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CHAPTER 01

Overview




Number of connected TV households in the United States from 2019 to
2027 (in millions)

Number of connected TV households in the U.S. 2019-2027

Number of households in millions

2019 2020 2021 2022 2023* 2024* 2025* 2026* 2027*
Description: In 2022, 111 million households in the United States used connected TVs at least once per month. The forecast suggests that CTV consumption will further increase in the years to come, with 121 million U.S. households having CTVs, such as smart TVs, i r
streaming devices, or gaming consoles, by 2027. Read more J

Note(s): United States; 2019 to 2022; forecast from 2023; *Forecast. Read more
Source(s): Activate; eMarketer; Leichtman Research Group; US Census Bureau


http://www.statista.com/statistics/306967/number-of-connected-tv-households-usa
http://www.statista.com/statistics/306967/number-of-connected-tv-households-usa

Iznotzezr;net-connected TV penetration rate in the United States from 2014 to

Connected TV penetration rate in the U.S. 2014-2023

Share of respondents
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Description: The connected TV penetration rate in the United States rose to an all time high in 2023, with 88 percent of American households owning at least one internet-connected TV device. Since 2014, there has been consistent growth, except for the year 2019. Stat I sta r
However 2020 indicates the growth returning, with an increase of six percentage points from 2019 to 2020. Read more J
Note(s): United States; 2014 to 2023; 1770 respondents; 18 years and older; households with a TV set

Source(s): Digital TV News; Leichtman Research Group


http://www.statista.com/statistics/294654/connected-tv-penetration-rate-usa

Daily TV viewing time in the United States from 4th quarter 2019 to 4th
quarter 2022, by platform (in minutes)

TV viewing time in the U.S. 2019-2022, by platform
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Description: In the fourth quarter of 2022, the most popular platform to consume television content in the U.S. was the CTV, with a viewing time of 106 minutes per day on average. While cable and broadcast TV consumption has been falling in favor in recent years, r
time spent watching TV on connec ted devices has been increasing. Read more J

Note(s): United States; Q4 2019 to Q4 2022; 18 years and older
Source(s): Nielsen


http://www.statista.com/statistics/750215/tv-viewing-time-medium

Average daily time spent watching TV and connected TV in the United
States from 2019 to 2024 (in minutes)

TV and CTV daily viewing time in the U.S. 2019-2024
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6 I Description: In 2022, the average daily TV viewing time in the U.S. amounted to around three hours. While traditional TV is declining in popularity, the time spent watching apps on connected TV devices is growing. Read more I r
Note(s): United States; 2019 to 2022; 18 years and older; forecast from June 2023; *Forecast. The transfer from hours to minutes was calculated by TV includes live, locally saved, and non-digital viewing. CTV includes time spent using [...] Read more J
Source(s): eMarketer; Media Play News;


http://www.statista.com/statistics/1440758/tv-ctv-viewing-time-us
http://www.statista.com/statistics/1440758/tv-ctv-viewing-time-us

Average daily time spent watching video-on-demand (VOD) per user
worldwide in 2021 and 2022, by device (in minutes)

VOD consumption time worldwide 2021-2022, by device
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Description: During 2022, the daily time spent by users worldwide consuming video-on-demand (VOD) content on their TV sets experienced a small increase compared to the corresponding period in 2021. In 2022, users worldwide spent approximately 88.4 minutes sta t I sta r
watching VOD content via TV, up from the 87.7 minutes per day recorded during 2021. Consumers spent most of their VOD time watching content via set-top boxes (STB). Read more J
Note(s): Worldwide; 2021 and 2022

Source(s): NPAW


http://www.statista.com/statistics/1329455/vod-daily-view-time-by-device

Distribution of devices used to watch video-on-demand (VOD) worldwide
in 2021 and 2022

VOD global device share 2021-2022
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Description: During 2022, smartphones were the most used devices to watch video-on-demand (VOD) content for global users, with a share of 37 percent. Televisions were the second most used devices for viewers worldwide to consume on-demand video content, I r
reporting a usage share of 33 percent during the last measured year. Read more J

Note(s): Worldwide; 2021 and 2022
Source(s): NPAW


http://www.statista.com/statistics/1329449/vod-device-usage-share-worldwide

CHAPTER 02

Device brands and streaming
services




Household reach of connected TV apps in the United States in 2nd half of
2022 and 1st half of 2023, by service

Household reach of connected TV apps in the U.S. 2022-2023, by service
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10I Description: The CTV streaming app with the highest reach in the U.S. was Netflix in the first half of 2023, at 62.9 percent. YouTube came second, followed by Hulu and Amazon Prime Video. Paramount+, Tubi, and native FAST apps showed the highest growth rates in sta t i sta r
household reach from the second half of 2022 to the first half of 2023. Read more J

Note(s): United States; H2 2022 and H1 2023
Source(s): nScreenMedia; TVision Insights


http://www.statista.com/statistics/1440726/household-reach-ctv-apps-us

Distribution of total connected TV viewing hours in the United States in

May 2022 and May 2023, by streaming service

Ranking of video streaming service in the U.S. 2022-2023, by CTV time share
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11 I Description: In May 2023, YouTube, Netflix, and Hulu occupied the vast majority of U.S. streaming video viewership time, with YouTube viewing making up 26 percent of total connected TV viewing hours. Amazon Prime Video accounted for eight percent of CTV

viewership time in the U.S.
Note(s): United States; May 2022, May 2023
Source(s): comScore; Next TV
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http://www.statista.com/statistics/1300532/share-time-spent-streaming-video-us-by-app

Number of active Roku accounts worldwide from 3rd quarter 2016 to 4th
quarter 2023 (in millions)

Roku's active accounts worldwide 2016-2023
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12 I Description: As of the fourth quarter of 2023, Roku reported a total of around 80 million active accounts worldwide. This figure is the company’s highest active user total of all time, as the userbase increased by nearly 20 million in just two years. Read more r
Note(s): Worldwide; Q3 2016 to Q4 2023 J
Source(s): Roku


http://www.statista.com/statistics/714052/roku-monthly-streamers

Total hours streamed on Roku worldwide from 1st quarter 2018 to 4th
quarter 2023 (in billions)

Roku total hours streamed worldwide by quarter 2018-2023

-
U

Hours streamed in billions

-_—

o
00
O
o
00

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
2018 2018 2018 2018 2019 2019 2019 2019 2020 2020 2020 2020 2021 2021 2021 2021 2022 2022 2022 2022 2023 2023 2023 2023

Note(s): Worldwide; Q1 2018 to Q4 2023

-
13 I Description: The total hours streamed on Roku was approximately 29.1 billion in the fourth quarter of 2023. The number of hours streamed via the media player more than quadrupled between 2018 and 2023, showing strong growth in user engagement. Read more Sta t I sta r
Source(s): Roku J


http://www.statista.com/statistics/726024/roku-hours-streamed
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