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CHAPTER 01

Overview




Global Frogrammatic advertising spending from 2017 to 2026 (in billion
U.S. dollars)

Programmatic ad spend worldwide 2017-2026

Spending in billion U.S. dollars

2017 2018 2019 2020 2021 2022* 2023* 2024* 2025* 2026*
4I Description: According to the latest estimates, programmatically sold advertising was worth 418 billion U.S. dollars in 2021. This figure is expected to reach 725 billion by 2026. Read more i r
Note(s): Worldwide; 2017 to 2021; * Forecast. Read more J

Source(s):


http://www.statista.com/statistics/275806/programmatic-spending-worldwide
http://www.statista.com/statistics/275806/programmatic-spending-worldwide

ggggge in programmatic advertising spending worldwide from 2018 to

Programmatic ad spend growth worldwide 2018-2026
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5 I Description: In 2021, global programmatic advertising spending grew by 28 percent on the figures reported for 2020. In dollar values, it would signify an increase from 329 to 418 billion U.S. dollars. Read more r
Note(s): Worldwide; 2017 to 2021; * Forecast. Read more J
Source(s):


http://www.statista.com/statistics/1226080/change-programmatic-ad-spend-worldwide
http://www.statista.com/statistics/1226080/change-programmatic-ad-spend-worldwide

|

Leading programmatic advertising markets worldwide in 2021, by

spending (in billion U.S. dollars)

Largest programmatic markets worldwide 2021

United States
China

United Kingdom
Japan
Germany
Canada
Australia
France

South Korea
Italy

Brazil

Russia

Spain
Netherlands
Mexico

Description: In 2021, the United States was the largest programmatic advertising market worldwide, with a spending estimated at 167 billion U.S. dollars, followed by China and the United Kingdom, with 109.5 billion and 24 billion, respectively. Read more

Note(s): Worldwide; 2021
Source(s):
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http://www.statista.com/statistics/676585/programmatic-ad-spend-countries

Programmatic advertising spending in the United States from 2017 to
2026 (in billion U.S. dollars)

Programmatic ad spending in the U.S. 2017-2026

Spending in billion U.S. dollars

2017 2018 2019 2020 2021 2022* 2023* 2024* 2025* 2026*
7 Description: In 2021, programmatic advertising spending in the United States stood at 167 billion U.S. dollars. On the global level, the expenditure amounted to 418 billion. Read more i '
I Note(s): United States; * Forecast. Read more Sta t I sta J

Source(s):


http://www.statista.com/statistics/411983/programmatic-spending-usa
http://www.statista.com/statistics/411983/programmatic-spending-usa

Change in programmatic advertising spending in the United States from
2018 to 2026

Programmatic ad spend growth in the U.S. 2018-2026
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8 I Description: In 2021, programmatic advertising spending in the United States increased by more than 23 percent on the figures reported for 2020. The global market values grew by 27 percent in the same period. Read more i r
Note(s): United States; * Forecast. Read more J

Source(s):


http://www.statista.com/statistics/418059/pogrammatic-spending-increase-by-channel-usa
http://www.statista.com/statistics/418059/pogrammatic-spending-increase-by-channel-usa

Change in programmatic advertising cost-per-mille (CPM) in the United
States in selected months between October 2021 and December 2022

Monthly programmatic ad CPM growth in the U.S. 2021-2022
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Month-on-month growth rate
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9 D iption: In D ber 2022, tic advertisi t-per-mille (CPM) in the United States d d by eight t d to th | ted in N ber 2022. In D ber 2021, th ti d by t ti i to th lue fi i '
I Ngi(érr{r?bleornzog1-m programmatic aavertising cost-per-milie In the Unite ates decrease Yy eight percent compared to the value reported in November n December e cost InCrease Yy two percent in comparison to the value from statlsta J
Note(s): United States; October 2021 to December 2022

Source(s): Adomik


http://www.statista.com/statistics/1296089/change-programmatic-ad-cpm-us

Change in programmatic ad impressions in the United States in selected
months between October 2021 and December 2022

Monthly programmatic ad impressions growth in the U.S. 2021-2022
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month growth rate
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L]
Description: In December 2022, the number of programmatic ad impressions in United States increased by three percent compared to the value reported in November 2022. In December 2021, the number grew by four percent in comparison to the value from Sta t I sta r
November 2021. J
Note(s): United States; October 2021 to December 2022

Source(s): Adomik


http://www.statista.com/statistics/1296093/change-programmatic-ad-impressions-usa
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Programmatic digital diS|iJIay advertising spending in the United States
illion U.S. dollars)

from 2018 to 2024 (in b

Programmatic display ad spending in the U.S. 2018-2024

Spending in billion U.S. dollars

2018 2019 2020 2021 2022* 2023* 2024*
12I Description: In 2022, advertisers in the United States were projected to spend more than 127 billion U.S. dollars on programmatic digital display advertising. By 2024, expenditures are expected to increase to over 168 billion U.S. dollars. Read more i r
Note(s): United States; 2018 to 2021; * Forecast. Read more J

Source(s): eMarketer; Insider Intelligence


http://www.statista.com/statistics/278727/programmatic-display-ad-spend-in-the-us
http://www.statista.com/statistics/278727/programmatic-display-ad-spend-in-the-us

Change in programmatic digital display advertising spending in the United
States frorrﬁ) 20g18to 2024 ° by 5op :

Programmatic display ad spend growth in the U.S. 2018-2024

Year-on-year growth rate

2018 2019 2020 2021 2022* 2023* 2024*

-

13 Description: In 2022, programmatic digital display advertising spending in the United States was forecast to grow by 11 percent on the figures reported for 2021. In dollar values, it would signify an increase from 114.7 to 127.3 billion U.S. dollars. Read more r
Note(s): 2018 to 2021; * Forecast. vd
Source(s): eMarketer; Insider Intelligence


http://www.statista.com/statistics/311395/programmatic-display-ad-spend-growth-usa
http://www.statista.com/statistics/311395/programmatic-display-ad-spend-growth-usa

Share of programmatic in digital display advertising spending in the United
States from 2018 to 2024

Share of programmatic in display ad spend in the U.S. 2018-2024

Share

2018 2019 2020 2021 2022* 2023* 2024*
14I Description: In 2022, the share of programmatic in digital display advertising spending in the United States was projected to stand at 90.2 percent. The programmatic digital display ad market in the U.S. was estimated at 127.3 billion U.S. dollars that year. Read more i r
Note(s): 2018 to 2021; * Forecast. Read more J

Source(s): eMarketer


http://www.statista.com/statistics/311403/share-programmatic-display-ad-spend-usa
http://www.statista.com/statistics/311403/share-programmatic-display-ad-spend-usa

Distribution of programmatic digital display advertising spending in the
United States from 2019 to 2023, by device

Programmatic ad spend in the U.S. 2019-2023, by device
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15 Description: In 2022, 75.6 percent of programmatic digital display advertising spending in the United States was expected to be invested in mobile ads; desktop was forecast to account for 12.8 percent and connected TV (CTV) for 11.6 percent. Read more r
Note(s): United States; 2019 to 2021; * Forecast. Read more J
Source(s): eMarketer


http://www.statista.com/statistics/471816/programmatic-display-ad-spend-mobile-desktop-usa
http://www.statista.com/statistics/471816/programmatic-display-ad-spend-mobile-desktop-usa

Walled garden programmatic dibgital display advertising spending in the
United States from 2021 to 2025 (in billion U.S. dollars)

Walled garden programmatic display advertising spending in the U.S. 2021-2025

Spending in billion U.S. dollars

2021 2022 2023* 2024* 2025*

-
Description: In 2022, walled garden programmatic digital display advertising spending in the United States stood at around 88 billion U.S. dollars. This number is expected to increase over the years and is expected to reach approximately 115 billion by 2025. Read Sta t I sta r

more
Note(s): United States; 2021 and 2022; * Forecast. Read more
Source(s): eMarketer; Insider Intelligence


http://www.statista.com/statistics/1420982/walled-garden-programmatic-display-ad-spend-usa
http://www.statista.com/statistics/1420982/walled-garden-programmatic-display-ad-spend-usa
http://www.statista.com/statistics/1420982/walled-garden-programmatic-display-ad-spend-usa
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Pro%rammatic digital video advertising spending in the United States from
2019 to 2023 (in billion U.S. dollars)

Programmatic digital video ad spend in the U.S. 2019-2023

(o))
o

Spending in billion U.S. dollars

2019 2020 2021%* 2022* 2023*

-
Description: In 2021, spending on programmatic video advertising in the United States amounted to an estimated 52.17 billion U.S. dollars. Expenditures on programmatically traded video ads are expected to keep growing, reaching a projected 74.88 billion dollars by r
the end of 2023. Read more J

Note(s): United States; 2019 and 2020 ; * Forecast. Digital display ads transacted and fulfilled via automation, including everything from publisher-erected APIs to more standardized RTB technology; includes in-stream video such as those [...] Read more
Source(s): eMarketer


http://www.statista.com/statistics/329230/programmatic-digital-video-ad-spendl-usa
http://www.statista.com/statistics/329230/programmatic-digital-video-ad-spendl-usa

Change in programmatic digital video advertising spending in the United
States from 2019 to 2023

Programmatic digital video ad spend growth in the U.S. 2019-2023
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19 Description: In 2021, programmatic digital video advertising spending in the United States was expected to increase by 48.3 percent. In 2021, the expenditure stood at 52.17 billion U.S. dollars and it was forecast to reach nearly 75 billion dollars in 2023. Read more Sta t I sta r
Note(s): United States; 2019 and 2020; * Forecast. Digital display ads transacted and fulfilled via automation, including everything from publisher-erected APIs to more standardized RTB technology; includes in-stream video such as those appearing [...] Read more J

Source(s): eMarketer


http://www.statista.com/statistics/329241/programmatic-digital-video-ad-spend-growth-usa
http://www.statista.com/statistics/329241/programmatic-digital-video-ad-spend-growth-usa

ZOI

Distribution of programmatic digital video ad views in the United States in
1st half 2022 and 1st half 2023, by device

Programmatic digital video ad views in the U.S. 2022-2023, by device

BH1 2022 EH1 2023

CTv Mobile STB VOD Desktop

L]
Description: In the first half of 2023, 85 percent of digital video ad views in the United States happened on connected TVs. Mobile devices ranked second, with nine percent. Programmatic digital video advertising spending in the U.S. stood at 63 billion U.S. dollars in sta t I sta rI

2022.
Note(s): United States; H1 2022 and H1 2023; represents activity on Freewheel's platform, broader industry metrics may vary

Source(s): FreeWheel


http://www.statista.com/statistics/1366576/programmatic-digital-video-ad-views-device-usa

Distribution of premium digital video ad views in the United States in 1st
half 2021, 1st half 2022, and 1st half 2023, by transaction type

Premium digital video ad views in the U.S. 2021-2023, by transaction type

BH1 20217 EH12022 T H1 2023

Share of ad views

Programmatic Direct*
L]
21 I Description: In the first half of 2023, programmatically bought ads accounted for 35 percent of premium video ad views in the United States. U.S. 2022 programmatic digital video advertising spending stood at 63 billion U.S. dollars. Read more I r
Note(s): United States; H1 2021 to H1 2023; represents activity on Freewheel's platform broader industry metrics may vary J

Source(s): FreeWheel


http://www.statista.com/statistics/1261861/digital-video-ad-view-programmatic-usa

22I

Change in the number of Frogrammatic digital video ad views in the
United States from 1st half 2021 to 1st halt 2023

Programmatic digital video ad views growth in the U.S. 2021-2022

Year-on-year growth rate

H1 2021 H2 2021 H1 2022 H1 2023

-
Description: In the first half of 2023, the number of programmatic digital video ad views in the United States increased by 21 percent on the value recorded for the first half of 2022. Programmatic digital video advertising spending in the U.S. stood at 63 billion U.S. Sta t I sta r
dollars in 2022. J

Note(s): United States; H1 2021 to H1 2023; represents activity on Freewheel's platform, broader industry metrics may vary
Source(s): FreeWheel


http://www.statista.com/statistics/1366575/growth-digital-video-ad-views-programmatic-usa

Distribution of programmatic digital advertising spending in the United

States in September 2022, by in

ustry

Programmatic ad spend in the U.S. 2022, by industry
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23 I Description: The statistic shows the projected distribution of programmatic digital display advertising expenditure in the United States in 2015, broken down by industry. According to the source, the financial services industry will hold an 11.2 percent share of the total
14.88 billion U.S. dollars expected to be spent on programmatic digital display advertising in 2015. Read more

Note(s): United States; September 2022; based on the revenue of top 200 publishers on the 33Across platform; wider industry metrics may vary
Source(s): 33Across; Various sources (AdMonsters)

30%
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http://www.statista.com/statistics/430399/programmatic-digital-display-ad-spend-share-usa-by-industry

Share of cookie-based vs cookieless programmatic advertising spending in
the United States in September 2022, by industry

Cookie-based vs cookieless programmatic ad spend in the U.S. 2022, by industry

Share
Bl Cookieless HCookie-based
0% 20% 40% 60% 80% 100% 120%
Insurance 53% 47% | I
Technology 35% | | 65% |
Pharma/Over-the-counter (OTC) 32% : | | 68%
Telecommunications 31% . | | 69%
Food & drink 28% . | | 72%
Entertainment 18% 82
Retail 13% 87%
Travel 11% 89% |
Auto 8% | | 92%

Finance [FF3 ' ' 96%

L]
24I Description: This statistic shows the responses to a survey about consumer interest in key words or phrases that represent value in advertising in Canada as of December 2012, based on households which had an income of less than $100K. During the reported period, sta t I Sta r
46 percent of respondents stated that they had moderate opinions about the key word of "offer" being used in advertisements. Read more J
Note(s): United States; September 2022
Source(s): 33Across; Spiceworks


http://www.statista.com/statistics/447509/cookie-based-cookieless-programmatic-ad-spend-usa
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https://d.book118.com/457055103153006041
https://d.book118.com/457055103153006041

