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摘要：奶茶行业逐渐走向正规化、高端化，现阶段国内奶茶品牌格局已初步建立。现阶段我国一线城市奶茶店数量已趋向饱和，但是三四线城市仍然有相当大的发展空间。本次报告从市场需求、产品方案、营销模式、全面预算、财务可行性、风险管控等多个角度出发对项目的可行性分析并最终等到了项目可行的结论。
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Abstract: In china,Bubble tea is divided into two categories, one is Hong Kong-style bubble tea, one is Chinese-style bubble teaChina's bubble tea has gone through three stages: powder, street, and new Chinese tea The bubble tea industry is gradually moving towards regularization and high-end At this stage, the domestic bubble tea brand structure has been initially established Among the people who consume bubble tea in China, there are a lot of young people, and college students or people who just joined the job account for the largest proportion in this part of the population At this stage, the number of bubble tea shops in China's first-tier cities has tended to be saturated, but there is still considerable room for development in third- and fourth-tier cities This report is a business plan for the current situation of the bubble tea industryestate, as an effective supplement to the real estate industry, has had a great impact on the real estate industry
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