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CHAPTER 01

App market




Consumer spending on mobile app store purchases on mobile apps and
games worldwide in 2022

Apps & mobile games global consumer spending 2022

Share of consumer spend Consumer spend in billion U.S. dollars
Mobile apps 34% 56.78
Mobile games 66% 110
Description: In 2022, smartphone users worldwide spent approximately 110 billion U.S. dollars on mobile gaming apps. This represented around 66 percent of the total global spending on mobile app stores for the year. In comparison, mobile non-gaming apps sta t i Sta r'

accounted for around 34 percent of the total spending for the year, generating approximately 57 billion U.S. dollars in gross revenues. Read more
Note(s): Worldwide; 2022; gross spending, inclusive of app stores commission, Google Play and iOS combined, excluding third party Android apps in China

Source(s): Data.ai; VentureBeat


http://www.statista.com/statistics/1385267/apps-games-store-global-consumer-spending

Mobile app market value worldwide in 2022, by monetization method

Global app market value 2022, by monetization

Share of app market revenues App market revenues in billion U.S. dollars
App store spend 33.2% 167
Mobile ad spend 66.8% 336
5I Description: In 2022, the global app market generated almost 67 percent of its value via mobile advertising spending. This corresponded to approximately 336 billion U.S. dollars, compared to 167 billion U.S. dollars generated by global consumers in the most sta t i Sta r
prominent app stores worldwide and in China. Direct app store spending accounted for around 33 percent of the total mobile app market value in 2022. Read more J

Note(s): Worldwide; 2022; gross spending for app store inclusive of app stores commission, Google Play and iOS combined, excluding third party Android apps in China
Source(s): Data.ai


http://www.statista.com/statistics/1385303/app-market-global-value-by-monetization

Distribution of free and paid iOS apps in the Apple App Store from June
2019 to October 2023 P PP PRIE PP

Distribution of free and paid iOS apps 2019-2023
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Note(s): Worldwide; June 2019 to October 2023

-
6 I Description: As of October 2023, 94.95 percent of all iOS apps were available for free. In comparison, in the Google Play store, the share of freely available apps was 96.95 percent. Read more Sta t I sta r
Source(s): 42matters J


http://www.statista.com/statistics/1020996/distribution-of-free-and-paid-ios-apps

Distribution of free and paid Android apps in the Google Play Store from
June 2019 to October 2023

Distribution of free and paid Android apps 2019-2023
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7 I Description: As of October 2023, around 97 percent of all Android apps were available for free, while three percent required payment. Overall, the number of free apps available on the Google Play Store has remained higher than the number of paid apps in the Sta t I sta r
examined period. J
Note(s): Worldwide; June 2019 to October 2023
Source(s): 42matters


http://www.statista.com/statistics/266211/distribution-of-free-and-paid-android-apps

Mobile app consumer spending worldwide from 2022 to 2027, by store (in
billion U.S. dollars)

Annual global mobile app consumer spending 2022-2027, by store
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Description: In 2027, consumers are projected to spend 125 billion U.S. dollars on mobile apps from the Apple App Store. Combined user spending in the App Store and Google Play is set to reach almost 186 billion U.S. dollars by 2027. This would represent an I r
increase of over 50 percent compared to the total consumer spending registered in 2022 across the two major app distributors. The estimated app spending for the years between 2023 and 2024 have decreased considerably from past [...] Read more J
Note(s): Worldwide; 2022; excluding spending on third-party Android stores; *Forecast Read more

Source(s): Mobile Marketing Reads; Sensor Tower


http://www.statista.com/statistics/747489/annual-consumer-spend-mobile-app-by-store
http://www.statista.com/statistics/747489/annual-consumer-spend-mobile-app-by-store

Possible App Store Optimization (ASO) mistakes impacting conversion for
mobile apps in the Apple App Store in the United States in 2022

U.S. iOS app ASO mistakes impacting conversions 2022

Share
0% 10% 20% 30% 40% 50% 60%
Screenshots: Inconclusive information (absence of CTA, social proof, app data) l l 56%5
Screenshots: Hard-to-read texts (due to their length, font size, contrast) I I I l40% l l
Screenshots: Overcrowding elements (too many details and elements) 37%
Screenshots: Absence of feature-oriented shots . . . 35%
Screenshots: Low-quality (lack of contrasting elements, stock photos usage, blurr... ' ' . 31%
Icons: Non-associative design 31%
Unanswered reviews . i9% .
Negative reviews predominance ' 159%
Lack of ratings / reviews 17%
Incoherence of visual creatives | 10% '
Icons: Indistinctive elements 2% '
Category specific issues, image orientation, screenshot mismatch, etc. i9%
plicotes 1 the aph metadats and nSUTTicent fength of app Uttes and subties. Addionally, 30 percent of Spp poges were uaing low performing keywords, Beadmate - o 40 percentof the anslyzed app pages presented keynord sta t ista Vs

Note(s): United States; 2022; more than 70 apps analyzed in several categories from the Apple App Store
Source(s): SplitMetrics


http://www.statista.com/statistics/1404078/us-ios-apps-aso-visibility-mistakes
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App distribution




Year-over-year decrease in mobile apps launched worldwide in the Apple
App Store and in the Google Play Store in 2022

Global app stores yearly decrease in mobile apps published 2022

0%
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-10%

Apple App Store Google Play Store

-
Description: In 2022, mobile app developers and publishers worldwide released 13 percent fewer mobile apps on the Apple App Store compared to the previous year. Similarly, Android developers released around 12 percent fewer mobile apps on the Google Play r
Store compared to 2021. Read more J

Note(s): Worldwide; 2022
Source(s): Appfigures


http://www.statista.com/statistics/1404934/yoy-app-publishing-growth-global

Average number of new iOS app releases per month from March 2019 to
June 2023 (in 1,000s)

Number of monthly Apple App Store app releases worldwide 2019-2023
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Description: In June 2023, approximately 36 thousand mobile apps were released through the Apple App Store, down by two thousand compared to the previous month. During the measured period, this figure often fluctuated. The lowest number of app releases on
the Apple App Store was recorded in July 2019, only around 9.6 thousand releases. Meanwhile, two months later, in September 2019, iOS app releases amounted to 99 thousand. Read more

Note(s): Worldwide; March 2019 to June 2023

Source(s): 42matters
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http://www.statista.com/statistics/1020964/apple-app-store-app-releases-worldwide

Average number of new Android app releases via Google Play per month
from March 2019 to June 2023 (in 1,0005s)

Number of monthly Google Play app releases worldwide 2019-2023
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Description: In June 2023, approximately 90 thousand mobile apps were released through the Google Play Store. This figure indicates a notable decrease compared to the previous month. In the measured period, the highest number of app releases via Google Play Sta t i sta r
Store was recorded in March 2019, with over 141 thousand apps released. Read more J

Note(s): Worldwide; March 2019 to June 2023
Source(s): 42matters


http://www.statista.com/statistics/1020956/android-app-releases-worldwide

Number of Apple App Store and Google Play mobile app downloads
worldwide from 3rd quarter 2016 to Tst quarter 2023 (in billions)

Number of iOS and Google Play app downloads as of Q1 2023
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14I gs:vcr:ligia:igg:bl&ttmeef/i\r;;lqeu:Fr)tpe;toofriOii?;,tf;s;rdi%v\tlg:’?ss(e)tf:ir.aep:/;;;zxeingw:;z?/ag)s‘illion apps from Google Play. In contrast, mobile app only generated roughly 8.1 billion downloads in the Apple App Store. The Google Play platform has always made up the bulk of app stati Sta 5

Note(s): Worldwide; Q3 2016 to Q1 2023
Source(s): MarketingCharts; Sensor Tower;


http://www.statista.com/statistics/695094/quarterly-number-of-mobile-app-downloads-store

Mobile iOS app install rate in the Apple App Store in the United States in
1st half of 2023, by category

U.S. Apple App Store mobile app install rates 2023 by category

Average install rate
0% 2% 4% 6% 8% 10% 12%
Navigation 113%
Medical : : : ' 8.6%
Travel 7.6%5
Finance : : : 7.5%
Shopping ' ' ' 7.5%
Music :
Photo & Video
Food & Drinks
Health & Fitness
Productivity

7.1%
7.1%
6.5%
: 6.1%
5.8%

Books

4.6%

Games - Strategy 4.3%

News

4.3%

Average | | 4%

L]
15 I Description: During the first half of 2023, install rates for mobile apps in the Apple App Store in the United States market was four percent. Navigation apps had an install conversion rate of over 11 percent, while medical apps presented an install conversion rate of 8.6 Sta t I sta r
percent. By comparison, puzzle gaming apps presented the lowest install rates in the Apple App Store. Read more J
Note(s): United States; H1 2023
Source(s): AppTweak


http://www.statista.com/statistics/1405976/ios-store-app-install-by-category

Mobile iOS app download conversion rate in the Apple App Store in the
United States In 1st half of 2023, by category

U.S. Apple App Store mobile app download conversion rates 2023 by category

Average download conversion rate
0% 20% 40% 60% 80% 100% 120%

Navigation : : : . . 104.5%
Business : : : ' 933%
Reference 83.6%
Photo & Videos : : : Il 31.6%

Music ' ' ' 68% :
Productivity 65.8%
Books 64.5%

Medical
Utilities
Shopping

62.4%
55.7%
52.8%

News 35.4%

Finance 34%

Social networking 32.6%

Average | | 30%

L]
16I Description: During the first half of 2023, download conversion rates for mobile apps in the Apple App Store in the United States market was 30 percent. Business apps had a download conversion rate of over 93 percent, while reference apps presented a download Sta t I sta r
conversion rate of 83.6 percent. By comparison, casual gaming apps and puzzle gaming apps presented the lowest conversion rates in the Apple App Store. Read more J
Note(s): United States; H1 2023
Source(s): AppTweak


http://www.statista.com/statistics/1405927/ios-store-app-conversion-by-category

Mobile Android app download conversion rate in the Google Play Store in
the United States in 1st half of 2023, by category

U.S. Google Play Store mobile app download conversion rates 2023 by category

Average download conversion rate

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%
Events 84.1% :
Maps & Navigation : : : : : : ' ' 84%
Travel & local 56.3%5 : :
Books & Reference : : ' : 7% '
Communication ' ' : : 50.1%
Auto & Vehicles 48%
Parenting 45.4%
House & Home :
Games - Educational
Business 39%
Entertainment 38.8%
Art & Design 38.7%
Tools 32{.4%
Social 33.4%
”l By ormparison. Cacd gaming sope ancword gaming apps presented the lowest comersion ratecin the Google Play Store. Bead e, - o Percer’ FYents app, a3 el s maps and navigation apps ha 2 donnload conversion rare of approximately 84 percent. Sta t | Sta 5

Note(s): United States; H1 2023
Source(s): AppTweak


http://www.statista.com/statistics/1405963/gp-store-app-conversion-by-category
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Number of app submitted to the Apple App Store that were rejected in
2022, by reason

Rejected apps submitted to the Apple App Store 2022, by reason

18,000,000 oo 711010010100

16,000,000 -+ | e

14,000,000 -+ e

ected

12,000,000 - e

)

10,000,000 -+ e

8,000,000 -+ e

6,000,000 - e

App submissions re

4,000,000 - oo |

2,000,000 el
400,000 153,000
0 . @ @
Total apps rejected Privacy violations Spam, copycats, misleading Containing hidden or Bait-and-switch violations
undocumented features

L]
Description: In 2022, the Apple App Store reported rejecting 1.7 million mobile apps submitted by developers. Approximately 400 thousand of the submitted apps were not approved to be hosted on the Apple App Store due to privacy violations. Additionally, over 15 sta t I Sta r
thousand apps were rejected due to being spam, copycats, or misleading. Read more J
Note(s): 2022

Source(s): Apple


http://www.statista.com/statistics/1385554/apple-app-store-apps-rejected-by-reason

ZOI

Google Play Store transparency and policy violation prevention in 2022

Privacy violation prevention on the Google Play Store 2022

Bad accounts banned
Policy-violating apps prevented from being published on Google Play
Value of fraudulent and abusive transaction prevented (in billion U.S. dollars)

Submitted apps prevented from accessing sensitive permissions over the past three years

Description: In 2022, Google reported having prevented fraudulent and abusive transaction prevented on the Google Play Store for a value of two in billion U.S. dollars. Additionally, the company reported banning 173 thousand bad accounts, as well as preventing 1.43
million policy-violating apps from being published on the Google Play Store. Read more

Note(s): 2022

Source(s): Google

Values
173000
1430000
2
500000
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http://www.statista.com/statistics/1393836/google-play-store-privacy-violation-prevention

Number of mobile a&?s that have not been updated recently as of first
quarter 2022 (in 1,000s)

Distribution of mobile iOS and Android apps based on most recent update date 2022

Number of apps in thousands
0 200 400 600 800 1,000 1,200 1,400
<6 months 1,300 l
6-12 months : : : 723

12-18 months :592
18-24 months . . 495 |

2-3 years . . | 672

3-4 years . 335

4-5 years 5198

5+ years 314

-
21 I Description: As of the first quarter of 2022, there were around 1,3 million apps on Google Play and Apple App Store that had not been updated within the past six months. More than 720 thousand apps had no updates in the past six to 12 months. Furthermore, Sta t I sta r
around 670 thousand apps on both app stores had their last updates two to three years before the examined period. In April 2022, Apple announced that outdated apps will be removed from Apple App Store, but gave the developers 90 days to [...] Read more J
Note(s): Worldwide; Q1 2022
Source(s): DIW; Pixalate


http://www.statista.com/statistics/1308937/mobile-apps-not-updated-recently

Sgez%uency of mobile app updates on the Apple App Store as of August

Apple App Store app updates 2023, by frequency

Share of apps updated
(o))
o
N

0%

Weekly Monthly Annually

-
22 I Description: As of August 2023, 31 percent of apps on the Apple App Store were updated on a weekly basis. In comparison, 75 percent of mobile apps were updated on a monthly basis. Over 98 percent of Android mobile apps hosted on the Apple App Store were Sta t I sta r'

updated each year.
Note(s): Worldwide; August 2023; top 1,000 Android apps.
Source(s): 42matters


http://www.statista.com/statistics/1404449/apple-app-store-app-updates-by-frequency

23I

Most popular weekday to release mobile app and gaming updates in the
Apple App Store as of August 2023

Apple App Store most popular day for app and gaming release update day 2023

B Apps B Games

Number of apps and games

Monday Tuesday Wednesday Thursday Friday Saturday Sunday

L]
Description: As of August 2023, Monday was the most popular day to release mobile app updates among Android developers, with around 3,604 apps updated on average on this weekday. In comparison, Sundays were the least favorite day among Android I r
developers and publishers to release mobile app updates. Among mobile gaming apps, Thursdays were the most popular day for developers and publishers to release an update. Read more J

Note(s): Worldwide; as of August 2023; top 1,000 iOS apps
Source(s): 42matters


http://www.statista.com/statistics/1404423/top-day-for-update-ios-app-and-gaming
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Google Play Store app update frequency 2023
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Description: As of August 2023, 24 percent of apps on the Google Play Store were updated on a weekly basis. In comparison, 65 percent of mobile apps were updated on a monthly basis. Over 90 percent of Android mobile apps hosted on the Google Play Store were
updated each year.

Note(s): August 2023; top 1,000 Android apps.

Source(s): 42matters

Fre%uency of mobile app updates on the Google Play Store as of August

statista %a


http://www.statista.com/statistics/1404434/google-play-store-app-updates-by-frequency

25|

Most popular weekday to release mobile app and gaming updates in the

Google Play Store as of August 2023

Google Play Store most popular day for app and gaming release update day 2023

B Apps B Games

Number of apps and games

374

Monday Tuesday Wednesday Thursday Friday Saturday

Description: As of August 2023, Thursday was the most popular day to release mobile app updates among Android developers, with around 2,319 apps updated on average on this weekday. In comparison, Saturday was the least favorite day among Android
developers and publishers to release mobile app updates. Among mobile gaming apps, Wednesdays were the most popular day for developers and publishers to release an update. Read more

Note(s): Worldwide; August 2023; top 1,000 Android apps.

Source(s): 42matters

statista %


http://www.statista.com/statistics/1404373/google-play-store-top-day-for-update-app-and-gaming

26I

Number of mobile apps that have not been updated recently from 1st
quarter 2022 to 4th quarter 2022 (in millions)

Abandoned mobile apps count 2022

Number of apps in millions
0.0 0.2 0.4 0.6 0.8 1.0 1.2 1.4 1.6 1.8 2.0

Q1'22 1.69

Q2'22 1.63

Q3'22

1.76

Q4'22 1.86

-
Description: As of the fourth quarter of 2022, there were around 1.9 million apps across the Google Play and Apple App Store that had not been updated within the past two years. This represents an increase from the first quarter of the year, when 'abandoned' apps r
were approximately 1.7 million. J

Note(s): Worldwide; Q1 2022 to Q4 022
Source(s): DIW; Pixalate


http://www.statista.com/statistics/1371911/mobile-apps-not-updated-recently

Share of apps with programmatic ads that were abandoned worldwide
from 1st quarter 2022 to 4th quarter 2022

Share of apps with programmatic ads that were abandoned worldwide 2022
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X
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27 I Description: In all quarters of 2022 except the third quarter, the share of apps with programmatic ads that were abandoned worldwide stood at 12 percent. In the third quarter of 2022, this share was around 11 percent. Read more i r
Note(s): Worldwide; Q1 2022 to Q4 2022 J

Source(s): Mobile Marketing Reads; Pixalate


http://www.statista.com/statistics/1374502/share-apps-programmatic-ads-abandoned-worldwide
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