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ABSTRACT

Now,the rapid development of the global Internet economy has resolutely entered an era of
rapid development of the network economy, and the Internet has then resolutely spread all over the
world. With the entry of the mobile Internet, people's work and life have undergone great changes.
With the revolution and innovation of business model, e-commerce has developed rapidly with the
rapid development of Internet. Mobile Internet, with its unique technical advantages and cohesive
ideas, attracts people to see a large number of traditional Internet enterprises to join and change
their original traditional business model, and then successfully carry out the production and sales of
e-commerce network. In such a market environment and under such opportunities, the three nut

squirrels become the first row and model of nut food market.

In order to better achieve the following main research objectives: first, through the analysis of
the company, the advantages and disadvantages of the company in the process of food marketing
development, and put forward the corresponding food marketing development ideas and strategies,
to promote the three squirrels marketing career sustainable and healthy development; Second, to
have an in-depth understanding of the current development environment of China's food
e-commerce service industry; Thirdly, I have a clear and thorough understanding of the reasons
why the company can stand out among the leaders of many food e-commerce companies. Fourthly,
the following research can not only point out the success of the three squirrels, but also provide
references and Suggestions for the development strategies of food marketing of other three squirrel

enterprises.

Through the analysis of the market environment of the three squirrels and the development
status of the three squirrels, through the analysis of the marketing mode of the three squirrels, the
problems of the three squirrels are summarized and some personal opinions and opinions are put
forward for the three squirrels. It also provides targeted solutions and solutions to some potential

problems and Suggestions found in the sales process, which provides a reference for the further
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marketing development planning of the three squirrels company and provides experience for other
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enterprises.
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