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Abstract

Abstract

Since the reform and opening up, China's economy has continued to develop, and residents’
income levels have steadily increased. However, the lack of consumption demand has long
plagued China's economic development and become a major bottleneck restricting the
sustainable growth of economy. At present, the rapid growth of residents' demand for service
consumption has brought unprecedented opportunities for the development of the service
industry, and also indicates that the residents' consumption structure is moving towards a higher
level. At the same time, the service industry has become increasingly prominent in China's
economy and has become the main force to promote economic growth. As an important pillar
of the modern industrial system, the digital transformation of the service industry not only helps
to improve the efficiency and quality of services, but also effectively promotes the growth of
residents' service consumption and guides the upgrading of the consumption structure, so as to
achieve sustainable economic development. Therefore, this thesis selects the panel data of 31
provinces (municipalities and autonomous regions) in China from 2011 to 2021 to deeply study
the impact of digital transformation of service industry on residents' service consumption and
consumption structure, and explores how to promote the development of service industry and
optimize residents' consumption structure with the help of digital transformation, so as to more
effectively promote the coordinated development of service industry and consumer market. To
achieve sustained economic prosperity and continuous improvement of residents' quality of life.

This thesis focuses on the impact of digital transformation of service industry on residents'
service consumption and consumption structure upgrading, aiming to reveal its internal
mechanism and law through in-depth analysis and empirical research. First of all, by
systematically reviewing the relevant research results at home and abroad, this thesis clarifies
the connotation of the research object and research ideas, and builds a theoretical analysis
framework. On this basis, combined with consumption theory, consumption structure theory,
industrial structure theory and Marx's view of science and technology, this thesis deeply
analyzes the theoretical mechanism of the impact of digital transformation of service industry
on service consumption. In the empirical analysis, through the construction of random effect
and fixed effect models, the relationship between the digital transformation of service industry
and residents' service consumption and residents' consumption structure is comprehensively
analyzed. At the same time, in order to ensure the robustness of the research results, this thesis
uses a variety of methods, such as replacing the core explanatory variable, the explained
variable, eliminating the epidemic year, and shrinking the tail. In addition, this thesis also
analyzes the heterogeneity of different consumption categories and regions, and uses
instrumental variables to explore the possible endogenous problems. After in-depth research,
this thesis draws the following conclusions: (1) The digital transformation of service industry
has a significant positive impact on residents' service consumption, and this impact is
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particularly obvious in the eastern and western regions. Among them, the digital transformation
of the service industry has a significant role in promoting the consumption of health care and
education, culture and entertainment services. (2) Improving residents' per capita income and
optimizing product supply are the two main paths for digital transformation of service industry
to promote residents' service consumption. (3) The digital transformation of the service industry
has a positive role in promoting the upgrading of the consumption structure. The increase of
health care consumption rate is an important factor driving the upgrading of consumption
structure. The eastern region is most significantly affected by digital transformation in terms of
consumption structure upgrading. (4) Optimizing the employment structure and promoting the
upgrading of industrial structure are two important paths for the digital transformation of
service industry to promote the upgrading of residents' consumption structure.

Based on the above research conclusions, this thesis puts forward the following targeted
policy recommendations: improve the construction of digital infrastructure, strengthen the
impetus of digital transformation of service industry; Improve the employment structure and
promote sustained growth in personal income. Deepen the ecological construction of service
industry, optimize the allocation of service product market resources; Advocate the concept of
digital consumption and popularize the new fashion of digital knowledge.

Key Words: service industry digital transformation; service consumption; upgrading of
consumption structure
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