI . “substantial” B A <K=, W) 5518
B3, “urgent” FN “E 2, “reasonable” FON “HEEN”,“practical” BN “SEFRI IIAFTE T K ERIX —IEE A DA%
A,

(2025- L¥gHL O —#8E)

Manufacturing is a one-way business. Raw materials go into a factory and finished products come out. Once those goods are

21 , producers usually wash their hands of them. Certainly they do not worry that most of the products are eventually

burnt or buried in landfill, which 22 the planet. In only 50 years, the world’s consumption of raw materials has nearly
become four times as big, to more than 100 billion tons, but only less than 9% of this is reused, resultingina 23  of
materials.

21. A. accepted B. designed C. sold D. stored

22. A. rules B. saves C. heals D. pollutes

23. A. analysis B. availability C. waste D. variety

[%%]21.C 22.D 23.C
[ S8 Y AR — R U o S8 FEHE T il b A 1 JEUR R R, AT Rk, RS DA S 2 1) AER IR 5 A iR

w2 2 T A AT Chn bRt R i B k) 78 AT RESE M 75 T TG 1Bk R AT BB (R R T

[21 iEfE]
HRBRE. B 500 . A — BiXSp B L A 7 @8 E A X EA 16155, A. accepted $52,B. designed
#it,C. sold #4#,D. stored fifi f%. HHE K producers usually wash their hands of them.” 7] %01, i it — B A 7= & A F
5. Wik C.

[22 @A)
FRERRB. 5B ST AR AT A RN 200, R K 22 5= 5 e 4 2 W A8 be sl L, AT 5 etk . AL
rules 46, 3L, B. saves 1544,C. heals 6 %,D. pollutes ¥5 4. H4E 75 Hif‘most of the products are eventually burnt or buried in
landfill,” P A, 7 ft B8 o8 B SR 2o 5 et R . ik D

[23 Bf#E]



FRBRB . 5841010 ST AR CEUY 50 4F [FIN [a) BL, A 3R A RL I #E & O 4200 18 8 JEOR (1 DU %, k2 100 12
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Rovelli also emphasizes that learning should never be limited by rules or expectations. Instead, it should be a creative,
33 journey. He encourages readers to ask big questions, follow their interests, and take time to reflect on what they

learn. By doing so, he believes we can 34 a deeper understanding of ourselves and the world around us.

In There Are Places in the World Where Rules Are Less Important Than Kindness, Rovelli offers a heartfelt reminder that

learning isn’t just about factsor 35  — it’s about curiosity, wonder, and the joy of discovering new possibilities.
33. A. short B. affordable C. safe D. personal

34. A. unlock B. complicate C. complement D. expose

35. A. motivations B. interests C. results D. questions

[4%]1 33.D 34. A 35.C
[ B AU . FEANH T Carlo Rovelli BHH58RE 7 AETh A 2% 2] 1 8 20, SR FIHR B SR 5 R 7% .
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#J,C. safe % 4= #],D. personal I~ A\ ). R I 3C“Rovelli also emphasizes that learning should never be limited by rules or
expectations.” Fl1 N 3 “He encourages readers to ask big questions, follow their interests, and take time to reflect on what they
learn. By doing so, he believes we can 14 a deeper understanding of ourselves and the world around us.” ] 1, %% > 7k
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