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The Marketing Strategy Analysis of '""Duoduo
Orchard" in Pinduoduo Game

Abstract: With the rapid development of Internet economy and the popularization of smart
phones, people use Wechat, Taobao, Jingdong and other software more frequently. As a
newly developed mobile shopping application, Pinduoduo gradually attracts more and
more users. In the increasingly fierce situation of various shopping platform, Pinduoduo is
also constantly innovating. It increases user viscosity and user retention by creating a small
game of social + e-commerce mode. It is named "Duoduo orchard", because the main
product is fruit, which is also a new game marketing mode combining virtual and reality.
This paper focuses on the use of 4P marketing mix strategy to analyze the marketing
strategy of Pinduoduo game "Duoduo orchard". 4P is the product, price, place and
promotion. And found that there is unclear market positioning, product strategy, price
strategy, place strategy and promotion strategy problems and put forward the
corresponding solutions, which will provide some reference for the future development of

pinduoduo game "Duoduo orchard" and other online game operation mode platforms.

Key words: Pinduoduo, Duoduo orchard, marketing strategy, 4P
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