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CHAPTER 01

Overview




Value of the entertainment and media market worldwide from 2018 to
2027 (in trillion U.S. dollars)

Revenue of the global entertainment and media market 2018-2027

Market revenue in trillion U.S. dollars

2018 2019 2020 2021 2022 2023* 2024* 2025* 2026* 2027*

-
Description: In 2022, the value of the media and entertainment market reached 2.32 trillion U.S. dollars, experiencing a growth of 5.4 percent compared to 2021. In the following years the growth is set to slow down, but dollar figures are expected reach 2.78 trillion by Stat I sta r
the end of 2027. J

Note(s): Worldwide; 2018 to 2022; * Forecast. Figures have been rounded. Read more
Source(s): Omdia; PwC


http://www.statista.com/statistics/237749/value-of-the-global-entertainment-and-media-market
http://www.statista.com/statistics/237749/value-of-the-global-entertainment-and-media-market

Compound annual growth rate of selected sectors of the global media and
entertainment spending between 2022 and 2026

Growth of the global media and entertainment spending 2022-2026, by sector

Compound annual growth rate
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5 I Description: According to recent global forecasts for the entertainment and media market, cinema spending would grow by 18.9 percent annually between 2022 and 2026. The highest growth is attributed to data consumption, which is set to grow by 26 percent in the sta t I sta r
same period. J
Note(s): Worldwide; June 2022; all figures are estimates, selected sectors only
Source(s): Omdia; PwC


http://www.statista.com/statistics/262509/growth-of-the-global-media-and-entertainment-spending-by-sector

Value of the entertainment and media market in China in 2022 with
estimates until 2027 (in billion U.S. dollars)

Value of the Chinese entertainment and media market 2022-2027

Market value in billion U.S. dollars

2022 2023* 2024* 2025* 2026* 2027*
-
Description: In 2023, the Chinese entertainment and media market was estimated to be value at about 241 billion U.S. dollars. The figure was expected to expand by a compound annual growth rate of 6.1 percent until 2027. China is the second-largest entertainment I r
and media market after the United States, contributing almost ten percent of the industry revenue. Read more J

Note(s): China; 2022; includes business-to-business, book, magazine and newspaper publishing, filmed entertainment, internet access and advertising, out-of-home advertising, radio, music, video games as well as TV advertising and subscriptions [...]
Source(s): PwC;


http://www.statista.com/statistics/237772/value-of-the-chinese-entertainment-and-media-market
http://www.statista.com/statistics/237772/value-of-the-chinese-entertainment-and-media-market

Brand index of largest news media brands in China as of February 5, 2024

Leading news media brands in China 2024, based on brand index

Brand index on a scale 0-100
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Shanghai Media Group : : : : : : : ' 87.?3
Guangzhou Daily . . . . . . . . 86.6?
Guangming Daily 85 |
Tencent 83.8
NetEase : : : : : : : : 82.6
fl)oe”soc\:/is:‘i%r;/:;ﬁa;ﬁ;ongxg ngﬁcymed strong in China. As of the start of 2024, CCTV, China's national television broadcaster was the leading news media brand in the country, scoring 93.4 points in a brand index. The second place went to People's Daily, Stat i sta 5

Note(s): China; as of February 5, 2024
Source(s): CNPP Brand Research Institute; Website (cn10.cn)


http://www.statista.com/statistics/1322960/china-strongest-news-media-brands

Average daily time consuming and interacting with media among internet
users in China as of 3rd quarter 2023, by type (in minutes)

Daily time spent with media in China Q3 2023, by type

Average time spent in minutes
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L]
8 I Description: As of the third quarter of 2023, Chinese internet users spent on average five hours and 33 minutes per day using the internet, seven minutes more compared to the survey results a year ago. Daily music streaming consumption decreased to one hour and sta t I sta r
eight minutes of daily time on average. Read more J
Note(s): China; Q3 2023; 16-64 years
Source(s): DataReportal; GWI; Meltwater; We Are Social


http://www.statista.com/statistics/1053903/china-time-spent-with-online-media-by-type
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Print media




Number of newspapers in China from 2012 to 2022

Number of newspapers in China in 2012-2022
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10I Biigzis;)):tgﬂ:n'gtwizsos%tzatti(s)tizcoszgows the number of newspapers published in China from 2012 to 2022. In 2022, the number of newspapers in China amounted to approximately 1,709. Read more Stat I sta E

Source(s): National Bureau of Statistics of China; NPPA (China)


http://www.statista.com/statistics/279182/number-of-newspapers-in-china

Amount of newspapers sold in China from December 2013 to December
2023 (in billions)

Monthly sales volume of newspapers in China 2013-2023

Newspapers sold in billions
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Description: In December 2023, approximately 1.46 billion newspapers were sold in China. The sales volume has seen a gradual decreasing trend in the past few years.Digital media is the futureThe media industry is a multi-billion dollar market in China. Experts sta t I sta r
estimated that the size of Chinese media market would approach 360 billion US dollars in 2021, which is twice the market size in a decade ago. One main revenue source in this industry comes from advertisement. In recent years, the distribution [...] Read more J
Note(s): China; December 2013 to December 2023

Source(s): National Bureau of Statistics of China


http://www.statista.com/statistics/277979/amount-of-newspapers-sold-in-china-by-month

Leading newspaper brands on social media in China as of February 5,
2024, based on social media index

Most popular newspaper brands on social media in China 2024

People's Daily

Beijing Daily
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The New York Times
Yangtse Evening Post
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The Nanfang Daily
Yangcheng Evening News

Southern Weekly

12I Description: As of February 5, 2024, People's Daily was the leading newspaper brand in China in terms of the number of landing page visits and social media followings. Reference News came in second with about 93.7 points in the social media index, followed by

Global Times. Read more
Note(s): China; as of February 5, 2024

Source(s): CNPP Brand Research Institute; Website (cn10.cn)
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http://www.statista.com/statistics/1322949/china-most-popular-newspaper-brands-on-social-media

Number of magazine publications in China from 2012 to 2022

Number of magazine publications in China in 2012-2022

10,014 10,084 10,130 10,139 10,171 10,192 10,185

10,139

9,966

8,000 ----

6,000 ----

4,000 -

Number of magazine publications

2,000 ----

0
2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022
13I Biigzis;)):tgﬂ:n'gtwizsos%tzatti(s)tizcoszgows the number of magazine publications in China from 2012 to 2022. In 2022, the amount of magazines published in China was 10,139. Read more Stat I sta E

Source(s): National Bureau of Statistics of China; NPPA (China)


http://www.statista.com/statistics/279178/number-of-magazine-publications-in-china

Amount of magazines sold in China from December 2013 to December
2023 (in millions)

Monthly sales volume of magazines in China 2013-2023
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14I Biigzis;)):tgﬂg?gggnmtgle{szaol?;Zgl;;ncee?:bzf%gzziges in China was declining gradually. In the most recently reported month, around 53.9 million magazines were sold in the country, a big contrast compared to the peak at over 100 million copies in 2012. Read more statl sta 5

Source(s): National Bureau of Statistics of China


http://www.statista.com/statistics/278298/amount-of-magazines-sold-in-china-by-month

Leading magazine brands on social media in China as of February 5, 2024,
based on social media index

Most popular magazine brands on social media in China 2024

Social media index (0-100 points)
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-
15 Description: As of February 5, 2024, the female fashion magazine Rayli was the leading magazine brand in China in terms of the number of landing page visits and social media followings. Elle slipped to the second place, scoring 93.4 points in the social media index, I r
followed by Caijing Online Magazine. Read more J

Note(s): China; as of February 5, 2024
Source(s): CNPP Brand Research Institute


http://www.statista.com/statistics/1127642/china-the-most-popular-magazine-brands-on-social-media

Number of newly published books in China from 2012 to 2022

Number of newly published books in China from 2012-2022
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16 I Description: The statistic shows the number of newly published books in China from 2012 to 2022. In 2022, the number of new publications in China amounted to approximately 205,261. Read more r
Note(s): China; 2012 to 2022 vd
Source(s): National Bureau of Statistics of China; NPPA (China)


http://www.statista.com/statistics/279175/number-of-newly-released-books-in-china

Sales) revenue of physical bookstores in China from 2014 to 2023 (in billion
yuan

Sales revenue of physical bookstores China 2014-2023
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17 Description: The retail sales revenue of physical bookstores in China dropped to the lowest point in the recent decade. In 2023, bricks-and-mortar bookstores generated a sales revenue of 11 billion yuan, a sihnificant decline compared to the previous year. Read more
Note(s): Asia, China; 2014 to 2023

Source(s): OpenBook; Sohu; | Statista E


http://www.statista.com/statistics/733902/china-physical-book-store-retail-sales-revenue

Average daily time spent on printed books, newspapers, and magazines
among adults in China in 2022 (in minutes)

Average daily time spent on reading printed publications in China 2022, by type

20 oo I

Average daily time in minutes

Books Newspapers Periodicals
-
Description: According to the survey on Chinese reading habits conducted between October 2022 and February 2023, respondents aged above 18 years spent on average slightly over 23 minutes on printed books per day. Meanwhile, 35.5 percent of adult respondents Sta t I sta r.

had a habit of listening to audiobooks.
Note(s): China; October 2022 to February 2023; 1,104,879 respondents; 18 years and older
Source(s): Chinese Academy of Press and Publication; NPPA (China)


http://www.statista.com/statistics/1252625/china-average-daily-time-spent-on-printed-publications-by-type
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Revenue of radio and television networks in China from 2012 to 2022 (in
billion yuan)

Revenue of radio and television networks in China 2012-2022
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20I Description: In 2022, radio and television networks in China generated a revenue of around 1.24 trillion yuan, registering an eight percent year-over-year increase. Advertising contributed over 330 billion yuan in the industry revenue. Read more
Note(s): China; 2012 to 2022

Source(s): NRTA (China) Stati sta E


http://www.statista.com/statistics/224631/revenue-of-radio-and-television-networks-in-china
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