
DIGITAL & TRENDS

Online food delivery in Latin 
America



Table of Contents

1

01 Market overview

04Online food delivery users worldwide 2023-2027, by region

05Share of online food and meal delivery deals 2022, by region

06Food delivery startup layoffs worldwide 2021-2023, by company

07Online food delivery revenue in Latin America 2017-2027, by segment

08Online food delivery market share in Latin America 2023, by country

02 Internet & app adoption

10Mobile internet users in Latin America 2021-2025

11Number of mobile internet users in Latin America 2022, by country

12Downloads of leading food delivery apps in Latin America 2020-2022

13Rappi app downloads in Latin America 2022, by country and operating system

14Uber Eats app downloads in Latin America 2022, by country

03 Companies

16Most funded Latin American online food delivery companies 2022

17Most funded Latin American online supermarkets 2022

18Funds raised by iFood 2011-2022, by stage

19Rappi's valuation 2018-2023

20Key figures on the startup Rappi 2023

21Key figures on delivery company PedidosYa 2023

22Key figures on delivery startup Yummy 2022

04 Brazil

24Online food delivery users in Brazil 2017-2027, by segment

25Penetration rate of food delivery apps in Brazil 2017-2023

26Main apps to order food online in Brazil 2023

27Key figures on food delivery app iFood in Brazil 2023

28Monthly number of iFood orders in Brazil 2018-2022

29Key figures on food delivery app AiQFome in Brazil 2022

05 Mexico

31Online food delivery users in Mexico 2017-2027, by segment

32Share of mobile users with delivery apps installed in Mexico 2021-2023

33Online food delivery bookings by brand in Mexico 2023

34Uber Eats vs. Rappi key figures in Mexico 2023

35Recurring and first-time online food delivery buyers in Mexico 2022

06 Colombia

37Online food delivery users in Colombia 2017-2027, by segment

38Food delivery and restaurant consumption attitudes in Colombia 2023

39Main food delivery platforms in Colombia 2022, by market share



Table of Contents

2

40Most downloaded food delivery apps in Colombia 2022



Market overview
CHAPTER 01



Description: In 2023, approximately 2.7 billion individuals globally engaged in food delivery services. Due mainly to the high population level, the Asia Pacific region remains, by far, the largest user region, accounting for 60 percent of all users worldwide. Forecasts 
indicate a nearly 33 percent increase in APAC users by 2027. By that year, the European and American markets are forecast to experience similar growth, while the number of food delivery users in Africa would grow by 67 percent. Read more
Note(s): Worldwide; estimates
Source(s):  Digital Market Insights 
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Number of users of the online food delivery market worldwide in 2023 
and 2027, by region (in millions)
Online food delivery users worldwide 2023-2027, by region

http://www.statista.com/statistics/1358171/online-food-delivery-users-by-region-worldwide


Description: In the third quarter of 2022, Asia made up 44 percent of the deals completed in online food and meal delivery worldwide. United States ranked second, with almost a third (31 percent) of the deals. For its part, Europe accounted for 17 percent of the deals 
financing companies in the sector, while Latin America and Africa each contributed a mere two percent of the total. Read more
Note(s): Worldwide; Q3 2022
Source(s): CB Insights 
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Distribution of online food and meal delivery deals as of 3rd quarter 2022, 
by region
Share of online food and meal delivery deals 2022, by region

http://www.statista.com/statistics/1341202/regional-distribution-online-food-delivery-deals


Description: Following the return to "normalcy" after the COVID-19 pandemic, online food delivery services face lower demand and stiff competition in the global market. Since January 2021, several startups in the sector have announced layoffs. By May 2023, German 
food delivery company Flink racked up over 8,000 terminations, nearly all taking place in April 2023. For its part, Getir cut some 2,600 jobs as of August 2023. Read more
Note(s): Worldwide; September 2021 to September 2023; * Date of each layoff round, by company: - Gopuff: (Jan 26, 2022) - (Mar 29, 2022) - (Jul 12, 2022) - (Oct 19, 2022) - (Mar 9, 2023) - Gorillas: (May 24, 2022) - (Jul 3, 2022). - Getir: (Feb 2, 2023) - [...] Read more
Source(s): Layoffs.fyi 
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Number of food delivery startup employees laid off worldwide between 
September 2021 and September 2023, by company
Food delivery startup layoffs worldwide 2021-2023, by company

http://www.statista.com/statistics/1325085/food-delivery-startups-layoffs
http://www.statista.com/statistics/1325085/food-delivery-startups-layoffs


Description: The meal delivery segment in Latin America is projected to exceed 39 billion U.S. dollars in revenue by 2027, with grocery delivery expected to reach around 18 billion dollars by the same year. An overview of all Market Insights can be found here. Read 
more
Note(s): LAC; 2017 to 2027; estimates
Source(s):  Digital Market Insights 
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Revenue for the online food delivery market in Latin America from 2017 to 
2027, by segment (in billion U.S. dollars)
Online food delivery revenue in Latin America 2017-2027, by segment

http://www.statista.com/statistics/1135315/online-food-delivery-revenue-segment-latin-america
http://www.statista.com/statistics/1135315/online-food-delivery-revenue-segment-latin-america


Description: Brazil alone was estimated to account for almost half (49 percent) of the online food delivery market in Latin America in 2023. It was followed by Mexico and Argentina, with approximately 21.8 percent and 6.7 percent, respectively. Read more
Note(s): August 2023; estimates; excludes Venezuela
Source(s):  Digital Market Insights 
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Distribution of the online food delivery market in Latin America in 2023, by 
country
Online food delivery market share in Latin America 2023, by country

http://www.statista.com/statistics/1135261/online-food-delivery-country-latin-america


Internet & app adoption
CHAPTER 02



Description: In 2021, there were estimated 384 million mobile internet users in Latin America in 2022. The number is expected to increase to 440 million by 2025. Meanwhile, smartphone penetration rate is projected to increase to 73 percent in 2025. Read more
Note(s): 2023; * Forecast. An exponential development of the values was assumed to estimate the annual values between 2021 and 2025, which were provided by the source. Figures have been rounded. Read more
Source(s): GSMA ; GSMA Intelligence;  
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Number of mobile internet users in Latin America from 2021 to 2025 (in 
millions)
Mobile internet users in Latin America 2021-2025

http://www.statista.com/statistics/437373/number-of-mobile-internet-users-in-latam
http://www.statista.com/statistics/437373/number-of-mobile-internet-users-in-latam


Description: As of the third quarter of 2022, Brazil was home to more than 176.5 million cellular and or WiFi mobile internet users. Meanwhile, more than 96.4 million people accessed the internet via mobile devices in Mexico, whereas this number was over 37 million 
in Argentina and Colombia. Mobile devices were responsible for the largest shares of the web traffic in most of the countries in Latin America and the Caribbean. Read more
Note(s): Q3 2022; cellular and or WiFi mobile internet users
Source(s): DataReportal; Kepios; Meltwater; We Are Social 
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Number of mobile internet users in selected countries in Latin America as 
of 3rd quarter 2022 (in millions)
Number of mobile internet users in Latin America 2022, by country

http://www.statista.com/statistics/246994/mobile-only-internet-users-in-latin-america


Description: In recent years, Rappi has become the go-to app for Latin Americans looking to order food online. Expanding its services throughout the region, in 2022, the Colombian unicorn would compete head-to-head with iFood (leader in Brazil). Meanwhile, U.S. 
giant Uber Eats has exited several Latin American markets since 2020, while Chinese platform DiDi Food, on the other hand, has gained traction. Read more
Note(s): January 2020 to December 2022; all devices and app stores in eight Latin American countries*; * Argentina, Brazil, Chile, Colombia, Dominican Republic, Ecuador, Mexico, and Peru.  Figures were calculated by  based on the data [...] Read more
Source(s): AppMagic;  
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Number of downloads of leading food delivery apps in Latin America from 
January 2020 to December 2022
Downloads of leading food delivery apps in Latin America 2020-2022

http://www.statista.com/statistics/1244450/latin-america-food-delivery-app-downloads
http://www.statista.com/statistics/1244450/latin-america-food-delivery-app-downloads


Description: As of December 2022, Mexico had the highest penetration of the Rappi app in Latin America. Up to that date, the on-demand delivery app had accumulated over 33 million downloads in Mexico. Brazil followed second on the list, with approximately 29.6 
million downloads. Most users in the region access Rappi through Android operating systems. Rappi, headquartered in Colombia, is one of Latin America's unicorn companies. Read more
Note(s): LAC; January 1, 2015 to December 2022
Source(s): AppMagic 
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Number of downloads of Rappi app in selected Latin American countries 
as of December 2022, by operating system (in 1,000s)
Rappi app downloads in Latin America 2022, by country and operating system

http://www.statista.com/statistics/1236243/rappi-downloads-latin-american-countries


Description: As of July 2022, Brazil had the highest number of app downloads of Uber Eats in Latin America. Up to that date, the on-demand delivery app had accumulated more than 39 million downloads in the South American country. Mexico followed, with more 
than 29 million downloads. However, the U.S. company has been losing dominance in the region, withdrawing its offer from Uruguay, Argentina, and Colombia throughout 2020, and most recently, in 2022, from no less than Brazil. Read more
Note(s): LAC; January 1, 2015 to July 15, 2021
Source(s): AppMagic 
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Number of downloads of Uber Eats app in selected Latin American 
countries as of July 2022 (in millions)
Uber Eats app downloads in Latin America 2022, by country

http://www.statista.com/statistics/1244265/uber-eats-downloads-latin-american-countries


Companies
CHAPTER 03



Description: As of December 2022, investments raised by Colombia-based on-demand delivery service Rappi amounted to about 2.3 billion U.S. dollars. In addition to the one billion dollar investment received by SoftBank in 2019, the unicorn has since raised a total of 
950 million dollars. For its part, Brazilian competitor iFood had obtained almost 2.1 billion dollars in funding by that date, more than half raised from a Secondary Market round in August 2022. Launched in early 2020 amid the pandemic, [...] Read more
Note(s): as of December 2022; active companies from the region offering online food and restaurant delivery services; * Acquired by Delivery Hero in June 2014. ** Founded by Venezuelan Vicente Zavarce, based in San Francisco, California. *** [...] Read more
Source(s): CrunchBase 
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Most funded online food delivery companies in Latin America as of 
December 2022 (in million U.S. dollars)
Most funded Latin American online food delivery companies 2022

http://www.statista.com/statistics/1134061/most-funded-online-food-delivery-companies-latin-america
http://www.statista.com/statistics/1134061/most-funded-online-food-delivery-companies-latin-america


Description: As of December 2022, Jüsto - Mexico's first delivery-only grocery store - was the most funded online supermarket with headquarters in Latin America, having attracted investments of approximately 244 million U.S. dollars. Second ranked was Brazilian-
based Shopper, which after raising more than 60 million in a Series C round in December of 2021, amounted to about 107 million dollars. Read more
Note(s): as of December 2022; active companies with headquarters in the region; * Acquired by Americanas in 2021. ** Acquired by Uber in 2019. Date of release was not provided by the source, the publication date is the date of access. Figures [...] Read more
Source(s): CrunchBase 
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Most funded online grocery delivery stores in Latin America as of 
December 2022 (in million U.S. dollars)
Most funded Latin American online supermarkets 2022

http://www.statista.com/statistics/1134564/most-funded-online-grocery-delivery-latin-america
http://www.statista.com/statistics/1134564/most-funded-online-grocery-delivery-latin-america


Description: As of August 2020, iFood - a Brazilian food delivery startup - received nearly 592 million U.S. dollars from venture capital investors. The highest fundraising value was reached in the Series G stage, when the company collected 500 million dollars. Fast 
forward to August 2022, Prosus acquired a 33 percent stake in iFood from Just Eat for 1.8 billion dollars. Read more
Note(s): Brazil; 2011 to 2022
Source(s): Dealroom.co 
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Value of venture capital investments received by the Brazilian startup 
iFood between 2011 and 2022, by stage (in million U.S. dollars)
Funds raised by iFood 2011-2022, by stage

http://www.statista.com/statistics/1174221/ifood-venture-capital-investment-stage-brazil


Description: As of the end of 2023, Rappi's market value held steady at 5.2 billion U.S. dollars, maintaining the evaluation it received in July 2021. That is a 420 percent increase from its valuation in September 2018, when it reached 'unicorn' status after being valued at 
one billion dollars. Rappi, one of Colombia's most successful startups, is the company behind the homonymous app. Read more
Note(s): September 2018 to July 2021; * Figures prior July 2021 were retrieved from previous press releases. Release date is that of last access. Read more
Source(s): Dealroom.co; Rappi 
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Rappi's market value from 2018 to 2023 (in billion U.S. dollars)
Rappi's valuation 2018-2023

http://www.statista.com/statistics/1025427/rappi-market-capitalization-value
http://www.statista.com/statistics/1025427/rappi-market-capitalization-value


Description: In 2023, Colombian on-demand delivery service Rappi was present in nine Latin American countries: Argentina, Brazil, Chile, Colombia, Costa Rica, Ecuador, Mexico, Peru, and Uruguay. While about 500,000 businesses have partnered with the platform 
since its launch in 2015, its app has recorded roughly 150 million downloads. Rappi is the best-funded Latin American online food delivery company, raising some 2.3 billion U.S. dollars as of that year. Read more
Note(s): LAC; as of September 2023; * Data was retrieved from Crunchbase . Read more
Source(s): CrunchBase; Rappi 

Indicator Value

Launch year* 2015

Total funds raised (in billion U.S. dollars)* 2.3

Number of funding rounds* 15

Number of countries of operation 9

Number of cities of operation 400

Number of users (in millions) 30

Number of app downloads (in millions) 150

Number of affiliated businesses 500000

Small and medium-sized enterprises (in percent) 60

Number of delivery drivers 350000
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Key figures on Colombian on-demand delivery startup Rappi in Latin 
America as of 2023
Key figures on the startup Rappi 2023

http://www.statista.com/statistics/1173111/startup-rappi-latin-america
http://www.statista.com/statistics/1173111/startup-rappi-latin-america
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